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FOREWORD 

This  report  summarizes  data  on  household  consumer  purchases  of  selected  fresh 
fruits,  canned  and  frozen  juices,  and  dried  fruits  during  the  6-month  period, 
October  1951-March  1952.  This  is  the  third  in  a  series  of  such  reports,  the 
two  preceding  reports  having  covered  the  periods  of  October  19U9-March  1950 
and  April -September  1950,  Data  for  the  former  period  are  presented  here  for 
comparative  purposes.  These  data  are  developed  from  those  appearing  in  a 
current  series  of  monthly  reports  entitled,  "Consumer  Purchases  of  Selected 
Fresh  Fruits,  Canned  and  Frozen  Juices,  and  Dried  Fruits, "  and  a  series  of 
quarterly  reports  entitled,  "Regional  Distribution  and  Types  of  Stores  Where 
Consumers  Buy  Selected  Fresh  Fruits,  Canned  and  Frozen  Juices,  and  Dried  Fruits. n 
This  publication  provides  additional  information  concerning  buying  practices  of 
families  as  related  to  geographic  region  and  size  of  city  in  which  they  live, 
family  income,  family  size  and  ages  of  children,  age  of  housewife,  and  occupa- 
tion and  education  of  family  head. 

The  data  in  this  report  on  "average  volume  of  purchases  per  buying  family"  are 
calculated  by  dividing  total  purchases  of  each  product  during  the  6-month 
period  by  the  total  number  of  families  making  purchases  at  any  time  during  the 
period.  Thus,  they  differ  from  the  data  given  in  the  monthly  and  quarterly  re- 
ports on  volume  of  purchases  which  represent  total  purchases  by  all  families. 

The  States  included  in  each  of  the  geographic  regions  and  the  distribution  of 
population  between  regions  are  shown  in  figure  1. 

In  the  classification  for  "size  of  community"  the  total  populations  of  metro- 
politan areas  were  used  rather  than  populations  within  corporate  city  limits. 

The  "family  income"  classification  was  based  on  a  division  of  family  income 
into  four  quartiles  in  each  community  size  within  regions.  For  example,  in  the 
North  Central  region  all  farm  families  were  divided  into  four  groups  of  equal 
size,  based  upon  a  ranking  of  incomes.  Similarly,  all  families  in  cities  of 
under  10,000  population  in  the  region  were  divided  into  four  groups.  In  turn, 
the  families  in  each  of  the  other  city  size  classifications  in  the  region  were 
divided  into  four  groups.  All  of  the  families  in  the  highest  income  quartiles 
were  then  combined  to  form  the  "upper  income  group."  Those  in  the  next  highest 
quartile  formed  the  "upper  middle  income  group,"  and  so  on. 

In  the  classification  of  data  according  to  "presence  of  children"  families  were 
recorded  more  than  once  if  they  had  children  falling  within  more  than  one  age 
group.  Thus,  a  family  having  children  in  3  different  age  groups  was  tabulated 
with  each  of  the  three  groups. 

All  data  are  collected  from  a  representative  national  sample  of  household  con- 
sumers. This  publication,  like  the  monthly  and  quarterly  reports,  is  issued 
as  a  part  of  a  program  financed  cooperatively  by  participating  fruit  industry 
groups  and  the  U.  S.  Department  of  Agriculture.  The  funds  used  by  the  U.  S. 
Department  of  Agriculture  were  provided  under  the  Agricultural  Marketing  Act. 


The  report  is  based  on  data  collected  by  the  Market  Research  Corporation  of 
America  under  contract  with  the  U.  S.  Department  of  Agriculture. 
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SUMMARY 

Householders  bought  about  2-2/3  times  as  much  frozen  concentrated  orange  juice 
during  October  1951-March  1952  as  in  the  corresponding  period  of  191i9-M). 
Much  of  this  increase  resulted  from  a  sharp  rise  in  the  number  of  purchases 
of  this  product  between  the  two  periods.     On  the  other  hand,  purchases  of 
fresh  oranges  were  comparatively  unchanged  from  the  level  of  2  years  earlier, 
while  those  of  canned  single  strength  orange  juice  increased  about  13  percento 

a  much  larger  number  of  families  bought  fresh  oranges  during  October  1951- 
March  1952  than  bought  either  frozen  concentrated  or  canned  single  strength 
orange  juice.     Bighty  percent  of  all  families  bought  at  least  some  fresh 
oranges  during  this  period.     In  contrast,  only  about  1|0  percent  of  U.  S. 
families  bought  frozen  concentrated  orange  juice,  and  only  U3  percent  bought 
canned  single  strength  orange  juice. 

The  largest  gains  in  the  number  of  families  buying  frozen  concentrated  orange 
juice  continued  to  be  among  those  families  in  the  clerical-sales  and  laborer- 
craftsman  occupations.     There  was  some  indication  of  a  decline  in  the  volume 
of  purchases  of  fresh  oranges  among  the  clerical-sales  and  executive- profes- 
sional occupation  groups,  as  well  as  among  families  in  cities  of  between  10,000 
and  100,000  population.     Families  in  these  cities,  however,  increased  their 
total  purchases  of  frozen  concentrated  orange  juice. 

About  h5  percent  of  the  Nation's  families  bought  dried  prunes  during  October 
1951-March  19 i? 2,   compared  with  Ul  percent  2  years  ago.     In  the  South,    a  sub- 
stantially larger  number  of  families  bought  dried  prunes  than  in  October- 
March  of  19U9-i?0.     Also  more  families  in  the  lower  income  groups  purchased. 
The  proportion  of  families  buying  dried  peaches  and   dried  apricots  were  down 
somewhat,  partly  reflecting  the  rise  in  retail  prices. 

About  23  percent  of  the  families  reported  buying  imported  dates  during  October 
1951-March  1952,  a  somewhat  larger  proportion  than  bought  domestic  dates  during 
the  period.     However,  total  purchases  of  domestic  dates  exceeded  those  or  im- 
ported dates.     This  was  partly  due  to  the  fact  that  in  large  cities,  those 
over  500,000  population,   average  purchases  of  domestic  dates  per  family  were 
substantially  larger  than  those  of  imported  dates. 

During  the  6-months  period  October  1951-March  1952,  household  purchases  of 
grapefruit  and  canned  single  strength  grapefruit  juice  were  equal  to  17,082,000 
boxes  of  grapefruit.     This  total  was  up  more  than  one-fifth  from  the  corres- 
ponding months  of  19li9-1950.      Purchases  of  grapefruit  were  up  26  percent,  and 
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canned  juice  purchases  increased  15  percent,  on  a  fresh  equivalent  basis.     At 
the  same  time,   the  average  of  prices  paid  by  consumers  for  grapefruit  declined 
11  percent,  and  prices  paid  for  canned  grapefruit  juice  declined  30  percent. 

Average  volume  of  purchases  per  family  buying  canned  grapefruit  juice  increased 
substantially  in  the  Pacific  region  during  October  1951-March  19$  2,  compared 
with  two  years  earlier,  and  was  higher  than  in  any  other  geographic  region. 
Average  number  of  grapefruit  purchased  per  buying  family,  on  the  other  hand, 
was  highest  in  the  North  Central  region  and  lowest  in  the  Mountain- Southwest 
region. 

The  amount  of  lemons  householders  bought  during  October  1951-March  iy>2  was 
about  9  percent  more   than  in  the  same  period  two  years  earlier,  while  the 
average  of  prices  paid  declined  by  the  same  percentage.     Household  purchases 
of  canned  lemon  juice  increased  in  response  to  a  decline  of  one-fifth  in 
prices  paid  for  this  juice. 

For  all  canned  single  strength  juices  together,  the  proportion  of  all  families 
that  made  purchases  during  October  1951-March  1952  was  up  slightly  from  the 
corresponding  period  two  years  earlier,   and  the  average  volume  purchased  per 
buying  family  increased  2  percent.     Average  purchases  of  canned  single   strength 
juices  per  family,   increased  for  all  income  groups  except  the  highest. 


FROZEN  CONCENTRATED  JUICES 

About  L0  percent  of  all  families  bought  frozen  concentrated  orange  juice  one 
or  more  times  during  the  period  October  1951-March  1952.     This  was  a  substan- 
tial  increase  over  the  28  percent  that  purchased  in  the  corresponding  period 
of  191*9-50,  and  was  a  marked  increase  over  the  32  percent  that  bought  in  April- 
September  1950  (table  1).     during  each  of  these  three  6-month  periods,   the 
proportion  buying  during  any  month     was  about  one-half  that  for  the  period  as 
a  whole. 

Families  whose  breadwinners  were  engaged  in  clerical,  sales,  and  service  occupfc. 
tions,  or  were  employed  as  laborers  and  craftsman,  accounted  for  much  of  the 
increase  in  tne  number  which  bought  frozen  concentrated  orange  juice. 

Families  in  the  executive  and  professional  groups  continued  to  lead  in  the 
proportion  buying  frozen  concentrated  orange  juice  and  in  the  amount  purchased 
per  buying  family.     Fifty-eight  percent  of  this  group  made  purchases  of  the 
product  during  October  1951-March  1952,   compared  with  50  percent  of  the 
clerical  and  sales  group  and  i9  percent  of  the  craftsman  and  laborer  group 
(table  1).     Farm  families  showed  a  larger  relative  increase  in  the  number 
purchasing  than  those  in  any  of  the  other  occupation  groups.     Among  farm 
families,  Ik  percent  bought  frozen  concentrated  orange  juice  during  October 
1951-March  1952,  compared  with  only  7  percent  2  years  ago.     These  families, 
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however,  averaged  buying  a  somewhat  smaller  amount  per  family  than  those  in 
other  occupations.      The  average  for  farm  families  was  only  13  of  the  6-ounce 
cans  per  buying  family,  compared  with  22  cans  per  buying  family  in  the  clerical 
and  laborer  groups   (table  3)» 

There  were  significant  changes  geographically  in  the  proportion  of  families 
buying  frozen  concentrated  orange  juice.     The  proportion  more  than  doubled  in 
the  Mountain-Southwest  region — 3$  percent  during  the  period  October  1951-March 
1952,   compared  with  only  15  percent  in  the  same  months  of  19U9-50,     The  next 
largest  gains  were  those  in  the  ^>outh  and  Pacific  regions.     The  increases  in 
these  regions,   nonetheless,  failed  to  overtake  the  Northeast  region  which  con- 
tinued to  report  the  highest  percentage  of  all  families  purchasing,   57  percent. 
A  factor  that  aided  the  Northeast  in  maintaining  its  leadership  in  the  TOlume 
of  frozen  concentrated  orange  juice  purchased  was  the  sharp  increase  from  ti«3 
to  11.1  in  the  average  number  of  purchases  per  buying  family  (table  2),     There 
were  only  moderate  increases  in  the  number  of  purchases  per  buying  family  in 
the  other  regions. 

The  number  of  families  with  children  under  Ij  years  old  that  bought  frozen 
concentrated  orange  juice  increased  sharply  in  October  1951-March  1952,   com- 
pared with  the  same  period  of  191*9-50  (table  2).     The  increase  for  families 
without  children, or  for  those  with  children  over  13  years  of  age,  was  less 
pronounced  though  still  substantial. 

About  57  percent  more  families  bought  frozen  concentrated  grape  juice  during 
October  1951-March  1952  than  in  the  corresponding  period  of  19U9-50,     Only 
about  b  percent  of  all  families  bought  this  product,  whereas,   U0  percent 
bought  frozen  concentrated  orange  juice.     The  increase  in  the  number  of  families 
that  bought  frozen  concentrated  grape  juice  was  primarily  among  those  whose 
breadwinners  were  in  the  clerical,  sales,  craftsman,  and  laborer  occupation 
groups  (table  1), 

The  percentage  of  families  buying  frozen  concentrated  grape  juice  was  largest 
in  the  Northeast  where  an  average  of  almost  1  out  of  o  families  purchased  with- 
in the  October  1951-March  1952  period.     This  compares  with  the  North  Central 
and  Mountain-Southwest  regions,  where  1  out  of  11  families  purchased,  and  the 
Pacific  region,  where  only  1  out  of  15  families  bought.     The  largest  relative 
increase  in  the  number  of  buying  families  was  in  the  South.     However,   only  U 
percent  of  the  families  in  that  region  reported  purchasing  frozen  concentrated 
grape  juice  at  any  time  during  the  6-month  period. 


ADE  BASES  AND  SINGLE  STRENGTH  ADES 

The  October  1951-March  1952  period  marks  the  first  time  in  this  series  of 
reports  that  family  characteristics  information  has  been  obtained  regarding 
purchasers  of  ade  bases  and  single  strength  ades. 


Frozen  lemonade  base  was  bought  by  about  6  percent  of  the  Nation's  families 
during  October  1951-March  191?2.     It  was  purchased  during  this  period  by  a 
larger  part  of  the  families  in  the  Pacific  region— 12  percent— than  elsewhere. 
In  sharp  contrast,  only  about  k  percent  of  the  families  in  the  South  and  the 
North  Central  regions  reported  buying  frozen  lemonade  base  (table  1). 

The  rate  of  purchasing  was  considerably  higher  among  upper  income  families 
and  among  families  living  in  the  larger  cities.     Very  few  farmers  made  purchases 
during  this  period,  possibly  in  part  because  the  product  was  not  generally 
available  to  them.     Almost  as  large  a  proportion  of  childless  families  bought 
frozen  lemonade  base  as  those  with  children. 

Only  about  2  percent  of  all  families  in  the  Nation  reported  buying  shelf  pack 
(nonfrozen)  lemonade  base  during  October  1951-March  1952.     Buying  families"" 
averaged  about  2%  of  the  6-ounce  cans  each  during  the  6-month  period  (table  3). 

Shelf  pack  (nonfrozen) orangeade  base  was  purchased  by  about  7  percent  of  the 
Nation's  families  within  the  October  1951-March  l°i>2  period.     Almost  10  per- 
cent purchased  in  the  North  Central  region,  compared  to  only  about  3  percent 
in  the  Pacific  region  (table  1),     More  of  the  families  in  small  towns,  those 
under  10,000  population,  purchased  orangeade  base  than  was  the  case  for  the 
large  cities,  which  was  also  true  for  single  strength  orangeade.     The  propor- 
tion of  families  that  purchased  was  not  particularly  related  to  occupation. 
Those  in  the  executive  and  professional  occupations,  however,  that  bought 
this  product,  purchased  an  average  of  12  of  the  6-ounce  cans  during  the  6-month 
period,  compared  with  i>  to  y  cans  for  the  other  occupation  groups  (table  3)» 
Families  with  children  also  averaged  purchasing  somewhat  more  than  those  with- 
out children. 

Canned  single  strength  orangeade  was  purchased  1  or  more  times  during  October 
1951-March  l°i>2  by  nearly  7  percent  of  the  families  in  the  United  States  (table 
1).     A  somewhat  larger  proportion  of  families  in  the  clerical- sales  or  craftsman- 
laborer  groups  purchased  than  those  in  other  pursuits,     A  larger  proportion  of 
families  with  children  bought  single  strength  orangeade  than  did  families 
without  children.     Also  more  families  in  the  South  and  Mountain-Southwest  regions 
bought  single- strength  orangeade  than  was  reported  in  the  other  regions.     In 
the  Northeast,   however,   the  families  which  used  canned  single  strength  orange- 
ade, bought  it  more  often  and  their  purchases  were  larger  than  those  in  other 
parts  of  the  country.     Consequently,  the  per  capita  average  of  purchases  in 
the  Northeast,  including  both  buying  and  nonbuying  families,   was  second  only 
to  the  Southwest  where  purchases  were  equivalent  to  an  average  of  one  u6-ounce 
can  for  every  two  families  during  the  6-month  period  (table  5).     A  considerably 
larger  proportion  of  those  families  where  the  head  of  the  family  had  only  a 
grammar  or  high  school  education  purchased  canned  orangeade  than  did  those  where 
the  head  was  college  trained. 
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CANNED  JUICES 

About  85  percent  of  all  families  bought  one  or  more  of  the  canned  single 
strength  juices  during  the  6-month  period  October  1951-March  1952,    compared 
with  82  percent  during  October  19k9-March  1950  (table  6).     '^he  average  volume 
of  canned  single  strength  juices  purchased  per  family  also  was  slightly 
larger,  averaging  for  all  .families  ,  both  buying  and  non-buying,  1.2  cases  of 
No.   2  cans  compared  with  1.1  cases  for  the  6-month  period  two  years  earlier, 
Average  amount  purchased  per  family  increased  in  all  regions  except  the  North- 
east,     -^ne  increase  was  largest  in  the  Mountain-Southwest  and  Pacific  regions. 
Purchases  of  canned  single  strength  juices  by  the  highest  income  families 
declined,  but  purchases  by  all  lower  income  group  families  were  larger  (table  10). 
Families  in  towns  and  cities  bought  more  canned  single  strength   juice  than  farm 
families,  purchases  of  those  in  the  larger  cities  averaging  highest. 

Between  the  periods  October  19l*9-March  1950  and  October  1951-March  1952,   con- 
sumer incomes,   as  well  as  the  general  level  of  food  prices, increased.     A 
decline  in  the  average  prices  of  most  canned  single  strength  juices  was  an 
exception  to  this  general  trena.     Between  these  two  periods,   in  each  instance 
of  a  decline  in  the  price  of  a  canned  single  strength  juice,   there  was  an 
accompanying  increase  in  per  capita  purchases  of  the  juice. 

Canned  single  strength  orange  juice  was  purchased  by  U3  percent  of  all  families 
during  October  1951-March  1952,  about  the  same  proportion  as  during  the  corres- 
ponding months  two  years  earlier.     Prices  paid  by  householders  for  canned  single 
strength  orange  juice  during  October  1951-March  1952  averaged  26.1  cents  per 
uo-ounce  can,    26  percent  lower  than  two  years  earlier  (table  9)«     families  who 
bought  canned  orange  juice  purchased  somewhat  larger  amounts  than  two  years  ago, 
averaging  about  6.1  of  the  U6-ounce  cans  per  family.     Average  purchases  per 
buying  family  were  higher  in  each  geographic  region  except  the  Northeast  (table 
8).     They  also  were  higher  for  each  income  group  except  the  highest  where  they 
declined  by  one  lio-ounce  can  per  family. 

Almost  the  same  proportion  of  families  bought  canned  grapefruit  juice  during 
October  1951-March  1952  as  in  the  earlier  6-month  period— about  30  percent— 
but  they  bought  an  average  of  5  of  the  i|6-ounce  cans,  about  one  can  more  than 
in  the  earlier  period.     Prices  paid  by  householders  averaged  23.1  cents  per 
ii6-ounce  can,  down  JO  percent  from  two  years  earlier  (table  9).     Purchases  per 
buying  family     were  highest  in  the  Pacific  and  Mountain-Southwest  regions  and 
lowest  in  the  South  and  Northeast  regions  (table  8)«     Average  purchases  per 
buying  family  declined  in  the  Northeast  region  but  increased  in  all  other 
regions  compared  with  two  years  earlier,     farm  families  and  those  in  small 
communities  bought  more  graf>efruit  juice  in  October  1951-March  1952  than  two 
years  earlier,  but  those  in  large  cities  bought  less. 
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The  percentage  of  families  buying  orange-grapefruit  blended  juice  during 
October  1951-March  1932  also  declined  slightly  compared  with  the  same  6-month 
period  two  years  earlier— 20  percent  of  all  families  made  purchases  compared 
with  2d  percent.     Prices  paid  by  householders  for  blenaed  juice  averaged  1/j 
lower  than  two  years  earlier — 2U.8  cents  per  Uo-ounce  can  during  October  1951- 
March  19i>2.     Families  that  maae  purchases  bought  an  average  of  3.7  of  the 
ii6-ounce  cans,  or  about  12  percent  more  than  in  October  19U9-March  1950.     The 
average  purchases  per  buying  family  declined  in  the  Pacific  region  but  increased 
in  all  other  regions  except  the  Northeast  (table  8)« 

More  families  bought  canned  lemon  juice  during  October  1951-March  1952  than 
two  years  earlier,  while   the  average  -volume  they  purchased  remained  the   same* 
Lemon  juice  purchases  were  not  related  as  closely  to  family  income  as  purchases 
of  some  other  canned  single  strength  juices  (table  6).     Volume  of  purchases  by 
small  families  averaged  higher  than  for  large  families  (table  8).     Householders 
paid  an  average  of  10.2  cents  per  5^-ounce  can  for  lemon  juice  during  the 
period,  one- fifth  less  than  two  years  earlier  (table  9)« 

The  proportion  of  families  that  bought  canned  pineapple  .juice  during  October 
1951-March  1952  increased  to  hh  percent  of  all  families  from  39  percent  during 
the  corresponding  period  two  years  earlier  (table  6)«  Prices  paid  by  house- 
holders during  this  period  averaged  1/k  less  than  in  October  19U9-March  ly50 
and  buying  families  purchased  an  average  of  about  1/5  more  pineapple  juice— 
h»h  of  the  ho-ounce  cans.  The  gain  was  largest  relatively  in  the  Pacific  and 
Mountain-Southwest  regions. 

Canned  tomato  juice  was  bought  during  October  1951-March  1952    by  almost  the 
same  proportion  of  all  families— li3  percent— as  during  these  same  months  two 
years  earlier.     Purchases  averaged  i>«l  of  the  h6-ounce  cans  per  buying  family 
during  October  1951-March  1952,  and  prices  paid  by  householders  averaged  2  7.7 
cents  per  U6- ounce  can. 

Prune  juice  was  purchased  by  16  percent  of  all  families  during  October  1951- 
March  1952,  practically  the  same  proportion  as  in  October  19U9-March  1950. 
Both  the  percentage  of  families  buying  and  the  average  volume  of  their  pur- 
chases increased  sharply  in  the  Mountain-Southwest  region.     Average  purchases 
by  all  families,  however,  continued  to  be  highest  in  the  Northeast  region 
(table  10).     Average  prices  paid  by  householders  for  prune  juice  increased  to 
32.5  cents  per  32-ounce  bottle  during  October  1951-March  1^52  from  27.8  cents 
during  the  earlier  6-month  period. 


FRESH  CITRUS  FRUIT 


Although  cost  of  all  foods  rose  almost  20  percent  between  January  1950  and 
January  1952,  prices  of  fresh  citrus  fruit  did  not  follow  this  general  trend. 
Prices  which  householders  paid  for  fresh  grapefruit  during  October  1951-March 
1952  were  down  by  an  average  of  more  than  10  percent  compared  with  the  same 
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period  two  years  earlier,   lemon  prices  were  down  almost  as  much,  while  prices 
paid  for  fresh  oranges  averaged  about  the  same.     Householders  bought  during 
October  1951-March  19^2  practically  the  same  quantity  of  fresh  oranges  as  two 
years  earlier,   even  though  purchases  of  frozen  concentrated  orange  Juice 
increased  spectacularly  during  this  period.      In  addition,  purchases  of  canned 
single  strength  orange  juice  increased  compared  with   the  same   6-month  period 
of  19U9-19!?0,  raising  household  purchases  of  oranges  and  orange  products,   on 
a  fresh  equivalent  basis,   during  October  1951-March  19i>2  to  the  highest  point 
recorded  for  any  6-month  period  in  this  series,     1/     i'he  decline  in  the  average 
of  prices  paid  for  fresh  grapefruit  was  accompanied  by  a  much  larger  propor- 
tionate increase  in  the  total  amount  purchased.     Household  purchases  of  fresh 
lemons  during  these  months  increased  in  proportion  to  the  price  uecline,   even 
though  purchases  of  canned  lemon  juice  were  up  more  than  one-fifth  and  purchases 
of  frozen  lemonade  base  were  substantially  larger,     although  prices  paid  by 
householders  for  tangerines  during  October  19i>l -March  1952  averaged  11  percent 
higher  than  two  years  earlier,   the  number  of  families  buying  increased. 

The  volume  of  fresh  oranges  purchased  by  householders  during  October  19i>l-March 
19i>2  was  about  equal  to  that  bought  during  the   corresDonding  6-raonth  period 
two  years  earlier,  but  average  purchases  per  buying  family  were  slightly  smaller 
(table  12).     Families  that  bought  oranges  during  October  iy|?l-March  ly>2  pur- 
chased an  avera.e  of  9-1/^  dozens  eacn.     Florida  orange  purchases  averaged   7.2 
dozens  per  buying  families,  while  those  of   California-Arizona  oranges  averaged 
5.2  dozens  per  buying  family.     However,  not  all  families  purchasing  Florida 
oranges  also  bought  California-Arizona  oranges  (table  13)»     In  each  geographic 
region,   average  purchases  of  families  who  bought  California- Arizona  oranges 
during  the  6-raonx,h  period  were  below  those  two  years  earlier,  while  average 
purchases  of  families  buying  Florida  oranges  were  larger  in  each  region  except 
the  Pacific  (table  13 )•     In  the  Mountain-Southwest  region  they  increased  by 
60  percent. 

Florida  oranges  were  bought  by  i?0  percent  of  all  families  during  October  19i>l- 
March  19i>2,   compared  with  h&  percent  during  the  corresponding  months   two  years 
earlier,  while  i>2  percent  of  all  families  bought  California-Arizona  oranges, 
compared  with  5h  percent  two  years  earlier.     A  smaller  proportion  of  families 
in  each  geographic  region,  except  the  Pacific,  bought  California- Arizona 
oranges  than  during  October  lyh9-March  iyi?0  (table  11),     On  the  other  hand,  a 
somewhat  larger  proportion  of  families  in  the  South  and  in  the  North   Central 
regions  bought  Florida  oranges,   and  38  percent  of  families  in  the  Mountain- 
Southwest  region  made  purchases,   compared  with  only  19  percent  two  years 
earlier.      The  average  quantity  of  oranges  purchased  per  family  was  related 
directly  to  income. 


1/     "Consumer  Fruit  and  Juice  Purchases,  April-June  1932,"  August  19i>2,  USDA, 
Bureau  of  Agricultural  Economics  and  Production  and  Marketing  .Administration. 
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The  average  of  prices  paid  by  householders  for  California- Arizona  oranges 
during  October  1951-March  1952,  U7  cents  per  dozen,  was  almost  h  cents 
higher  than  two  years  earlier,   while  that  paid  for  Florida  oranges,   3U  cents 
per  dozen,  was  down  j>  cents.      The  average  of  prices  paid  for  all  oranges 
purchased  by  householders,  however,  was  practically  the  same  for  both  6-raonth 
periods   (table  ll+). 

Fresh  grapefruit  were  bought  by  about  the  same  number  of  families  auring  October 
1951-March  1952  as  in  the  same  6-month  period  of  19Jb9-1950.     The  number  of  grape- 
fruit purchased  per  buying  family,  however,  increased  from  an  average  of  2-1/U 
dozens  to  2\  dozens  between  the  two  periods.     The  number  purchased  per  buying 
family  was  larger  in  each  geographic  region  except  the  Mountain-Southwest  and 
Pacific  regions,  with  the  largest  increase  in  the  Northeast  region  (table  12). 
Purchases  per  family  were  largest  for  the  highest  income  group  and  smallest 
for  the  lowest  income  group.     However,  lower  middle  income  families  purchased 
slightly  more  grapefruit  on  the  average  than  upper  middle  income  families. 
Prices  paid  for  fresh  grapefruit  averaged  88  cents  per  dozen  during  October 
1951-March  1952,  11  cents  less  than  two  years  earlier. 

Fewer  families  purchased  fresh  lemons  during  October  1951-March  1952  than  in 
the  corresponding  period  two  years  earlier,   50  percent  of  all  families  compared 
with  53  percent  (table  11).     The  average  number  of  lemons  purchased  by  buying 
families,   however,  was  about  the  same,  1,8  dozens.     Average  purchases  of 
buying  families  in  the  Pacific  region  increased,  but  was  off-set  by  slight 
decreases  in  all  other  regions.     Average  purchases  of  families  living  in  large 
cities  who  bought  lemons  also  decreased,  while  those  of  farm  families  were 
higher,    2,2  dozens  per  family  (table  13)«     Prices  paid  by  householders  for 
fresh  lemons  generally  were  lower  during  October  1951-March  1952  than  two 
years  earlier,  averaging  U6  cents  per  dozen  compared  with  51  cents.     Prices 
averaged  lower  in  all  geographic  regions. 

About  one- third  of  all  families  bought  tangerines  during  October  1951-March 
1952,   a  slightly  larger  proportion  than  two  years  earlier.     Families  that 
bought  tangerines,  however,  bought  an  average  of  about  2\  dozens  each  com- 
pared with  almost  3  dozens  two  years  earlier  (table  13 )•     Average  purchases 
per  buying  family  declined  in  all  geographic  regions.     Prices  paid  for  tangerines 
were  up  an  average  of  11  percent  during  October  1951-March  1952  from  the  average 
two  years  earlier,   31*  cents  per  dozen  compared  with  31  cents.     Prices  paid 
averaged  higher  in  all  geographic  regions  (table  11+). 


DRIED  FRUIT 

Almost  i+5  percent  of  all  families  bought  dried  prunes  within  the  6-month 
period  October  1951-March  1952,  somewhat  more  than  the  kl  percent  that  pur- 
chased during  the  corresponding  period  2  years  ago.     This  increase  was  primarily 
the  result  of  more  families  buying  dried  prunes  in  the  South,  Mountain-Southwest, 
and  Pacific  regions  (table  16).     About  one-fourth  more  families  in  tne  South 
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bought  dried  prunes  during  October  1951-March  1952  than  in  the  corresponding 
period  of  19b9-50.     In  October  1951-March  1952,  as  in  the  earlier  period,    there 
was  a  relationship  between  the  age  of  the  housewife  and  the  purchase  of  dried 
prunes.     Forty-seven  percent  of  the  housewives  over  US  years  of  age  bou^it 
dried  prunes,   while  only  37  percent  of  those  that  were  less  than  35  years  of 
age  made  purchases.     The  proportion  of  families  in  the  lower  income  group  that 
bought  dried  prunes  represented  a  substantial  increase  over  the  October-March 
period  two  years  earlier.     This  increase  occurred  even  though  the  average 
price  paid  by  consumers  for  dried  prunes,   25»u  cents  per  pound,  was  somewhat 
higher  than  it  was  in  the  same  months  of  iyu9-50  (table  19). 

Dried  apricots  were  bought  by  about  13  percent  of  all  families  during  October 
1951-March  1952,   a  decline   from  the  li?  percent  that  purchased  during  this 
period  two  years  earlier.     Associated  with  this  decline,  was  a  substantial 
increase  in  the  average  price  paid  by  consumers— about  61  cents  per  pound, 
compared  with  u9  cents  in  October- December  19U9-50.     In  most  regions  there  was 
a  reduction  not  only  in  the  number  of  families  buying  but  also  in  the  amount 
each  buying  family  purchasea.     In  the  Mountain-Southwest  region,  on  the  contrary, 
there  was  almost  no  reduction  in  the  number  of  families  buying  but  instead  a 
marked  decline  in  the  average  amount  bought  by  a  purchasing  family  (table  18). 
Aotal  purchases  also  declined  considerably  in  the  South.     This  was  the  result 
of  both  fewer  families  buying  and  of  smaller  individual  purchases  in  the  stores. 
For  the  Nation  as  a  vhole,   the  average  number  of  purchases  declined  from  2,0 
per  buying  family  to  1.5,  and  the  total  amount  bought  per  family  declined  from 
the  average  of  1.8  pounds  in  October-March  two  years  ago  to  l.lj  pounds  for 
October  1951-March   1952. 

About  7  percent  of  all  families  in  "the  United  States  purchased  dried  peaches 
during  the  period  October  1951-March  1952,  almost  equal  to  the  7«6  percent 
reported  in  these  months  of  19U9-50.     The  slight  decline  was  possibly  in 
response  to  the  substantially  higher  average  price  which    consumers  had  to 
pay  for  dried  peaches  during  the  October-March  period  of  1951-52, about  k3 
cents  per  pound  instead  of  the  33  cents  paid  during  the  corresponding  period 
two  years  ago  (table  19),     The  number  of  buying  families  declined  in  each  of 
the  regions  except  the  North  Central  and  the  Mountain-Southwest,     xhe  increase 
in  the  number  of  families  buying  in  the  North   Central  region  was  just 
sufficient  to  off-set  the  decline  in  the  average  volume  purchased  per  family. 
However,  purchases  declined  substantially  in  all  other  regions.     One  of  the 
larger  reductions  in  purchases,   as  well  as  in  the  proportion  of  families 
buying,  occurred  in  cities  of  100,000  -  500,000  population.     Not  only  did  the 
number  of  buying  families  in  these  cities  decline  by  abo  ut  one- third,  but 
total  purchases  dropped  by  more  than  60  percent,  compared  to  only  about  half 
as  large  a  decline  for  the  Nation  as  a  whole   (table  20). 

Only  about  5  percent  of  the  Nation's  families  bought  mixed  dried  fruit  during 
the  October-March  period  of  the  1951-52  season,   slightly  fewer  than  in  the 
corresponding  period  2  years  ago.     Prices  paid  for  mixed  dried  fruit  averaged 
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considerably  above  the  level  of  two  years  ago — about  Ul  cents  per  pound,  com- 
pared with  32  cents  in  October-March  19U9-50.     Consequently,  frequency  of 
family  purchases  of  mixed  dried  fruit,   as  well  as  the  size  of  purchases,  were 
below  that  of  the  earlier  period,  resulting  in  a  substantial  decline  in  the 
amount  of  mixed  dried  fruit  bought.     Purchases  also  aeclined  most  sharply  in 
cities  of  between  100,000  and  300,000  population  (table  20).     In  these  cities, 
the  number  of  families  buying  was  substantially  lower,  as  were  the  average 
frequency  and  volume  of  purchases. 

Family  characteristics  of  purchasers  of  domestic  and  imported  dates  were 
obtained  separately  during  October  1951-March  1952  for  the  first  t£me  in  this 
series  of  reports*     Eighteen  percent  of  the  families  in  the  United  States 
purchased  domestic  dates  during  the  period,  compared  with  2j>  percent  buying 
imported  dates.     In  the  case  of  domestic  dates,  there  was  a  much  wider 
variation  by  regions  in  the  percent  of  families  buying  than  for  imported 
dates.     Forty-three  percent  of  the  families  in  the  Pacific  region  bought 
domestic  dates,   compared  with  only  7  percent  in  the  South  (table  16).     For 
imported  dates,  the  largest  percentage  of  families  buying  was  in  the  Mountain- 
Southwest  region--28per cent—while  the  smallest  percentage  was  in  the  Pacific 
region — 12  percent. 

The  percentage  of  families  buying  imported  dates  was  larger  in  cities  under 
500,000  than  in  the  larger  cities.     In  cities  of  over  500,000  population, 
more  families  bought  domestic  dates  than  imported  dates.     Only  about  one- 
half  the  proportion  of  families  made  purchases  of  domestic  dates  in  towns  of 
under  10,000  population  as  in  the  larger  cities.     In  addition,  about  one-half 
as  many  farm  families  bought  domestic  dates  as  they  did  imported  dates  (table 
16).     Prices  paid  for  domestic  dates  in  small  towns,  however,  wer^  higher  in 
relation  to  imported  dates  than  they  were  in  the  larger  cities. 

Sxcept  in  the  South,  householders  purchased  domestic  dates  more  times  than 
they  did  imported  dates  (table  17).     Furthermore,   during  the  6-month  period, 
October-March  ly51-52,  purchasers  of  domestic  dates  averaged  buying  a  larger 
quantity  each  purchase  than  did  buyers  of  imported  dates.     For  both  domestic 
and  imported  dates,  almost  twice  as  large  a  proportion  of  the  families  in  the 
upper  income  group  purchased  as  did  those  in  the  lower  income  group.     A 
larger  proportion  of  childless  families  bought  domestic  and  imported  dates 
than  those  with  children. 
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Table  1.-  Frozen  concentrated  Juices,  ade  bases,  and  single  strength  adesi  Percentage  of  all 
families  buying  by  family  characteristics  and  place  of  residence, 
October  19U9-Harch  1950  and  October  1951-March  1952 


Item 


i   Single  i Ade  basna   2/ 

.  i strength      .1 Lemonade i   Orangeade, 

Total   1/   ,ojrangeade|/|   Prozen  ji_SheTf -pack t   shelf-pack 
"l9T*9  TT9^5~!"l9l?~r  T95l  »  19C9  i  195Ti      195T        t~~l9W  i        1951      1  l9ST~ 


Frozen  concentrated  juices 

i  i 

Orange   ,    Crape    , 


-50 


-52 


:*°_l  _=R±.  r!2  2_-£L«. 


-52 


-52 


-52 


-52 


Percent  -  -  


United  States 


28.1      U'o.3        5-U        8.5      29.0      U2.1 


6.6 


5.7 


1.7 


6.9 


Geographic  region 

Northeast  U5.6  57.0 

North  Central  27.3  39.lt 

South  12.5  22.1« 

Mountain  and  Southwest  1U.7  3U.6 

Pacific  2U.5  39.2 


8.2 
6.it 

3/ 

a 


1.9 

U6.6 

59.3 

5.7 

8.9 

28.3 

1*1.U 

5.8 

U.l 

12.8 

23.0 

8.2 

8.8 

16.1 

35.5 

10.1 

6.7 

2U.8 

1*1.3 

U.9 

7.0 
U.0 
3.0 
5.7 
12.5 


l.U 
2.U 
1.1 
1.3 
1.7 


5.7 
9.9 
5.8 
6.9 
3.2 


Size  of  community 

Farm 

City  (Population) 
Under  10,000 
10,000-99,999 
100,000-1*99,999 
500,000  and  over 


Family  income 
Upper 

Upper  middle 
Lower  middle 
Lower 

Size  of  family 
1  and  2  members 
3  members 
U  and  5  members 
6  and  over 


Presence  of  children  hj 
No  children 
Under  6  years 
6-12  years 
13-20  years 


Occupation  of  family  head 
Executive,  professional 
Clerical,  sales,  service 
Craftsman,  laborer 
Farmer 
Unclassified 


Education  of  family  head 
Grammar  school 
Some  high  school 
Some  college 


Age  of  housewife 
Under  35  years 
35-UU  years 
1*5  years  and  over 


8.1   13.1 


1.3 


2.8    8.1*   11*. 1 


5.6 


1.7 


1.0 


22.2 
31.0 
28.6 
1*7.0 

30.8 
1*6.1 
1*7.6 
59.8 

U.3 
6.5 
7.1* 
8.3 

7.1* 

9.3 

11.2 

ll.l* 

23.2 
31.9 
29.7 
1*7.9 

31.7 

1*6.6 
50.1 
61.8 

8.2 
8.3 
6.5 
5.1 

38.9 
31.2 
25.3 
17.6 

51.2 

l*l*.o 

38.7 
27.7 

8.8 
5.8 
3.9 
3.U 

12.2 
7.7 
7.8 
6.1* 

39.7 
31.8 
26.3 
18.3 

53.6 
1.5.5 
Uo.U 
28o9 

6.2 
6.9 
6.3 
6.9 

25.7 
30.5 
32.6 
15.1» 

31*.  8 
1*6.6 
1*5.1 
29.6 

U.5 

5.0 
6.8 

6.3 

8.8 

11.3 

6.0 

26.7 
31.3 
33.1 
16.8 

36.8 
1*8.0 
1*6.9 
30.8 

U.6 
6.7 
8.1* 
6.6 

25.9 
31.2 
29.1* 
23.8 

36.0 
1*7.8 
U*.5 
35.7 

U.U 
6.5 
7.0 
5.1 

6.7 
12.0 
10.8 

7.6 

26.8 
32.1* 
30.3 
2U.1 

37.8 
1*9.5 
1*6.0 
37.2 

5.1 
7.2 

8.0 
7.6 

U7.1 
36.1* 
25.7 
6.9 
20.0 

57.5 
50.1 
39.3 
ll*.l* 
30.8 

11.0 
5.9 
U.8 
l.l* 
3.8 

13.5 

10.1 

8.2 

3.3 

5.U 

1*6.1 
36.9 
26.7 
7.3 
20.9 

59.6 
52.1 
1*1.1 
15.1 
32.U 

5.2 
7.2 
7.7 
5.2 
5.9 

18.5 
33.1* 
1*3.1 

27.8 
U9.5 
57.6 

3.2 
6.0 

10.0 

5.6 
10.5 
12.9 

19.3 
31*.  2 
l*l».o 

29.5 
51.2 
59.6 

7.1 
7.0 
U.3 

32.6 
31.1* 
2l*.6 

1*5.2 
1*6.2 
35.8 

6.0 
7.1* 

U.l 

11.5 

10.8 

6.1* 

33.1* 
32.3 
25.3 

1*6.9 
1*7.9 
37.6 

7.7 
7.2 
5.9 

3.3 
5.3 
7.U 
9.6 

2.U 

2.8 

1.0 
i.U 

8.9 
6.7 
3.7 
3.U 

1.5 
1.5 
1.8 
1.9 

5.2 

6.7 
6.U 
2.8 

1.5 
1.1 

2.U 

1.1 

U.8 
6.2 
5.8 
5.2 

l.U 
l.U 
1.9 
1.5 

11.7 
5.2 
U.9 
1.6 
U.5 

2.3 

1.5 
1.7 
1.2 

1.6 

3.3 
6.2 

11. U 

1.6 
l.U 
2.U 

6.6 
6.7 

U.9 

1.6 
1.6 
1.7 

7.0 

9.0 
6.0 
7.2 
5.2 


7.6 
7.1 
6.9 
6.0 


6.1 
6.2 
8.6 
5.U 


6.5 
5.3 
7.7 
7.6 


7.9 
6.3 
7.1 
6.6 
6.1 


6.3 
7.6 
7.1 


5.7 
7.1 

7.2 


1/   Includes  purchases  of  a  small  amount  of  frozen  concentrated  grapefruit  and  orange-grapefruit  blended  Juices,  in 

addition  to  other  miscellaneous  frozen  concentrated  juices. 

2/   Family  characteristics  data  not  available  for  October  19U9-March  1950. 

5"/   Too  few  purchases  reported  for  analysis. 

V   Classifications  in  this  section  are  not  mutually  exclusive,  therefore  some  families  are  included  in  two  or  more 

groups. 


Source:     National  Consumer  Panel  of  Market  Research  Corporation  of  America 
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Table  2.-  Frozen  concentrated  juices,  ade  bases,  and  single  strength  adesi  Average  number  of  purchases 
per  buying  family,  by  family  characteristics  and  place  of  residence, 
October  19U9-March  1950  and  October  1951-liarch  1952 


Item 

s       Frozen  concentrated  juices       *  Single 
|    Orange  \         Grape        Total  1/  j'rlnSde 
i~19H9"  TT95T~.l9l.r7  T9T1  »  1~C"  TT95T-:- T951  " 
*  -50  t  -52  «  -50  «  -52  :  -50  j  -52  i   -52 

Number  — 

» Ade  bases  'if  _ 

\ _Lemonade_  ~   *  Orangeade, 

j/i   Froien  1  Shelf-pack*  shelf -pack 
i~" l95T~  :    1951   «    195l~ 
t   -52  *    -52   *    -52 

•  -  - 

United  States 

6.9 

8.7 

3.0 

3.6 

7.5 

9.6 

3.8 

2.7 

1.6 

3.6 

Geographic  ragion 
Northeast 
North  Central 
South 

Mountain  and  Southwest 
Pacific 

8.3 
6.0 
5.2 
5.8 
U.8 

11.1 
7.5 
6.1* 
6.9 
6.5 

3.0 
2.9 
3/ 
379 
1.7 

3.9 

3.8 
U.3 
3.1 
l.U 

8.9 
6.7 
5.U 
6.9 
5.1 

12.3 
8.6 
7.2 
7.8 
6.8 

5.0 
3.3 
3.6 
3.3 
2.6 

3.1 
2.3 
2.7 
2.U 
2.7 

1.2 
1.7 
1.3 
1.8 
2.2 

3.5 
U.3 
2.U 
3.5 
2.6 

Size  of  community 

Farm 

City  (Population) 
Under  10,000 
10,000-99,999 
100,000-U99,999 
500,000  and  over 

3.5 

5.1 
6.5 
8.1 
8.0 

U.7 

6.6 

7.2 

8.8 

10.6 

2.U 

3.1 
2.7 
2.9 
3.1 

2.8 

3.2 
3.9 
3.2 

U.l 

3.9 

5.7 
7.1 
8.9 
8.7 

5.2 

7.6 

8.1 

9.5 

11.8 

3.3 

3.5 
2.9 
3.2 

5.U 

2.3 

2.2 
2.9 
3.5 
2.5 

1.5 

1.8 

l.U 
1.6 

1.5 

3.6 

3.6 
3.8 
U.2 
2.9 

Family  income 
Upper 

Upper  middle 
Lower  middle 
Lower 

8.0 
6.5 
6.U 
5.9 

10.0 
8.0 
8.9 
6.8 

2.9 
3.3 
3.2 
2.2 

3.8 
3.7 
3.6 
3.1 

8.8 
7.3 
6.8 
6.3 

11.3 
8.8 
9.7 

7.6 

U.1 

3.8 
3.6 
3.5 

2.2 

3.U 
2.6 
2.8 

l.U 
2.1 
1.5 
l.U 

3.U 
U.U 
3.5 
3.2 

Size  of  family 
1  and  2  members 

5.5 

6.U 

2.U 

2.7 

5.9 

7.1 

1.8 

2.3 

2.0 

3.6 

3  members 

h   and  5  members 

6  and  over 

7.U 
7.3 
8.2 

8.8 

10.3 

8.5 

2.U 
3.2 

U.6 

2.0 
U.5 
5-7 

7.8 
8.1 

9.0 

9.6 

11.6 
9.5 

3.3 
U.6 
5.U 

2.8 
2.9 
3.U 

l.l 
l.U 
2.0 

2.2 
U.1 

U.3 

Presence  of  children  U/ 
No  children 
Under  6  years 
6-12  years 
13-20  years 

5.9 
7.3 
8.0 
7.5 

6.9 
10.0 

9.9 
10.0 

2.U 

3.5 
3.2 
3.9 

2.5 

u.l 

U.7 
U.5 

6.3 
8.0 
8.8 
8.5 

7.6 
11.2 
11.2 
11.1 

2.1t 

U.7 

5.2 

U.8 

2.U 
3.3 
2.3 
3.0 

1.9 

1.2 

1.5 
1.7 

3.1 
5.0 
U.l 
3.9 

Occupation  of  family  head 
Executive,  professional 
Clerical,  sales,  service 
Craftsman,  laborer 
Farmer 
Unclassified 

8.5 
6.3 
6.U 
3.6 
7.0 

9.7 
9.0 
8.8 
U.9 
6.0 

3.3 
2.3 
3.1 
2.8 
3.2 

3.8 

3.5 
U.o 
2.1 
2.3 

9.6 

6.8 
6.9 
U.o 
7.6 

11.1 
9.9 
9.8 
5.2 

6.8 

3.5 
3.6 
U.l 
3.8 
3.3 

2.6 

2.1 
2.8 
1.1 
U.9 

1.2 

1.5 
1.9 
1.6 
l.U 

3.2 
2.9 
U.2 
3.7 
3.5 

Education  of  family  head 
Grammar  school 
Some  high  school 
Some  college 

6.2 
6.U 
8.3 

7.2 

8.9 
10.3 

2.9 

2.8 
3.2 

3.9 
3.6 
3.2 

6.6 
7.0 
9.3 

8.0 

9.9 

ll.U 

U.o 
3.7 
2.7 

3.1 
3.0 
2.1 

2.0 
1.3 
1.2 

3.8 
3.3 
3.6 

Age  of  housewife 
Under  35  years 
35-UU  years 
1*5  years  and  over 

6.8 
7.7 
6.U 

9.3 

10.1 

7.U 

2.6 
3.8 
2.3 

2.6 

U.8 
3.1 

7.U 
8.6 
6.7 

10.2 

11.5 

8.2 

U.7 
U.O 
3.2 

2.U 
2.8 
2.8 

1.1 
1.3 
1.8 

U.U 
3.7 
3.U 

1/   Includes  purchases  of  a  small  amount  of  frozen  concentrated  grapefruit  and  orange-grapefruit  blended  juices,  in 

addition  to  other  miscellaneous  frozen  concentrated  juices. 

2/   Family  characteristics  data  not  available  for  October  19U9-March  1950. 

3*/   Too  few  purchases  reported  for  analysis. 

U /   Classifications  in  this  section  are  not  mutually  exclusive,  therefore  some  families  are  included  in  two  or  more 

groups. 


Source*  National  Consumer  Panel  of  Market  Research  Corporation  of  America 


-  1U 


Tabla   3.-  Frozen  concentrated  Juices,   ade  bases,    and  single  Strength  adest      Average   volume  of   purchases 
p.ir  buying  family,    by   faiiily  characteristics  and  place  of  residencu, 
October  lJu9-March   1950  and  October  1951-March   1952 


!?r..:,in 

eonca 

itrated  julcea 

*   Single         i 

Ade  bases 

JZ 

Ttem 

Orange                  Grape 
~19U"9  7T<J5T-i~19U9~T  195l~ 

Total 
19lp  " 

y" 

~ T95T" 

: strength        I 
i  orangeade.?/ 1 
i      1951            i 

Lemonade 
Frozen   t    Shelf-pack 
~T95T~  1          [?!  1 

i   Orangeade, 
i   shel f-pack 

-50 

:      -52    I 

-50 

i    -52 

-50 

i     -52 

i        -52 

-52 

i            -52 

-52 

—    . 

-  -  -  6— ounce 

cans  3/  -  -  - 

- 

United  States 

13.  U 

:?.2 

l*.3 

5.3 

1U.3 

23.5 

5.2 

5.3 

2.6 

6.5 

Geographic  region 

Northeast 

17.1 

23.2 

l*.3 

5.3 

17.9 

29.7 

7.0 

5.5 

1.7 

8.7 

North  Central 

10.7 

16.6 

3.8 

5.8 

11.5 

20.3 

5.U 

3.6 

2.8 

10.7 

South 

9.0 

16.2 

1*/ 

6.6 

9.2 

17.5 

3.3 

5.1 

1.5 

U.9 

Mountain  and  Southwest 

11.1 

19.3 

775 

5.3 

13.2 

21.8 

U.9 

U.l 

3.2 

6.0 

Pacific 

8.7 

17.5 

2.1 

2.1 

9.2 

17.5 

2.9 

6.6 

U.5 

5.3 

Siie  of  community 

Farm 

6.U 

11.9 

3.6 

5.8 

7.0 

12.6 

5.0 

5.5 

2.1 

7.9 

City  (Population) 

Under  10,000 

9.3 

16.1* 

U.9 

U.9 

10.7 

18.1 

U.U 

U.l 

3.U 

9.2 

10,000-99,999 

11.3 

17.9 

3.1* 

U.9 

12.2 

19.0 

U.2 

6.3 

1.7 

6.6 

100,000-1*99,999 

17.1 

22.6 

U.l 

5.1 

17.9 

23.9 

3.2 

6.U 

2.3 

11.7 

500,000  and  over 

15.3 

27.3 

I*. 3 

5.8 

16.6 

29.0 

8.5 

U.5 

2.3 

6.6 

Family  income 

Upp«r 

17.1 

28.3 

U.3 

6.0 

18.1 

30.9 

6.3 

U.5 

2.6 

?.6 

Upper  middle 

12.3 

19.8 

U.9 

U.9 

13.9 

20.9 

5.5 

6.U 

3.8 

10.9 

Lower  middle 

11.7 

21.3 

U.l 

5.1 

12.2 

22.2 

U.9 

5.3 

2.3 

7.0 

Lower 

9.2i 

1U.5 

3.2 

U.5 

9.8 

15.8 

U.O 

U.7 

1.9 

6.2 

Siie  of  family 

1  and  2  members 

9.U 

13.1* 

3.U 

U.3 

10.0 

1U.7 

2.0 

3.U 

3.U 

7.0 

3  members 

12.6 

21.1 

3.0 

2.8 

13.0 

22.2 

3.9 

5.3 

1.1 

U.3 

U  and  5  members 

16.0 

29.0 

U.9 

6.U 

17.1 

30.7 

6.0 

6.U 

2.3 

10.9 

6  and  over 

16.9 

23.9 

5.5 

10.2 

17.3 

25.6 

10.9 

7.0 

3.6 

11.7 

Presence  of  children 

5/ 

No  children 

10.5 

ll*.9 

3.U 

3.8 

11.1 

16.0 

2.9 

3.8 

3.2 

6.2 

Under  6  years 

I5.lt 

28.2 

5.5 

6.0 

16.  U 

29.7 

7.8 

7.0 

1.7 

12.6 

6-12  years 

17.3 

27.9 

U.7 

7.3 

18.1 

29.9 

8.0 

U.7 

2.3 

10.9 

13-20  years 

U*.l 

28.U 

5.3 

6.6 

15.3 

30.1 

7.U 

6.0 

2.6 

9.0 

Occupation  of  family 

bead 

Executive,   professional 

17.5 

26.7 

U.7 

5.8 

19.0 

28.8 

U.2 

5.3 

1.7 

11.7 

Clerical,   sales,   service 

11.7 

22.2 

2.8 

5.3 

12.2 

23.3 

U.U 

3.8 

2.3 

5.3 

Craftsman,   laborer 

12.6 

22.1* 

U.5 

5.5 

13.2 

23.7 

5.9 

5.3 

3.2 

9.0 

Farmer 

6.2 

13.0 

U.l 

U.5 

6.8 

13. U 

5.9 

3.0 

2.3 

8.5 

Unclassified 

12.6 

13.9 

U.7 

3.U 

13.U 

1U.7 

U.l 

7.5 

2.6 

6.6 

Education  of  family  head 

Grammar  school 

11.1 

17.1 

U.l 

5.5 

11.5 

17.9 

5.9 

5.3 

3.6 

8.1 

Some  high  school 

12.3 

23.0 

U.l 

5.3 

13.U 

2U.5 

U.7 

6.2 

1.9 

6.8 

Some  college 

17.1 

27.7 

U.7 

5.1 

18.3 

29.U 

2.9 

U.l 

1.5 

13.2 

Age  of  housewife 

Under  35  years 

13.1* 

25.0 

3.6 

U.5 

1U.3 

26.5 

6.5 

5.5 

1.7 

9.2 

35— Wi  years 

15.1* 

27.5 

5.5 

6.8 

16.6 

29.2 

5.5 

5.5 

2.1 

10.2 

U5  years  and  over 

11.9 

17.3 

3.2 

U.5 

12. U 

18.6 

U.U 

U.9 

3.0 

7.5 

1/       Includes  ourchases  of  a  small  amount  of   frozen  concentrated  grapefruit  and  orange-grapefruit  blended   i^cos     in 

addition  to  other  miscellaneous  frozen  concentrated  juices. 

2/       Family  characteristics  data  not  available  for  October  19U9-March  1950. 

3/       Number  of  6-ounce  cans   except  for  single  strength  orangeade,   U6-ounce'cans. 

U"/       Too  few  purchases  reported   for  analysis. 

5/       Classification  in  this  section  are  not  mutually  exclusive,    therefore   some  families  are   included  in  two  or  more 
groups. 

Source!      National  Consumer  Panel   of  Market  Research  Corporation  of  America 
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Table  It.-  Frozen  concentrated  juices,  ade  bases,  and  single  strength  ades:  Average  orice  paid  by 
household  consumers,  by  family  cnaracteristics  and  place  of  residence, 
October  19l*9-March  1950  and  October  1951-March  1952 


Item 


I         _  Frozen   concentrated  juices  : 

Orange  Grape 

t~  T9U9       :       1951  1       T9hT~t~ 
:        -50        :  -5?     : 


-5C 


Single  ! Ade   oases  1/ 

strength        : Lemonade  _  _  ±  Orangeade," 

1   orangeade  l/»   Frozen   :   Shelf -pack;    shelf-pack 
19"5T     :       195T~~         :~T95l~  :         195l~~ "  :       "1951 
-52     :         -52  :       -52     :  -52       :  -52 


-  -  Cents  per  6-ounce  can  2/- 


United  States 


25.8 


ie.1 


2U.8 


22.8 


26.3 


15.0 


1U.U 


15.9 


Geographic  region 
Northeast 
North  Central 
South 

Mountain  and  Southwest 
Pacific 


25.5 

18.0 

26.2 

18.1 

27.2 

18.6 

26.9 

19.2 

26.0 

17.6 

23.7 

22.5 

28.  h 

25.2 

22.1* 

28.5 

3/ 

2U.3 

27.9 

27.8 

2U.8 

28.0 

23.2 

2C.U 

29.0 

16.5 
16.2 
18.2 
15.5 
12.U 


13.7 
1U.9 
1U.1 
15.0 
13.8 


15.7 
15.8 
15.lt 
16.3 
16.5 


Size  of  community 
Farm 
City  (Population) 


26.6 


18.  k 


2U.5 


23.1 


28.1 


15.7 


16.8 


16.3 


Under  10,000 
10,000-99,999 
100,000-U99,999 
500,000  and  over 

27.0 
26.6 
26.2 
25.2 

19.6 
18.0 
18.0 
17.8 

26.lt 

2U.9 
2U.8 
23.9 

2lt.lt 
23.2 
22.2 
22.2 

2e.5 

26.5 
29.2 
27.9 

16.5 
15.2 
lit.  2 
15.0 

llt.l 
llt.O 
llt.7 
1U.1 

16.3 
15.2 
15.3 
15.6 

Family  income 
Upper 
Upper  middle 

26.0 
25.8 

18.3 
18.2 

2it.8 
2U.7 

22.lt 
22.9 

28.5 
28.0 

15.3 
lit.  2 

lit. 8 
13.8 

16.1 

15.5 

Lower  middle 
Lower 

25.5 
25.9 

18.0 
17.7 

25.1 
25.0 

23.6 
23.0 

28.3 
28.lt 

16.6 

llt.3 

llt.5 
llt.9 

16.1 
15.9 

Size  of  family 
1  and   2  members 
3  members 
U  and  5  members 
6  and  over 

26.6 
25.8 
25.5 
26.  h 

18.5 
18.3 

17. e 

18.5 

25.1 

23.8 
25.0 
2U.9 

23.1 
22.7 
23.1 
21.6 

27.9 
28.9 
28.2 
28.3 

16.8 
15.5 
13.7 
17.9 

llt.l 
lU.lt 
1U.3 

15.9 

16.1 
16.2 
15.8 

15.5 

Presence  of  children  U/ 
Mo  children 
Under  6  years 
6-12  years 
13-20  years 

26.3 

25.8 
25.7 
25-7 

I8.lt 

17.8 
17.6 
18.6 

2U.7 
25.6 

25.U 
2U.lt 

22.9 
22.7 
22.9 
22.8 

28.2 
28.3 
28.2 
28.3 

16.3 
13.9 
15.2 
llt.7 

lit. 3 
llt.9 
llt.5 
llt.6 

16.0 
15.6 
15.8 
15.9 

Occupation  of  family  head 
Executive,   professional 
Clerical,   sales,    service 
Craftsman,   laborer 
Farmer 
Unclassified 

25.9 
25.8 
25.6 
26.0 
26.3 

17.9 
I6.lt 

18.1 
18.8 
17.8 

2lt.6 

2I4.6 
25.0 
2U.7 

26.0 

22.7 
22.9 
23.0 
22.6 
22.6 

28.9 
27.9 
28.5 
27.7 

23.0 

lit. 9 
15.6 
15.3 
17.7 
13.lt 

13.8 
13.8 
1U.1 
16.6 
15.6 

15.lt 
15.8 

16.1 
16.1 
16.0 

Education  of  fanily  head 
Grammar  school 
Some  high  school 
Some   college 

25.7 

25.8 
25.9 

18.6 
18.0 
17.8 

2lt.8 
2it.2 
25.5 

22.7 
23.1 
22.6 

28.!t 
28.1 
28.1 

15.0 
15.3 
lit. 2 

llt.6 
1U.3 

13.8 

16.U 
15.5 
15.U 

Age  of  housewife 
Under  35  years 
35-itU  years 
U5  years  and  over 

25.5 

25.8 
26.0 

17.U 

18.1 
18.6 

2U.3 
25.3 
2U.3 

22.6 
23.1 
22.7 

28.1 
28.6 
28.2 

llt.l 
15.3 
15.1 

1U.1 

lit.  8 
llt.3 

15.3 
15.7 
16.0 

1/       Family  characteristics  data  not  available   for  October  lcli°-l  ?5C. 

?/       Price  per  6-ounce  can  except  for  single  strength  orangeade,    per  lt6-ounco   can. 

3/       Too  fen  purchases  reported  for  analysis. 

It/       Classification   in  this   section  are  not  mutually  exclusive,   therefore  some  f&nilies  are   included   in  two  or  .-.ore 

grouos. 


Source!  National  Consumer  Panel  of  Market  Research  Corporation  of  America. 
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Table  $.-   Frozen  concentrated  Juices,  ade  bases,  and  single  strength  adesi  Volume  of  purchaaea 
per  1,000  families,  by  family  characteristics  and  place  of  residence, 
October  191,9-March  19^0  and  October  1'>$1  -March  1952 


Item 


Frozen  concentrated  Julct-s I    Single  I Ade  bases   2/ 

range        '  Crape  ■  Total   1/   •«trenj?th        , L«mona3e  i   Orangeac^" 

i  i  »orangeada£/ i   Frozen  »   Shelf-pack,    sliell'-pa^-.k 

'19C9  T~l9^Fi~l9U9  i  T9Ti  i  19H9  TTvWi    1951         i"- Iy5T~  1      T9"5i      i      ""I951 


-50 


-52  »    -50  1    -52 


-50 


»    1951 
-S2_'__-£2_ 


-52 


-52 


-52 


Gallons 


Oases  3/ 


-  -  -  Gallons 


United  States 


177.2  1*19.1   10.8   21.2  193.1  1*63.1   36.3 


111.  2 


2.0 


27.6 


Geographic  region 

Northeast  361*. 5  752.1*  16.2  29.8  389. 8  821*. 3  1*2.8 

North  Central  137.2  31*6.7  11.6  21*. 0  151*. 0  393.3  33.6 

South  52.1  170.2  1*/  12.7  51*.  7  188.6  33.6 

Mountain  and  Southwest  77.1  321.8  1H.5  23.8  99.lt  362.1  52.5 

Pacific  100.9  321.1*  l*.l  6.7  106.9  338.7  15.2 


18.2 

7.2 

7.2 

10.8 

38.8 


1.1 

23.U 

3.1 

1*9.5 

.8 

13.3 

2.0 

19.3 

3.6 

8.6 

Size  of  community 
Farm 
City  (Population) 


2l*.6   73.3    2.3    7.5   27.5   83.2   29.7 


Under  10,000 

103.2 

237.2 

10.0 

17.0 

116.5 

269.1* 

38.5 

10,000-99,999 

161*.  0 

387.2 

10.2 

21.1, 

181.2 

1*32.5 

37.1* 

100,000-1*99,999 

227.5 

501*. 6 

11*.0 

26.9 

21*7.8 

561.1 

22.1 

500,000  and  over 

31*9.8 

765.1* 

16.8 

30.8 

375.5 

81*0.5 

1*5.9 

Family  income 

Upper 

309.9 

691.2 

17.8 

31*.  2 

336.6 

777.2 

1*1.5 

Upper  middle 

186.8 

1*09.2 

13.1 

17.7 

206.3 

1*1*5.9 

1*0.7 

Lower  middle 

138.1* 

387.0 

7.2 

18.7 

11*8.6 

1*20.2 

32.8 

Lower 

77.3 

188.1* 

5.1 

13.1* 

8I1. 7 

213.9 

29.7 

Size  of  family 

1  and  2  members 

113.1 

219.2 

7.1 

12.6 

12U.ll 

253.9 

9.7 

3  members 

180.2 

1*61.3 

6.9 

11.1* 

191.1 

1*99.2 

28.1 

1*  and  5  members 

21*3.3 

613.U 

15.9 

33.9 

266.5 

675.U 

53.8 

6  and  over 

121.8 

331.5 

11«6 

28.8 

135.9 

369.6 

76.6 

Presence  of  children 

y 

No  children 

127.3 

252.0 

6.9 

12.1 

138.7 

283.5 

15.8 

Under  6  years 

225.3 

631.0 

16.8 

33.6 

21*9.1* 

688.0 

59.8 

6-12  years 

237.2 

583.0 

15.3 

36.7 

258.9 

61*1*.0 

68.0 

13-20  years 

156.3 

1*71*.  8 

12.7 

23.6 

173.3 

52U.5 

60.0 

Occupation  of  family 

head 

Executive,  professional 

386.7 

718.8 

21*. 8 

36.1* 

1*27.5 

801*.  6 

23.Ii 

Clerical,  sales,  service 

198.3 

521.0 

7.9 

25.2 

210.8 

567.9 

33.8 

Craftsman,  laborer 

151.7 

1*12.6 

10.3 

21.3 

161*.  8 

1*56.2 

1.8.5 

Farmer 

20.1* 

87.8 

2.6 

6.9 

23.3 

95.1 

32.8 

Unclassified 

119.0 

200.2 

8.2 

8.6 

132.0 

223.6 

26.0 

Education  of  family  head 

Grammar  school 

95.8 

222.1* 

6.0 

li*.6 

103.5 

21*7.8 

l*l*.7 

Some  high  school 

199.3 

53U.6 

11.1 

26.2 

215.9 

588.8 

35.0 

Some  college 

3U*.0 

71*8.8 

22.1 

31.0 

379.2 

822.5 

13.3 

Age  of  housewife 

Under  35  years 

205.8 

528.8 

10.1* 

21*.  2 

221*.6 

561.6 

53.1 

35-1*1*  years 

226.5 

596.0 

19.2 

3li.6 

252.2 

656.2 

1*2.5 

1*5  years  and  over 

137.6 

290.0 

6.0 

13.1. 

11*6.7 

327.1 

27.7 

ll.ll 

6.3 
17.0 
22.2 
20.2 


18.7 

20.1 

9.2 

7.5 


8.3 
16.8 
19.2 

9.2 


8.6 
20.5 
12.8 
11».6 


29.2 
9.1; 

12.2 
2.2 

15.8 


8.2 
18.0 
21.7 


17.2 
17.1* 
11.3 


1.0 


25.9 


3.8 
2.2 
1.1 

1.5 

38.7 
18.6 
39.6 
16.1 

1.8 
2.7 
2.0 
1.7 

31*.  2 

1  36.2 

22.8 

17.1* 

2.1, 

.6 

2.6 

1.9 

20.1 
12.1* 
U3.9 
29.7 

2.1 
1.1 
2.1 
1.8 

18.8 
31.3 
39.3 
31.9 

1.8 

1.6 
2.6 
1.3 
1.9 

1*3.1* 
15.8 
29.8 
27.2 
18.9 

2.7 
1.3 

1.7 

23.9 

2l*.3 
1*1*. 0 

1.3 
1.6 
2.1* 

21*.  5 
31*. 1 
25.2 

1/   Includes  purchases  of  a  small  amount  of  frozen  concentrated  grapefruit  and  orange-grapefruit  blended  juices,  in 

addition  to  other  miscellaneous  frozen  concentrated  juices. 

2/   Family  characteristics  data  not  available  for  October  19l*9-March  1950. 

3"/   Equivalent  cases  2i*  No.  2  cans — 1*32  ounces  per  case. 

I*/   Too  few  purchases  reported  for  analysis. 

5/   Classifications  in  this  section  are  not  mutually  exclusive,  therefore  some  families  are  included  in  two  or  more 

groups. 

Source: 


National  Consumer  Panel  of  Market  Research  Corporation  of  America 
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Table  6.-  Canned  Juices: 


Percentage  of  ail  families  buying,   by  family  characteristics  and  piace   of  residence,   October 
19U9-March  1950  and  October  195l-Harch  1952 


Orange- 

grapefrult 

blend 


Item 


:  Orange 

i  _ 

':  19U9-50:   1951-52 


Grapefruit 


19U9-50:   1951-52 


Tangerine 


19U9-50:   i95l-52:  19U9-50:   1951-52 


Lemon 


19U9-50:    1951-52 


Apple 
19U9-50:   1951-52 


Percent 


United  States 


U2.5  U2.7  30.2  29.7  21.8  20.U  5.8  7.7  8.3  8.6  11.7  10.7 


Geographic  region 

Northeast  Ul.7  37.5  30.8  28.3  29.3  22.6  9.2  9.7  il.l  9.7  15.8  13.  U 

North  Central  U2.6  U3.2  27.1  27.5  22.9  2u.l  6.8  8.2  9.U  U.l  9.2  7.6 

South  UU.8  U9.8  27.5  29.2  U.8  11.7  2.3  U.8  3.8  U.5  5.9  6.1 

Mountain  and  Southwest  U3.6  US.3  33.1  36.2  15.0  i6.U  3.3  10. U  5-8  U.7  10.0  13.2 

Pacific  38.9  39.0  Ul.8  35.5  23.6  23.5  2.3  u.l  8.1  9.3  22.2  i9.5 


Size   of  community 
Farm 

City  (Population) 
Under  10,000 
10,000-99,999 
100,OCO-U99,999 
500,000  and  over 


36.3 


US.9 


a. u 


2U.2 


11.5 


13.3 


2.5 


5.6 


U.2 


6.0 


3.7 


3.8 


U6.S 

U8.5 

30.9 

31.8 

a. 6 

20.2 

U.8 

6.U 

6.9 

6.5 

6.6 

5.9 

U3.5 

U2.U 

31.2 

27.3 

22.8 

22.7 

U.6 

10.6 

9.9 

10.  U 

11.1 

9.0 

U6.U 

143.8 

33.8 

32.7 

23.  U 

a. 3 

7.U 

a.u 

6.9 

6.5 

1U.6 

12.9 

ltl.3 

35.2 

3U.1 

31.1 

28.3 

23.5 

9.U 

8.5 

12.2 

12.U 

22.0 

18.9 

Family  income 
Upper 

Upper  middle 
Lower  middle 
Lower 


UU.6 

U3.1 

3U.U 

31.8 

25.5 

19.0 

6.2 

9.U 

U3.3 

Ul.9 

30.3 

29.5 

23.7 

23.1 

7.0 

7.U 

Ul.7 

U3.5 

27.1 

29.3 

20.6 

20.6 

U.7 

6.7 

U0.6 

U2.U 

29.0 

28.3 

17.5 

18.9 

5.5 

7.U 

9.1 

9.9 

15.0 

1U.1 

9.U 

8.9 

13.1 

10.  U 

7.6 

7.3 

10.3 

10.6 

7.0 

8.2 

8.6 

7.7 

Size  of  family 
1  and  2  members 
3  members 
U  and  5  members 
6  and  over 


37.7 

39.2 

33.9 

33.0 

21.0 

21.  U 

5.0 

7.6 

8.2 

9.9 

9.9 

9.8 

U0.9 

39.9 

28.0 

29. U 

22.0 

19.6 

6.0 

7.7 

7.3 

7.6 

11.0 

il.2 

US.  5 

U5.6 

30.6 

27.U 

2U.U 

20.3 

6.6 

8.6 

8.7 

8.6 

1U.8 

12.0 

U8.U 

50.U 

2U.0 

27.9 

15.0 

18.8 

5.1 

5.U 

9.0 

6.6 

8.3 

8.3 

Presence   of  children  1/ 
No  children 
Under  6  years 
6-12  years 
13-20  years 


U0.1 

U0.2 

3U.3 

33.2 

22.2 

20.6 

5.3 

7.7 

8.2 

9.3 

10. 0 

9.7 

U2.6 

UU.2 

23.0 

2U.3 

13.5 

19.7 

5.6 

6.U 

6.U 

8.U 

13.6 

11.7 

U5.7 

U5.0 

27.3 

2U.3 

19.8 

20.9 

6.6 

7.9 

8.7 

8.6 

13.1 

12.0 

U6.1 

U6.8 

29.0 

31.3 

23.5 

19.5 

6.5 

7.2 

9.U 

7.0 

U.2 

8.9 

Occupation  of  family  head 
Executive,    professional 
Clerical,  sales,    service 
Craftsman,   laborer 
Farmer 
Unclassified 


U5.1 

39.7 

36.U 

33.0 

28.8 

22. U 

7.7 

10.0 

10.5 

9.6 

20.8 

16.1 

UU.o 

U0.7 

35.8 

33.0 

2U.7 

2U.2 

7.0 

9.1 

9.8 

10.3 

Hi.2 

1U.3 

U3.U 

U3.U 

28.0 

27.9 

21.6 

20.6 

6.0 

7.0 

8.3 

8.3 

9.9 

9.6 

35.1 

U8.7 

18.2 

23.1 

11.8 

13.2 

2.8 

5.6 

U.0 

5.6 

3.3 

3.8 

U3.U 

U2.3 

35.3 

31.9 

20.0 

18.1 

u.u 

6.6 

7.5 

8.2 

11.6 

7.7 

Education  of  family  head 
Grammar  school 
Some  high  school 
Some  college 


39.7 

U3.6 

28.2 

29.2 

19.5 

18.0 

U.o 

6.U 

7.1 

7.5 

7.8 

7.U 

U5.1 

Ul.8 

29.9 

28.3 

22.0 

a. 9 

6.3 

8.0 

8.7 

9.3 

12.3 

11.5 

U5.1 

U2.2 

35.7 

3U.2 

27.2 

23.9 

8.2 

11.1 

10.5 

10.1 

20.8 

18.5 

Age  of  housewife 
Under  35  years 
35-UU  years 
U5  years  and  over 


Ul.8 

U6.0 

a.u 

2U.7 

16.7 

20.3 

6.U 

9.2 

U2.0 

U3.1 

29.9 

26.0 

23.  U 

20.7 

6.1 

7.8 

U3.1 

Ul.5 

33.8 

33.2 

22.8 

20.2 

5.5 

7.2 

7.0 

8.9 
8.U 


7.7 
8.9 
8.7 


i2.2 

13.2 
10.7 


13.6 

12.7 

8.8 


Continued 


Source:   National  Consumer  Panel  of  Market  Hesearch  Corporation  of  America, 


Table  6. -Canned    lUices:      Percentage   of  - 

191(9 -K<r.- 'i  i-SO  and  October  1951-Ma.  tmed 


[tea 


Grape 


Pineapple 


19li9-SOi   195l-5?i   l9l*9-50i 


!'i  ai4 


191*9- 


Tomato 


c.jublnall  ■■ 


J'-i'21s_ 


'51-52 


reroent 


United  SUUs 


16.0 


lo.l 


38.6 


1*1*.  2 


16.3 


16.3 


li3.6 


U3.1 


11.3 


11.2 


Hi. 6 


8U.5 


Orographic   region 

Northeast  16.3  16. 0  51.8  55.6  ?6.i  2l*.2  53.1*  50.8  12.8  13.8  "8.9  90.2 

North  Central  12.6  12.1  30.2  39-9  12.7  12.9  3U.9  38.9  11.3  10. 1*  78.7  82.1 

South  15.0  U4.7  27.5  29.7  9.9  x0.8  32.0  30.3  6.6  5.9  71.0  77.U 

Mountain  and  Southwest  ?1.1  23.3  38.9  1*3.1  11.7  15.1*  51.9  1*7.8  9. I*  10.7  83.6  85.8 

Pacific  23.3  23.0  1*9.6  56.1  16.7  16.O  58.5  55.5  19.0  17. li  89.3  89.2 


Site  of  community 
Farm 

City  (Population) 
Under  10,000 
10,000-99,999 
100,000-U99,999 
500,000  and  over 


10.5 


8.0 


21.6 


26.9 


7.2 


7.3 


21.2 


21.  I* 


3.3 


l*.l 


62.9 


68.7 


11*.  2 

13.7 

32.7 

35.8 

11.8 

U..7 

38.2 

38.1 

9.9 

6.S 

79.7 

8u.S 

15.5 

16.2 

1*0.3 

U3.5 

17.7 

15.7 

1*9.0 

1*5.1 

12.5 

x3.U 

86.7 

87.0 

21*.  2 

18.0 

U3.1 

1*8.3 

15.1 

16.8 

1*9.2 

1*6.0 

iu.3 

ll*.l 

89.6 

86.5 

19.2 

22.1 

51*.  5 

60.9 

27.3 

25.7 

60.6 

59.0 

16.9 

17.3 

91.7 

92.6 

Family  income 
Upper 

Upper  middle 
Lower  middle 

l^wer 


19.8 

19.8 

l*l*.l 

1*9.2 

19.1 

18.8 

51.1 

50.9 

U*.5 

iS.1* 

87.7 

89.5 

16.5 

16.5 

39.9 

1*6.7 

18.1 

16.7 

U8.1 

1*6.0 

12.0 

11.0 

81*.  2 

86.5 

lu.l 

16.6 

38.5 

1*1*.  2 

15.3 

16.7 

38.2 

1»0.3 

8.7 

11.3 

79.0 

83.5 

13.7 

11.5 

32.2 

37.0 

13.1 

12.3 

37.2 

35.2 

10.0 

7.1 

75.6 

78.7 

Size  of  family 
1  and  2  members 
3  members 
U  and  5  members 
6  and  over 


1U.9 
15.8 
17.7 
13.8 


12.9 
16.8 
18.8 

16.0 


35.8 
1*0.1* 
1*1.8 
32.3 


1*1.1* 
US.  3 
1*8.2 
37.9 


11*.  7 
18.3 
17.1* 
13.1 


15.1* 
17.5 
17.5 
11.1* 


39.8 
1*3.6 
1*7.9 
39.6 


1*0.3 
1*3.8 
1*5.5 
1*2.7 


11.6 
13.2 

11.1* 
6.5 


11.1* 

12.6 

J..1 

8.0 


79.7 
83.2 
83.5 
76.7 


85-3 
83.8 
86.1 
78.6 


Presence  of  children  1/ 

No  children  15.3  13-2  38.0  1*1.8 

Under  6  years  16.1*  21.0  38.1*  1*5.8 

6-12  years  16.7  19.6  38.0  1*7.5 

13-20  years  15.3  15.6  37.2  1*3.2 


16.5 
17.7 
16.1* 
1I.8 


15.1* 
18.7 
16.5 
13.6 


1*0.6 
1*5.9 
1*5.8 
1*2.5 


39.9 

1*6.1* 
1*1*.  7 
1*1*.  1* 


11.6 

12.2 

10.5 

8.6 


11.0 
10.7 

10.0 

11.  h 


81.6 
B0.2 

81.3 
79.3 


83.5 
81*.  7 
81*.  1* 
83.7 


Occupation  of  family  head 
Executive,  professional 
Clerical,   sales,   service 
Craftsman,   laborer 
Farmer 
Unclassified 


18.8 

a.o 

1*6.0 

51.7 

17.1 

19.9 

59.5 

55.9 

17.8 

17.1 

90.6 

92.5 

18.2 

19.6 

1.5.1 

1*9.6 

a. 7 

a.o 

52. 1* 

52.5 

11*.  3 

16.  u 

89.5 

91.6 

16.2 

16.8 

39.8 

1*1*.  1* 

17.5 

15.9 

1*3.7 

1*2.1 

10.3 

8.9 

82.9 

83.1 

9.5 

8.2 

20.3 

29. 1* 

6.2 

6.1 

19.6 

a.l» 

3.0 

1*.2 

59.1* 

68.9 

15.6 

10.1 

36.3 

39.9 

11*.!* 

il*.i 

33.8 

35.2 

10.9 

8.5 

78.1* 

82.2 

Education  of  family  head 
Grammar  school 
Soma  high  school 
Some   college 


15.1 

12.9 

32.8 

37.2 

13.8 

i3.1* 

3S.o 

35.1* 

8.2 

7.3 

7i*.5 

78.9 

16.1 

18.1* 

1*3. 1* 

50. 1* 

19.3 

18.1* 

1*9.1* 

1*7.9 

12.3 

13.5 

86.7 

88.7 

18.2 

20.5 

1*1*.  8 

51.6 

17.5 

19.6 

SU.9 

55.3 

17.3 

17.8 

90.3 

92.2 

Age   of  housewife 
Unornr  35  years 
35-1*1*  years 
1*5  years  and  over 


16.7 

22.0 

37.5 

l*l*.l 

16.2 

17.0 

1*8.2 

51.3 

10.3 

11.9 

80.5 

85.9 

15.7 

18.5 

U0.3 

50.6 

19.2 

19.3 

1*6.9 

1*3.1 

10.9 

11.5 

82.1 

86.2 

15.9 

13.1 

38.1 

1*0.9 

11*.  8 

11*.  2 

39.9 

1*0.5 

12.0 

10.9 

81.7 

33.2 

1/    Classifications  in  this   section  are  not  mutually  exclusive,   therefore  some  families  are  included  in  two  or  more   groups. 


Source:     National  Consumer  Panel  of  Market  Research  Corporation  of  America. 
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Tabls   7.-  Canned  Juices:     Average  nunber  of  purchases  per  buying   family,  by  family  characteristics   »rvi  place   of  residence, 

October  iyU9-March  l?sO   and  October  j.95j.-Karch   1952 


Item 


Orance 


Grapefr'iit 


19U9-50:  195i-52 «  i9y9-50:  1951-52 


grape  "ruit 

1  :-..-. 


19U9-50:   1951-52 


19U9-50:  1951-52 


191*9-50:   195i-52 


Apple 


„7_.-5- 


x95--52 


Itomber   - 


United  States 


l*.li 


U.3 


3.5 


3.6 


2.9 


2.9 


2.1 


2.1* 


2.1* 


3-6 


3.5 


Geographic  region 

Northeast  5.1  1*.7  li.O  3.6  3.5  3.1*  2.5  2.5  2.!*  2.3  l*.l  U.9 

North  Central  U.l  1*.2  2.9  3.1*  2.5  2.6  1.6  1.9  2.6  2.1*  3.7  2.6 

South  U.3  l*.l*  3.2  3.3  2.1*  3.1*  2.1  1.6  2.0  2.1*  3.0  3.3 

Mountain  and  Southwest  3.9  1*.?  3.1*  3.8  2.5  2.2  1.0  1.5  2.1  1.7  1.9  2.3 

Pacific  3-1*  3.7  3.8  1*.8  2.9  2.6  1.9  2.9  2.9  1.9  3.6  3.2 


Size  of  community 

Farm 

City  (Population) 
Under  10,000 
10,000-99,999 
100,000-1*99,999 
500,000  and  over 


3.5 


l*.l 


2.7 


3.2 


2.2 


3.2 


l.U 


2.0 


2.3 


2.0 


2.1 


l*.5 

l*.l* 

3.2 

3.1 

2.5 

2.8 

1.5 

2.0 

2.2 

2.1 

2.7 

2.9 

U.U 

1*.6 

3.1* 

1*.5 

3.7 

3.1* 

2.3 

1.8 

3.3 

2.3 

3.3 

3.8 

h.3 

1*.5 

3.1* 

3.3 

2.8 

2.8 

2.1 

2.0 

1.9 

2.1 

2.9 

2.1* 

1*.8 

1*.2 

U.l 

3.9 

3.1 

2.6 

2.3 

2.3 

2.5 

2.8 

l*.l* 

U.3 

Family  income 
Upper 

Upper  middle 
lower  middle 
Lower 


U.8 

l*.i 

3.1* 

3.5 

2.8 

2.5 

1.9 

1.8 

2.6 

2.3 

U.2 

3.5 

U.6 

1*.S 

3.1* 

U.l 

2.8 

2.9 

2.3 

2.U 

2.U 

2.2 

3.3 

U.O 

l*.2 

U.5 

3.6 

3.2 

3.1 

3.3 

2.0 

l.U 

2.0 

2.1 

3.5 

3.5 

3.9 

li.2 

3.5 

3.8 

2.8 

2.9 

2.0 

2.6 

2.8 

3.7 

3.3 

3.0 

Size   of  family 
1  and  2  members 
3  members 
U  and  5  members 
6  and  over 


3.7 

3-9 

3.8 

3.9 

2.6 

2.U 

2.0 

2.1 

2.7 

2.9 

2.5 

3.0 

U.l 

U.i 

3.U 

U.l 

3.0 

3.3 

2.3 

1.8 

2.U 

2.0 

3.9 

2.9 

5.1 

U.6 

3.3 

3.1 

3.1 

3.2 

2.0 

2.1 

2.5 

2.3 

U.l 

U.U 

U.2 

U.9 

3.0 

3.3 

2.6 

2.7 

2.0 

2.3 

1.8 

1.7 

3.6 

3.3 

Presence  of  children  1/ 
No  children 
Under  6  years 
6-12  years 
13-20  years 


U.o 

U.o 

3.7 

U.O 

2.8 

2.8 

2.0 

2.2 

2.9 

2.8 

2.5 

2.8 

U.2 

U.7 

2.8 

3.1 

2.8 

2.8 

2.2 

2.0 

2.2 

1.0 

l*.8 

U.5 

U.6 

U.6 

3-0 

2.9 

2.9 

3.1 

2.3 

1.9 

2.2 

2.0 

U.3 

U.3 

U.6 

U.U 

3.5 

3.U 

2.9 

3.2 

1.8 

2.0 

2.0 

2.5 

3.U 

3.5 

Occupation  of  family  head 


Executive,  professional 

U.5 

U.U 

3.5 

3.6 

3.0 

2.6 

1.9 

2.U 

2.1 

2.3 

U.U 

3.U 

Clerical,  sales,   service 

U.6 

U.2 

3.8 

3.9 

2.7 

2.6 

2.2 

1.9 

2.6 

2.6 

3.U 

3.8 

Craftsman,  laborer 

U.5 

U.6 

3.U 

3.U 

3.2 

3.1 

2.1 

1.7 

2.6 

2.U 

3.U 

U.O 

Farmer 

3.6 

U.i 

2.5 

3.3 

2.1 

2.U 

i.5 

2.0 

1.8 

2.6 

2.1 

2.3 

Unclassified 

3.9 

3.9 

3.6 

U.l 

2.5 

3.6 

1.9 

3.1 

2.8 

2.5 

3.U 

2.3 

Education  of  family  head 

Grammar   sci.ool 

U.3 

U.l 

3.3 

3.6 

2.9 

3.1 

1.7 

1.8 

2.5 

2.6 

3.2 

3.5 

Some  high  school 

U.3 

U.8 

3.U 

3.8 

2.8 

2.8 

2.2 

2.1 

2.7 

2.U 

3.7 

3.5 

Some   college 

U.6 

U.l 

3.9 

3.5 

3.0 

2.0 

2.U 

2.5 

2.0 

2.1 

U.O 

3.6 

Age   of  housewife 
Under  35  years 
35-UU  years 
U5  years  and  over 


U.l 

U.6 

2.9 

3.0 

2.8 

2.U 

2.6 

1.9 

1.7 

1.6 

U.i 

3-8 

U.6 

U.l 

3.2 

3.U 

3.1 

2.8 

2.0 

2.U 

2.3 

2.0 

U.o 

U.o 

U.3 

U.3 

3.8 

3.9 

2.8 

3.1 

1.9 

1.9 

2.8 

2.9 

3.1 

3.0 

Continued 


Source:      National  Consumer   Panel   of  Market  Research  Corporation  of  America. 
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Table   7. -Canned  Juioes:     Average  number  of  purohases  per  buying  family,   by   family  characteristics  and  plaoe   of  residence, 

Ootober  19U9-Maroh  1950  and  October   1951-march  195?  -  Continued 


canned 
Juices 


Item 


Crape 


19U9-50i   1951-52 


Pineapple 


19U9-50I  1951-5? 


Prune 


i9U9-50i  1951-5? 


Tomato 


19U9-50I   1951-5? 


Vegetable 
combination 


17U9-50:   i95i.-52i   19U9-i0:   1951-52 


Niuobrr    - 


United  States 


2.U 


2.5 


3.7 


3.9 


U.7 


U.5 


5.0 


U.7 


2.8 


3.0 


1?.3 


11.8 


Geographic  region 
Northeast 
North  Central 
South 

Mountain  and  Southwest 
Pacific 


2.5 

2.3 

U.9 

5.1 

5.5 

5.3 

5.9 

5.8 

3.0 

3.5 

16.5 

1U.9 

2.5 

2.0 

2.8 

2.9 

U.5 

U.3 

u.u 

3.9 

2.3 

2.9 

10.0 

10.0 

2.1 

2.2 

2.8 

3.3 

3.1 

2.5 

u.u 

U.3 

2.6 

2.5 

9.? 

9.2 

2.3 

2.9 

3.2 

3.7 

U.5 

6.1 

U.3 

U.3 

2.6 

2.6 

10.5 

11.9 

2.3 

3.3 

3.U 

3.7 

3.5 

3.0 

5.0 

U.6 

3.3 

2.5 

13.2 

13.2 

Sis*  of  community 

Farm 

City  (Population) 
Under  10,000 
10,000-  99,999 
10O,0OO-U99,999 
500,000  and  over 


1.8 


2.U 


2.U 


2.7 


3.1 


3.7 


U.l 


U.l 


1.8 


2.7 


6.8 


8.3 


2.0 

2.1 

3.0 

2.7 

U.2 

U.7 

U.2 

U.l 

2.U 

2.9 

10.0 

9.5 

2.8 

2.7 

3.2 

3.5 

U.U 

3.9 

5.2 

U.9 

3.2 

3.0 

J.2.1 

j.2.0 

2.U 

2.8 

3.6 

3.9 

U.7 

3.6 

5.5 

U.6 

2.3 

3.0 

12.2 

U.9 

2.7 

2.5 

U.7 

5.0 

5.3 

5.1 

5.6 

5.1 

3.0 

3.0 

17.2 

15.3 

anily  income 
Upper 

Upper  middle 
Lower  middle 
Lower 


2.3 

2.3 

U.o 

3.9 

U.8 

3.9 

5.3 

U.7 

3.3 

3.1 

1U.0 

12.2 

2.3 

3.0 

3.7 

3.9 

U.6 

5.1 

U.9 

U.7 

2.9 

?.7 

12.6 

12.6 

2.U 

2.5 

3.8 

3.8 

5.1 

5.2 

5.3 

U.9 

2.2 

3.0 

U.9 

11.9 

2.U 

2.0 

3.U 

3.9 

U.2 

3.7 

U.7 

U.5 

2.3 

3.1 

10.6 

10.5 

Sise   of  family 
1  and  2  members 
3  members 
U  and  5  members 
6  and  over 


2.6 

2.5 

3.0 

3.U 

U.2 

U.5 

u.u 

U.5 

2.8 

3.0 

10.6 

10.8 

2.1 

2.U 

3.7 

3.5 

5.1 

U.5 

U.9 

U.6 

2.6 

3.2 

U.8 

U.6 

2.2 

2.6 

U.2 

U.5 

U.8 

U.9 

5.5 

5.0 

3.0 

2.8 

1U.2 

13.1 

2.8 

2.3 

3.9 

U.1 

U.S 

2.6 

5.0 

U.U 

2.0 

2.U 

U.2 

U.6 

Presence  of  children  1/ 
No  children 
Under  6  years 
6-12  ysars 
13-20  years 


2.U 

2.5 

3.U 

3.U 

U.6 

U.8 

U.8 

U.S 

2.8 

3.0 

U.U 

U.l 

2.2 

2.U 

U.3 

U.3 

U.5 

U.U 

5.1 

U.l 

2.7 

3.2 

12.9 

12.2 

2.3 

2.3 

U.l 

U.6 

U.6 

U.l 

5.2 

U.S 

2.9 

2.8 

12.9 

12.5 

2.3 

2.6 

3.8 

U.3 

5.1 

U.2 

5.U 

5.2 

2.5 

?.6 

12.6 

12.3 

Occupation  of  family  head 
Executive,   professional 
Clerical,   sales.,   service 
Craftsman,  laborer 
Farmer 
Unclassified 


2.0 

2.U 

U.o 

3.9 

U.7 

U.U 

5.2 

5.0 

3.3 

3.5 

1U.6 

13.2 

2.U 

2.2 

3.7 

U.2 

U.3 

U.9 

5.1 

U.7 

2.7 

3.0 

13.3 

12.9 

2.5 

2.7 

U.O 

U.2 

5.U 

U.8 

5.1 

U.7 

2.5 

2.5 

12.6 

12.1 

1.7 

1.7 

2.2 

2.6 

2.2 

2.U 

U.o 

U.U 

2.1 

2.6 

6.5 

8.2 

3.2 

3.2 

3.0 

3.U 

U.3 

3.8 

U.8 

U.3 

2.5 

2.8 

11.1 

10.3 

Education  of  family  head 
Gran  mar  school 
Some  high  school 
Some  coUege 


2.U 

2.5 

3.7 

3.5 

5.1 

U.2 

5.0 

U.6 

2.6 

2.8 

11.  U 

10.6 

2.3 

2.5 

3.5 

U.l 

U.U 

U.7 

U.8 

U.7 

2.8 

?.9 

1?.3 

1?.6 

2.3 

2.5 

U.O 

U.2 

U.3 

U.8 

5.U 

U.9 

2.9 

3.? 

1U.3 

13. U 

Age  of  housewife 
Under  35  years 
35-UU  years 
U5  years  and  over 


2.U 

2.U 

3.8 

U.l 

3.9 

U.5 

U.7 

U.U 

2.U 

2.7 

U,5 

12.2 

2.2 

2.U 

U.l 

u.u 

U.6 

U.U 

5.1 

U.8 

3.0 

3.1 

13.? 

12.U 

2.U 

2.6 

3.5 

3.5 

5.1 

U.6 

5.1 

U.7 

2.7 

3.0 

-  i?.l 

U.U 

1/    Classifications  in  this  section  are  not  mutually  exclusive,   therefore  some  families  are  included  in  two  or  more  groups. 


Source:     National  Consumer  Panel  of  Market  Research  Corporation  of  America. 
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Tabl?  8.-  Canned  juices 


:     Average  volume   of  purchases  per  buying  family,   by  family  characteristics 
residence,  October  i9U9-March  1950  and  October  1951  -March  1952  - 


ir_d  olace  of 


Orange- 
grapefruit 
blend 


Item 


Orange 

: 

19U9-50:  1951-5: 


Grapefruit 


19U9-50:  1951-52 


19U9-50 


1951-52 


Tangerine 


19U9-50 


1951-52 


1SU9-50 


1951-52 


^pple 


iyU9-5o 


x?5i-52 


-  -  Cans   1/ 


United  States 


5.8 


6.1 


U.l  5.0  3.3  3.7  1.8 


2.3 


5.5  5.5  5.5 


5.7 


Geographic  regicn 

Northeast  6.7  6.6  U.8  U.U  3.8  3.8  1.9  2.5  5.5  5.5  5.9  6.8 

North  Central  6.5  6.6  3.5  U.9  3.1  3.9  1.5  2.1  7.1  7.1  6.0  u.6 

South  U.8  5.U  3.6  U.2  2.6  3.8  2.9  1.8  3.9  3.9  3.9  6.1 

Mountain  and  Southwest  5.3  6.1  5.1  5.U  2.6  2.9  .8  2.3  U.7  3.9  2.2  3.1 

Pacific  3.5  U.7  U.3  6.9  3.U  2.8  l.l  2.3  5.5  3.9  5.9  6.2 


Size   of  community 

Farm 

City  (Population) 
Under  10,000 
10,000-99,999 
100,OO9-U99,999 
500,000  and  over 


k.9 


5.8 


3.5 


U.l 


2.7 


U.7 


I.U 


3.1 


5.5 


5.5 


3.0 


7.6 


6.2 

6.5 

3.8 

U.8 

3.0 

3.8 

1.8 

2.0 

U.7 

3.9 

5.1 

6.3 

5.3 

6.3 

3.8 

6.3 

3.9 

U.O 

i.7 

1.8 

7.9 

5.5 

3.9 

U.5 

5.U 

6.3 

5.1 

h.9 

3.6 

U.U 

2.0 

2.7 

3.9 

3.9 

3.9 

3.6 

6.3 

5.6 

u.7 

5.0 

3. U 

2.8 

1.8 

2.1 

6.3 

7.9 

6.9 

6.2 

Family  income 
Upper 

Upper  middle 
Lower  middle 
Lower 


6.8 

5.8 

3.9 

5.2 

3.5 

3.2 

2.1 

2.1 

6.3 

5.5 

7.3 

7.0 

5.9 

6.U 

U.o 

5.1 

3.2 

3.8 

1.9 

3.0 

5.5 

5.5 

U.9 

5.7 

6.1 

6.8 

U.2 

U.o 

3.6 

U.3 

1.6 

1.5 

U.7 

u.7 

5.3 

U.6 

U.3 

5.U 

U.U 

5.5 

2.9 

3.3 

i.U 

2.U 

6.3 

7.1 

U.2 

U.7 

Size  of  family 
1  and   2  members 
3  members 
U  and  5  members 
6  and  over 


U.3 

U.9 

U.5 

5.3 

2.8 

3.1 

1.3 

2.3 

6.3 

7.1 

3.1 

U.7 

U.9 

5.8 

U.l 

5.3 

3.2 

3.8 

1.5 

1.7 

5.5 

U.7 

5.8 

3.6 

6.9 

6.7 

U.O 

U.5 

3.8 

U.2 

2.1 

2.3 

o.3 

U.7 

6.5 

7.7 

6.9 

7,8 

3.7 

U.U 

3.5 

3.7 

2.3 

3.8 

3.9 

u.7 

7.2 

5.0 

Presence  of  children   2/ 
No  children 
Under  6  years 
6-12  years 
13-20  years 


U.9 

5.U 

U.3 

5.U 

3.3 

3.6 

i.U 

2.3 

7.i 

7.1 

3.2 

U.3 

5.7 

6.7 

3.1 

U.l 

3.0 

3.6 

1.9 

2.U 

5.5 

3.9 

7.0 

7.6 

6.9 

6.7 

3.8 

3.8 

3.3 

3.9 

2.1 

1.9 

5.5 

U.7 

7.2 

6.8 

6.3 

6.6 

U.2 

U.6 

3.2 

U.l 

2.1 

2.5 

U.7 

6.3 

5.9 

6.5 

Occupation  of  family  head 
Executive,  professional 
Clerical,  sales,   service 
Craftsman,  laborer 
Farmer 
Unclassified 


7.1 

6.U 

U.l 

U.7 

3.8 

3.5 

1.6 

2.7 

5.5 

5.5 

7.3 

7.0 

6.2 

5.5 

U.6 

5.1 

3-3 

3.2 

2.3 

1.8 

5.5 

6.3 

5.5 

5.1 

5.5 

6.6 

3.8 

U.U 

3.3 

3.8 

1.6 

1.6 

6.3 

6.3 

U.7 

5.U 

5.U 

5.7 

3.1 

U.7 

2.6 

3.3 

1.6 

3.2 

U.7 

6.3 

3.2 

7.2 

3.8 

5.5 

U.9 

6.U 

2.8 

5.0 

1.2 

3.5 

6.3 

6-3 

U.o 

3.6 

Education  of  family  head 


Grammar  school 
Some  high  school 
Some  college 

5.2 
6.2 
6.U 

5.6 

6.7 

6.3 

U.o 
3.9 

U.7 

5.i 

5-2 

U.3 

3.1 
3-3 
3.7 

U.l 
3.5 
3-3 

1.3 
2.2 

1.8 

1.7 
2.U 

2.8 

6.3 

6.3 

5.5 

o.3 
o.3 
U.7 

5.0 
5.0 
6.8 

5.U 
5.0 
6.9 

Age  of  housewife 
Under  35  years 
35-liU  years 
U5  years  and  over 

5.U 
6.5 
5.5 

6.1 
j.  7 
6.3 

2.9 

U.O 

U.5 

3.8 

U.5 
5.U 

3.3 
3.U 
3.3 

2.8 
3.3 

U.l 

1.9 
1.9 

1.6 

1.8 
2.7 
2.2 

3-9 
5.5 
6.3 

3.2 
5.5 

7.1 

5.7 
5.9 
5.3 

5.3 
5.8 
5.8 

Continued 


Source  i   National  Consumer  Panel  of  Market  Research  Corporation  of  America. 
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Table   8.-  Canned  juices  I 


Average  volume   of  purcliasea  i>er  buying   family,  by  family   charge  tor  lilies  and  place   of 
residence,   October   19U9-"arch  1950  and  October  1951 -March  195?  -  Contuw-.i 


Item 


Grape 

i 
19U9-50   i  1951-52 


Pineapple 

~  1 

191*9-50  i  1951-52 


Prune 


Tomato 


19U9-50  i  iySi-52  i  *.yU9-5o  i  i95i-52 


Vegetable 
conblnatlon 


19U9-50    :    1951-52 


Cane  1/  -   - 


United  Statee 


2.2 


2.1* 


3.6 


U.U 


5.1* 


U.9 


5.U 


5.1 


?.5 


2.5 


Geographic  region 
Northeast 
North  Central 
South 

Mountain  and  Southwest 
Pacific 


1.9 
2.6 
1.8 
2.2 
3.0 


1.9 

1*.6 

5.1* 

2.2 

2.7 

3.5 

1.8 

2.5 

3.3 

2.8 

3.1 

U.U 

l*.o 

3.1* 

5.0 

6.3 

5.1 
3.1* 
5.1* 
l*.l 


5.1* 
L.S 
3.0 
7.6 
3.1* 


6.0 
5.1 
U.S 
l*.7 
6.3 


5.5 
U.I* 
U.U 
U.6 
6.1 


2.1 

2.2 
2.2 
1.7 
3.1 


2.8 
2.S 

1.9 
2.1 
2.3 


Sice  of  community 

Farm 

City  (Population) 
Under  10,000 
10,000-99,999 
10O,O0O-U99,999 
500,000  and  over 


1.8 


2.8 


2.U 


3.8 


3.8 


U-2 


U.9 


5.1 


2.3 


3.2 


1.8 

1.8 

2.9 

2.9 

5.0 

5.U 

U.7 

U.3 

2.0 

2.6 

2.6 

2.2 

2.9 

3.9 

5.1 

u.o 

5.6 

U.9 

2.7 

2.7 

2.6 

3.2 

3.7 

U.9 

5.9 

U.7 

6.7 

5.5 

2.2 

2.6 

2.U 

2.3 

U.5 

5.U 

5.9 

5.0 

5.7 

5.3 

2.9 

2.3 

Family  income 
Upper 

Upper  middle 
Lower  middle 
Lower 


2.3 

2.U 

3.9 

U.9 

5.7 

U.6 

6.3 

5.6 

3.1 

2.7 

2.0 

2.8 

3.5 

U.U 

5.1 

5.U 

5.2 

U.9 

2.8 

2.3 

2.2 

2.U 

3.8 

U.o 

5.9 

5.U 

5.U 

5.2 

2.1 

2.3 

2.3 

1.6 

2.8 

U.2 

U.7 

3.8 

U.8 

U.3 

1.6 

?.U 

Sise  of  family 
1  and  2  members 
3  members 
U  and  5  members 
6  and  over 


2.6 

2.1. 

2.7 

3.8 

U.6 

U.7 

U.5 

U.2 

2.3 

2.5 

2.0 

2.0 

3.1 

3.5 

6.3 

U.7 

U.9 

U.U 

2.3 

2.5 

1.9 

2.U 

U.l 

5.2 

5.3 

5.5 

6.2 

5.9 

2.7 

2.5 

2.7 

2.U 

U.6 

5.6 

5.7 

2.7 

6.3 

5.8 

3.0 

2.1 

Presence  of  children   2/ 
No  children 
Under  6  years 
6-12  years 
13-20  years 


2.U 

2.6 

3.2 

3.8 

S.l 

5.3 

5.0 

U.6 

1.9 

2.U 

U.l 

U.9 

5.1 

U.9 

5.5 

U.6 

2.0 

2.0 

U.l 

5.3 

5.1 

U.3 

5.9 

5.3 

2.0 

2.U 

3.8 

5.3 

5.8 

U.3 

6.3 

6.1 

2.3 
2.6 
3.0 
2.6 


2.U 
2.8 
2.3 
2.2 


Occupation  of  family  bead 
Executive,  professional 
Clerical,   sales,   service 
Craftsman,  laborer 
Farmer 
Unclassified 


1.8 

2.3 

U.2 

U.7 

5.U 

U.6 

6.U 

5.8 

2.9 

3.1 

2.2 

1.9 

3.5 

U.3 

5.0 

5.3 

U.9 

U.7 

2.3 

2.3 

2.3 

2.6 

3.8 

U.6 

6.2 

5.1 

5.U 

5.0 

2.U 

2.0 

1.6 

1.9 

2.3 

3.7 

2.6 

2.7 

U.8 

5.3 

2.8 

3.U 

3.6 

3.5 

2.5 

3.9 

5.1 

U.6 

5.U 

U.U 

1.9 

2.5 

Education  of  family  head 
Grammar  school 
Some  high  school 
Some  college 


2.2 

2.3 

3.5 

3.8 

5.9 

U.3 

5.U 

5.0 

2.2 

2.U 

3.U 

U.6 

5.0 

5.3 

U.8 

U.9 

2.3 

2.6 

U.O 

5.2 

5.0 

5.0 

•>.6 

5.U 

2.U 

2.U 
2.7 


2.3 

2.5 
2.6 


Age   of  housewife 
Under  35  years 
35-UU  years 
U5  years  and  over 


2.0 

2.U 

3.U 

U.6 

U.5 

5.0 

5.1 

U.6 

2.2 

2.7 

2.0 

2.3 

U.o 

U.8 

5.1 

U.6 

5.3 

5.0 

3.0 

2.5 

2.3 

2.U 

3.U 

U.l 

5.9 

5.0 

5.7 

5.3 

2.U 

2.U 

1/     The   figures   for  average  volume  are  equivalent  number  of  /i6-ounce  cans,   except  lemon  Juice,    figures  are  equivalent   ^-ounce   cans, 
and  apple,   grape,   and  prune   juice   figures  are  equivalent  32-ounce  bottles. 

2/     Classifications   in  this  section  are   not  mutually  exclusive,   therefore  some   families  are   incluoeo  in  two  or  more  groups. 


Source*      National   Consumer  Panel  of  Market  Research  Corporation  of  America. 
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Table  ?.-  Canned  Juices: 


Average  prices  paid  by  household  consuaers,  by  family  characteristic*  and  place   of 
residence,   October  19J*9-Harch  1950  and  October  195l -March  1952 


Item 


Orange 


Grapefruit 


19U9-50!  1951-52'  19U9-50 


i95i-52 


Orange- 
grape  fruit 
blend  _ 


191*9-50 


1951-52 


Tangerine 


191*9-50:   1951-52 


191*9-50 


1951-52 


Apple 


19U9-50I  i,5i-52 


Cents  per  can  1/ 


United  States 


35.U 


26.1 


33.2 


23.1 


37.5 


21*.  3 


32.8 


22.3 


12.8 


x0.2 


21.1 


22.1 


Geographic  region 

Northeast  36.1  25.9  33.7  22.9  36.6  2U.U  32.1*  22.5  12.8  9.9  20.2  22.2 

North  Central  31*. 5  26.0  33.5  22.9  38.3  21*.  U  33.8  23.9  12.7  10.3  20.5  23.2 

South  35-1  21*. 8  3-U5  21.6  36.5  23-3  30.3  19.3  13.0  12.3  22.2  23.7 

Mountain  and  Southwest  36.3  27.9  32.6  23.0  39.7  27.0  39.6  22.9  ll*.7  12.2  26.9  26.0 

Pacific  36.8  28.2  33.7  25.2  38.1*  29.0  3l*.5  26.8  J-2.2  9.9  22.0  20.3 


Size   of  community 

Farm 

City  (Population) 
Under  10,000 
10,000-99,999 
100,000-1*99,999 
500,000  and  over 


36.2 


27.1 


33.7 


23.9 


38.0 


25.1* 


31*.  8 


23.2 


12.5 


10.3 


21*.  5 


22.7 


36.3 

26.1* 

3l*.3 

23.6 

38. 1* 

25.5 

32.1 

25.2 

13. 1* 

11.6 

20.1* 

i?.i 

35.1 

25.8 

31*.S 

22.8 

39.6 

21*. 1* 

33.8 

22.5 

13.1 

10.5 

23.1 

21*.  0 

31*.  5 

26.0 

30.8 

22.5 

36.6 

21*.  6 

3U.U 

21.6 

13.3 

10.0 

21.5 

23.4 

31*.  2 

25.2 

32.7 

22.7 

35.9 

21*.  2 

31.8 

22.2 

12.3 

9.8 

20.3 

22.5 

Family  income 
Upper 

Upper  middle 
Lower  middle 
Lower 


36.0 

26.6 

33.li 

23.3 

37.8 

23.8 

33.2 

22.7 

12.9 

10.3 

21.2 

21.2 

35.2 

25.8 

33.3 

23.1 

37.5 

25.0 

32.6 

22.3 

12.8 

10.9 

22.0 

23.1 

35.2 

25.9 

33.5 

23.7 

36.9 

21*.  8 

32.3 

2U.5 

12.3 

10.1* 

20.3 

22.3 

31*.  7 

26.3 

32.6 

22.1* 

37.7 

25.7 

32.6 

22.7 

12.8 

9.8 

20.9 

22.7 

Size  of  family 
1  and  2  members 
3  members 
1*  and  5  members 
6  and  over 


35.1* 

26.0 

33.2 

23.1 

38.0 

25.1 

3l*.l 

2l*.0 

12.5 

9.9 

23.5 

23.8 

35.9 

26.1 

33.3 

22.9 

38.3 

21*. 8 

3U.1 

21.8 

12.9 

9.8 

20.2 

23.8 

35.3 

26.1 

33.1 

23.2 

37.1 

21*.  7 

32.3 

22.1* 

12.9 

11.0 

21.1 

21.0 

33.1* 

26.1* 

33.1 

22.8 

36.2 

2u.9 

32.6 

22.3 

13.1* 

11.7 

20. a 

2l*.U 

Presence  of  children  2/ 
No  children 
Under  6  years 
6-12  years 
13-20  years 


35.9 

26.1 

33.1 

23.0 

38.0 

21*.  8 

33.2 

23.1* 

12.6 

9.9 

22.2 

23.7 

3l*.l 

26.2 

3l*.l 

22.9 

37.0 

2U.3 

33.5 

22.2 

-L3.U 

11.6 

21.1 

21.0 

31*.  b 

25.9 

33.1 

23.0 

36.9 

21*.  7 

33.0 

22.6 

13.1* 

10.7 

20.7 

20.1* 

35.U 

26.1 

33.5 

23.2 

37.0 

25.0 

32.2 

22.8 

13.3 

10.6 

21.0 

22.9 

Occupation  of  family  head 
Executive,    professional 
Clerical,  sales,  service 
Craftsman ,  laborer 
Farmer 
Unclassified 


3l*.l* 

26.1* 

33.2 

23.2 

37.6 

21*.  5 

3l*.l 

22.0 

13.1 

11.0 

21.2 

20.9 

35.2 

25.2 

33.2 

22.9 

37.7 

21*.  7 

31.7 

21.6 

13.2 

9.8 

21.3 

22.7 

35.6 

25.6 

33.8 

23.2 

37.5 

25.3 

32.6 

23.1* 

12.7 

10.7 

20.1 

22.5 

36.2 

27.7 

33.1* 

23-7 

37.5 

25.0 

3l*.9 

23.2 

13.1 

10.6 

26.8 

22.2 

37.0 

26.8 

31. 1* 

22.5 

35.9 

21*.  3 

32.9 

2li.3 

12.1* 

9.7 

22.6 

25.3 

Education  of  family  head 
Grammar  school 
Some  high  school 
Some  college 


36. 1* 

26.0 

33.6 

23-1 

37.7 

25.1 

32.9 

23.1 

13.0 

10.2 

20.1* 

22.9 

31*.  3 

26.1 

33.1 

22.7 

37.0 

21*.  6 

32.6 

23.3 

12.5 

10.1 

a. 3 

22.1* 

35.7 

26.5 

32.7 

23.7 

37.7 

21*.  7 

33.2 

22.0 

13.0 

10.9 

21.5 

21.3 

\ge  of  housewife 
Under  35  yo*rs 
35-1*1*  years 
1*5  years  and  over 


31*.  2 

27.0 

35.0 

23.3 

37.1 

25.- 

33.7 

22.3 

13.0 

10.1 

21.0 

22.9 

35.3 

25.7 

33.2 

23.2 

36.7 

21*.  8 

33.1 

22.0 

13.2 

il.8 

20.7 

22.1 

35.9 

26.1 

32.9 

23.0 

38.0 

21*.  7 

32.2 

23.6 

12.7 

9.9 

21.8 

21.9 

Continued 


Source:     National  Consumer  Panel   of  Market  Reiearcn  Corporation  of  America. 
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Table  9.-  Canned  Juices  i      Average  prices  paid  by  household  consumers,   by  family  characteristics   and  place   of 
residence,   October  19l*9-Harch   1950  and  October   195l-March   1952  -  Continued 


I  tea 


Crape 


191*9-50   i  1951-52 


Pineapple 


Prune 


19W-50  i   1951-5?   :    191*9-50   t    i951-52 


Tomato 


191*9-50   i   1951-52 


Vegetable 
combination 


191*9-50   i    1951-52 


-  Cents  per  can  1/  - 


United  State* 


1*0.0 


36.9 


38.6 


29.1 


27.8 


32.5 


25.ll 


27.7 


31*.  1* 


39.0 


Geographic  region 
Northeast 
North  Central 
South 

Mountain  and  Southwest 
Pacific 


1*0.2 

36.9 

37.3 

28.1* 

26.7 

31.5 

25.0 

28.0 

32.3 

38.9 

Ul.3 

37.0 

1*1.3 

30.7 

30.0 

31*.  0 

25.7 

28.5 

3U.  8 

38.1* 

111.  2 

3  ".7 

1*0.6 

31.9 

29.8 

33.9 

26.5 

38.8 

37.1 

39.1 

1*1.1* 

35.9 

1*0.8 

30.3 

29.6 

31*.  2 

26.1 

28.0 

38.0 

1*0.3 

36.2 

36.0 

36.1 

25.5 

21*. 9 

28.7 

21*.  2 

25.1 

36.1 

39.7 

Sis*  of  community 

Farm 

City  (Population) 
Under  10,000 
10,000-99,999 
100,000-1*99,999 
500,000  and  over 


1*2.2 


38.0 


1*0.3 


30.8 


29.3 


3l*.6 


25.6 


27.9 


35.0 


39.2 


1*2.6 

36.5 

1*0.9 

30.6 

29.1 

3U.8 

26.2 

28.8 

36.5 

39.0 

38.0 

35.5 

39.9 

30.6 

27.9 

32.8 

25.7 

28.5 

36.7 

39.1 

39.6 

36.6 

38.8 

28.8 

27.9 

32.1 

21*.  9 

27.6 

36.0 

39. 1* 

39.1* 

37.0 

37.0 

28.0 

27.1 

31.2 

21*.  8 

26.9 

32.2 

38.7 

Family  income 
Upper 

Upper  middle 
Lower  middle 
Lover 


39.7 

36.0 

38.2 

33.5 

28.5 

33.0 

25.5 

27.5 

35.1* 

38.9 

1*1.1 

37.5 

38.8 

29.3 

27.9 

32.3 

25.1* 

27.9 

32.1. 

39.1* 

1*0.1, 

37.5 

38.8 

28.9 

27.6 

32.3 

25.5 

27.8 

31*.  3 

38.9 

39.0 

37.2 

38.9 

30.1 

26.8 

32.1* 

25.0 

27.9 

36.1 

39.0 

Sis*   of  family 
1  and  2  members 
3  members 
I*  and  5  members 
6  and  over 


1*0.0 

37.6 

39.2 

29.8 

28.1 

32.9 

25.1* 

27.7 

31*.  2 

39.2 

1*0.1 

37.1 

38.6 

29.1 

28.0 

32.8 

25.7 

28.1 

31*. 9 

39.1 

1*0.3 

37.0 

38.7 

28.8 

27.3 

32.1 

25.5 

27.6 

ik.il 

39.1 

39.1 

35.0 

37.7 

29.0 

28.3 

32.1* 

2l*.l* 

27.8 

33.2 

37.8 

Presence   of  children  2/ 
No  children 
Under  6  years 
6-12  years 
13-20  years 


1*0.3 

37.1 

39.0 

29.5 

28.1 

33.1 

25.6 

27.7 

31*.  6 

39.0 

38.9 

36.7 

38.1 

28.7 

27.1 

32.1 

25.2 

27.6 

35.2 

36.9 

39.1* 

36.6 

38.7 

28.9 

27.7 

31.9 

25.2 

27.5 

33.9 

38.9 

1*0.5 

36.2 

38.5 

29.2 

27.8 

32.1 

25.3 

28.0 

33.3 

39.1* 

Occupation  of  family  head 
Executive,    professional 
Clerical,   sales,  service 
Craftsman,  laborer 
Farms  r 
UnclasslfV  H 


1*0.  I* 

36.3 

38.7 

28.6 

27.8 

32.5 

25.3 

27.5 

35.1* 

39.1 

1*1.1* 

36.8 

38.6 

28.9 

27.8 

32.5 

25.5 

28.0 

35.3 

39.3 

38.8 

37.1 

38.1* 

29.3 

27.8 

32.5 

25.  U 

27.9 

32.6 

38.9 

1*2.7 

37.3 

1*0.8 

30.5 

29.5 

33.6 

25.2 

28.0 

35.2 

39.1* 

39.2 

36.6 

38.1 

29.0 

27.1 

32.1* 

25.0 

27.2 

31*.  8 

37.5 

Education  of  family  bead 
Qrammar  school 
Sams  high  school 
Sam*  college 


1*0.6 

37.6 

38.9 

29.6 

27.6 

32.3 

25.3 

28.0 

32.7 

39.1 

38.6 

36.5 

38.6 

28.9 

28.0 

32.6 

25.6 

27.7 

35.7 

39.1 

1*0.9 

36.7 

38.1* 

28.7 

27.8 

32.6 

25.2 

27.1* 

31*.  9 

38.9 

Age  of  housewife 
Under  35  years 
35-U1*  years 
1*5  years  and   over 


39.1 

37.i 

36.1 

28.7 

27.8 

32. 1* 

25.6 

27.9 

35.5 

38.6 

1*0.3 

37.1 

38.5 

29.0 

27.3 

31.1* 

25.7 

27.8 

33.1 

39.7 

1*0.2 

36.5 

38.9 

29.3 

28.1 

33.2 

25.1 

27.7 

3l*.9 

38.8 

1/     Per  l*6-ounca  can,   except  lemone  Juice,  per  5£-ouno»  can;   apple,  grape,  and  prune  Juice,  per  32-ounce  bottle. 

2/    Classifications  in  this  section  are  not  mutually  exclusive,  therefore  some   families  are  included  in  two  or  more  groups. 


Sourest     National  Consumer  Panel  of  Market  Research  Corporation  of  America. 


Table  10.-  Canned  Juices:     Volume   of  purchases  per  1,000  families,  by  family  characteristics  and  place   of 
residence,   October  19lt9-March  1950  and  October  l95l-March  1952  1/ 


:  :  :  Orange-  i 

j  Orange  :        Grapefruit         :        grapefruit         i       Tangerine 

i  i  blend  i 


Item 


Apple 
19U9-50:  1951-52:  i9lt9-SO:  x95i-52i  19U9-50:  1951-52:  19U9-50:  1951-S2:  x9lt9-S0:  195i-52i  19u9-50:  i95i-52 


Cases  3/ 


United  States 


262     278     133     157     77 


80 


11  18 


U9  U5 


Geographic  region 

Northeast  295  262  156  133  117  93  19  26 

North  Central  2?5  302  99  Ui3  76  101  11  18 

South  230  289  105  131  33  U8  7  9 

Mountain  and  Southwest  2lto  29lt  178  206  U3  51  3  25 

Pacific  Utlt  195  192  259  85  70  3  10 


7 

10 

2 

2 

5 


69 

67 

I16 

26 

17 

27 

16 

30 

99 

90 

Size   of  community 

Farm  189  285  78  106  3k  66  U  18  3  h 

City  (Population) 

Under  10,000  309  335  122  162  70  81  9  13  U  3 

10,000-99,999  2lt3  28lt  129  183  95  98  8  20  10  7 

lCO,00O-lt99,9y9  269  293  183  170  89  100  15  2lt  3  3 

500,000  and  over  276  211  169  165  101  70  18  19  10  12 


21 


25 

26 

32 

30 

li2 

35 

XL 

87 

Family  income 
Upper 

Upper  middle 
Lower  middle 
Lower 


323 

267 

Ut5 

175 

9lt 

65 

lit 

21 

7 

27U 

285 

130 

159 

80 

95 

lli 

2lt 

7 

270 

313 

122 

126 

79 

95 

8 

11 

5 

186 

2lt2 

136 

167 

55 

66 

9 

19 

5 

81 

73 

U7 

hit 

UO 

36 

27 

27 

Size  of  family 
1  and  2  members 
3  members 
It  and  5  members 
6  and  over 


i72 

20U 

161 

185 

62 

71 

7 

18 

6 

213 

2lt7 

123 

165 

7lt 

78 

10 

lit 

> 

337 

32lt 

131 

132 

97 

91 

lit 

21 

7 

351 

ttl8 

93 

131 

55 

73 

12 

22 

5 

23 

3lt 

U7 

30 

71 

68 

lilt 

31 

Presence   of  children  k/ 
No  children 
Under  6  years 
6-12  years 
13-20  years 


208 
261 
337 
311 


229 

158 

193 

78 

78 

8 

19 

7 

31U 

76 

107 

60 

75 

11 

17 

It 

320 

108 

97 

69 

88 

15 

16 

b 

328 

130 

153 

80 

86 

lit 

i9 

6 

2U 

31 

71 

60 

69 

60 

50 

lt3 

Occupation  of  family  head 
Executive,  professional 
Clerical,   sales,  service 
Craftsman,  laborer 
Farmer 
Unclassified 


31tl 

270 

160 

165 

116 

83 

13 

29 

8 

7 

ill 

81t 

2?0 

2lt0 

176 

178 

87 

82 

16 

17 

7 

8 

58 

5U 

257 

30lt 

116 

131 

75 

81t 

10 

12 

7 

7 

35 

38 

199 

297 

61 

H6 

33 

U6 

It 

19 

2 

It 

6 

20 

180 

250 

183 

217 

60 

96 

6 

2lt 

6 

7 

39 

21 

Education  of  family  head 
Grammar  school 
Some  high  school 
Some  college 


219 

262 

122 

158 

65 

79 

7 

12 

5 

300 

297 

125 

156 

78 

81 

lit 

21 

7 

306 

283 

178 

157 

105 

8lt 

16 

33 

7 

6 

29 

30 

7 

lt6 

U3 

6 

103 

9l» 

Age   of  housewife 
Under  35  years 
35-Ult  years 
U5  years  and  over 


2lt3 

299 

66 

99 

58 

61 

13 

17 

3 

3 

51 

53 

289 

263 

128 

125 

81t 

72 

12 

23 

6 

6 

58 

55 

2^5 

278 

163 

189 

80 

89 

9 

17 

7 

8 

lt2 

38 

Continued 


Source:   National  Consumer  Panel  of  Market  Research  Corporation  of  America. 


Tabl»   10.-  Canned  Juices*     Volume   of  purchases  per   1,000  families,  by  family   characteristics  and  place   of 
residence   f   October  19l*9-Mardi   1950  and  October  1951-Harcli   195?  i/"  ('ontlnued 


Item 


Grape 


Pineapple 


«  191*9-50*  i95l-52:  1.91*9-50 1  i95j.-52 


iyl*y-5o 


Tumi  to 


xy5i-52  :  iyl*9-!>o 


i95l-52 


combination 


195i-S2 


All 

canned 

Julc;s   ?/ 


Cases  3/ 


United  States 


26 


29 


U*6 


208 


66 


58 


253 


233 


30 


30 


1,1.15        1,183 


Geographic  region 

Northeast  22  22 

North  Central  23  20 

South  19  19 

Mountain  and  Southwest  33  1*9 

Pacific  51  69 


256 

317 

122 

07 

86 

11*8 

1*9 

b3 

71* 

ioI* 

25 

21* 

126 

203 

1*7 

86 

180 

297 

50 

uo 

31*1. 

300 

39 

189 

181 

26 

155 

11.2 

15 

201 

?3b 

17 

390 

361 

62 

1*1 
28 
12 
?ll 

1*1* 


1,551* 

1,1*1*3 

91*9 

l,o59 

09u 

820 

1,011* 

i,2i*l* 

1,322 

1,507 

Size  of  community 

Farm 

City  ( Population) 
Under  10,000 
10,000-99,999 
100,000-1*99,999 
500,000  and  oyer 


11* 


17 


56 


lofl 


20 


11, 


116 


Ji* 


536 


790 


18 

18 

101 

111 

1*1* 

1*7 

191 

175 

21 

18 

952 

1,022 

30 

26 

123 

183 

67 

1*7 

292 

235 

36 

39 

1,100 

1.183 

1*5 

US 

168 

251 

66 

59 

31*7 

271 

33 

J9 

1,301 

1,332 

31* 

38 

260 

31*7 

119 

95 

3o7 

330 

52 

1*2 

1,03;' 

1,1*91 

Family  income 
Upper 

Upper  middle 
Lower  middle 
Lower 


31* 
21* 
22 
23 


36 
35 

30 

li* 


186 

256 

81 

61* 

11*8 

219 

69 

67 

155 

190 

67 

67 

98 

166 

1*5 

31* 

31*1* 

305 

1*8 

263 

239 

36 

217 

222 

20 

191 

162 

17 

1*5 
28 
28 
18 


1,1*1*0 

-,37 

-,ll*o 

1,251* 

1,062 

l,i6i 

823 

937 

Size  of  family 
1  and   2  members 
3  members 
1*  and  5  members 
6  and  over 


29 
23 
21* 
28 


23 

25 
31* 
29 


105 

166 

50 

51* 

135 

168 

85 

61 

182 

265 

69 

72 

157 

227 

55 

23 

192 

181 

28 

221* 

206 

33 

315 

287 

31. 

267 

265 

?0 

31 
31* 
30 
18 


869 

1,022 

1,357 
1,11*9 


1,015 
1,061* 
1,378 
1,297 


Presence  of  children  k/ 
No  children 
Under  6  years 
6-12  years 
13-20  years 


27 

25 

127 

167 

61* 

60 

217 

196 

29 

29 

989 

1,  j60 

23 

38 

170 

238 

68 

07 

273 

227 

31* 

32 

1,133 

1,237 

2l» 

29 

166 

266 

62 

53 

289 

250 

31* 

25 

1,21*9 

1,266 

23 

26 

150 

21*2 

51 

1*1* 

286 

289 

21* 

20 

1,18? 

1,311. 

Occupation  of  family  head 

Executive,  professional  21* 

Clerical,   sales,   service  29 

Craftsman,   laborer  27 

Farmer  12 

Unclassified  1*2 


36 

205 

258 

69 

68 

1*06 

31*7 

56 

56 

1,^96 

1,1*62 

27 

166 

228 

80 

82 

271 

262 

36 

39 

1,283 

1,273 

3? 

160 

218 

80 

60 

253 

223 

26 

19 

1,107 

1,172 

11 

50 

115 

12 

1? 

101 

120 

9 

15 

5oi 

785 

26 

99 

168 

55 

1*8 

193 

165 

21 

23 

9i8 

1,069 

Education  of  family  head 
Grammar  school 
Some  high  school 
Some   coliepe 


21* 

22 

122 

153 

61 

1*3 

201* 

188 

21 

18 

927 

991* 

25 

33 

155 

21*7 

72 

72 

250 

2l»9 

32 

36 

i,l6l 

1,295 

31 

39 

192 

281* 

65 

73 

382 

321 

5o 

50 

i,5n 

1,1.75 

Age  of  housewife 

Under  35  years  26  1*0 

35-UI*  years  ?!*  31 

1*5  years  and  over  27  2l* 


131* 

216 

51* 

63 

173 

2?8 

73 

66 

135 

180 

66 

53 

261 

2  Si 

23 

263 

228 

36 

21*1* 

227 

31 

35 
31 

23 


989 

1,212 
1,109 


1,177 
1,207 
1,173 


1/     These  figures  represent  the  average  volume   of  purchases  per  1,000  faniles,  based  upon  ail  families,    including  those   th*t 
did  not  make  any  purchases  during  tne  6-month  period. 
2/     Includes  purchases   of   other  canned  juice3. 
3/     Equivaient  cases   of  No.    2  cans,   1*32  ounces  per  case. 
k/     Classifications   in  this  section  are  not  mutually  exclusive,    tterefore  some  families  are   included  in   two   or  more   groups. 


Source*     National  Consumer  Panel  of  Market  Research  Corporation  of  America. 
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Table   11.-  Fresh  citrus   fruit:     Percentage  of  all  families  buying,   by  family  characteristics  and  place 
of  residence,   October  19l*9-March  1950  and  October  1951-Marcb  ±952 


Item 

Calif ornia-Ari zona 

oranges 

: 

Florida 

oranges 

All  or 

anges  l/ 

Tangerines 

19U9-50  ; 

1951-52  ; 

191*9-50 

\  1951-52 

x91*9-50 

1951-52 

x9 1*9-50  ; 

1951-52 

-  -  -  Percent  -  -  -  - 

United  States 

53.9 

52.1 

1*8.2 

1*9.6 

82.3 

81.2 

*31.1 

33.1 

Geographic  region 
Northeast 
North  Central 
South 

Mountain  and  Southwest 
Pacific 

60.  1* 
65.3 
20.7 
1*8.9 
7U.1 

56.7 
63.1 
17.6 
ltfl.1 
76.7 

66.8 
1*6.9 
56.1 
18.9 
7.2 

62.8 
1*9.2 
60.3 
37.7 
6.1* 

86.1* 
81*.  5 
76.3 
77.2 
81.0 

83.7 
83. 1* 
77.1* 
75.5 
80.8 

1*8.3 
22.9 
20.8 
11.1* 
lll.ll 

1*8.8 
32.9 
28.0 
11*.  2 
19.8 

Size  of  community 
Farm 
City  (Population) 

Under  10,000 
10,000-99,999 
100,000-1*99,999 
500,000  and  over 

35.7 

1*7.6 
57.7 
60.1* 
69.1 

39.0 

l*l*.o 
55.6 

53.2 
65.1* 

38.6 

to.ii 

56.7 
52.7 
5U.3 

1*6.3 

1*3.8 
1*7.7 
57.7 
53.2 

71*.  9 

79.9 
87.1 
86.3 
86.3 

76.8 

76.8 
81.7 
81*.  7 
85.8 

17.1 

26.8 
30.8 
31.9 
1*5.1* 

19. U 

26.8 
33.1 
38.0 
1*1*.  9 

Family  income 
Upper 

Upper  middle 
Lower  middle 
Lower 

57.5 

55.1* 
5U.1 
1*8.6 

55.0 
55.1 
53.7 
liU.7 

50.6 
1*9.8 
1*9.2 
10.5 

51.0 

50.1* 

52.1 

1*5.0 

85.5 
85.8 
81.2 
77.0 

83.8 
85.1 
81.1* 
71*.  6 

36.0 
31*.  7 
32.5 

a. 5 

36.7 
35.7 
36.7 
23.5 

Size  of  family 
1  and  2  members 
3  members 
1*  and  5  members 
6  and  over 

52.3 

52.7 
57.7 
U7.9 

50.3 
U8.1 
56.3 
52.1 

1*1*.  5 
1*8.1* 
52.8 
1*2.9 

1*7.1 
1*8.8 
53.0 
1*8.1 

78.1 
82.6 
85.5 
82.0 

78.3 
81.0 
81*.  1 
81.5 

21.9 
31.6 
38.2 
30.1* 

2l*.l 
3U.8 
1*0.8 
33.0 

Presence  of  children  2/ 
No  children 
Under  6  years 
6-12  years 
13-20  years 

53.1 
55.8 
55.9 
52.3 

1*9.6 
55.7 
56.3 
51.3 

1*7.0 
50.5 
1*9.5 
1*7.6 

1*8.3 
52.8 
50.3 
51.1. 

79.6 

81*. 6 
85.U 
81*.  2 

79.5 
82.8 
83. 1* 
82.1* 

26.2 
3U.0 
36.1* 
3lw3 

25.9 
39.8 
1*0.2 
37.3 

Occupation  of  family  head 
Executive,  professional 
Clerical,  sales,  service 
Craftsman,  laborer 
Farmer 
Unclassified 

62.1 
51*.  5 
57.6 
36.3 
52.2 

56.1 

5l*.3 
56.1 
37.9 

1*6.2 

5l*.9 
50.7 
1*8.7 
38.1* 
1*5.3 

5U.2 
50.0 
50.0 
1*6.1* 
1*5.1 

88.0 
82.2 
83.3 
75.9 
79.1 

81*.  1 
82.5 
83.1 
75.5 
75.6 

37.1* 
33.6 
3U.7 
17.5 
21.9 

38.8 
31.9 
39.6 
19.3 
23.2 

Education  of  family  head 
Grammar  school 
Some   high  school 
Some   college 

1*9.2 
56.5 
60.9 

1*8.1* 
55.U 
55.8 

U5.U 

1*8.3 
55.2 

1*7.7 
50.3 
53.8 

79.3 
81*.  1 
86.5 

79.9 
81.5 
Bli.li 

27.6 

31*.  2 
3U.1* 

30.0 
35.1* 
37.3 

Age   of  housewife 
Under  35  years 
35-1*1*  years 
1*5  years  and  over 

51.8 

51*.  3 
5U.  1* 

51.6 
51*.  5 
5i.o 

1*6.3 
50.2 
1*7.9 

1*1*.  7 
51*.  6 
1*8.5 

80.3 
81*.  8 
81.6 

78.2 
83.9 
80.7 

31.0 
37.1 
27.7 

35.7 
1*0.9 
28.3 

Continued 


Source*  National  Consumer  Panel  of  Market  Research  Corporation  of  America. 
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Table   1U- 


Fresh   citrus   frultr      Percentage   of  all   families  buyl  ■  ■      -        tics  and  p 

of  residence,   Octobr-    L9l*9-March   L950  an!   Uctober  ly5l-Marcn  1952  -  Continued 


Item 

grapefruit 

; 

Lemons 

Limes 

All  fret 

h  citrus 

191*' 

;  1951-52 

•    -  •  l9-  I  1 

: 

:   1951-52     ! 
:                       t 

191*9-50  j 

195J 

i9l*V-50 

1951-52 

-    - 



United  States 

56.9 

57.? 

53.2 

50.  i* 

1.6 

1.0 

88.9 

86.3 

Geographic  region 
Northeast 
North  Central 
South 

Mountain  and  Southwest 
Pacific 

63.6 
o2.9 
1*0.2 
50.8 
59.1* 

65.1 
63.2 
l*l*.l 
Ui.5 
58.1 

56.1 

1*8.6 
52.6 
55.6 
58.2 

53.8 
1*5.2 
50.6 
5u.u 
53.5 

i.b 
1.1 
1.8 
1.7 
2.9 

.7 
1.1. 
1.2 
1.3 

.6 

92.7 
90.8 
82.3 
85.8 
88.2 

90.7 
89.7 

83.0 
89.5 

Size   of  community 

Farm 

City  (Population) 
Under  10,000 
10,000-99,999 
100,000-1*99,999 
500,000  and  over 

1*2.3 

53.0 
61.7 
62.6 
67.0 

Ul.l 

50.  U 
60.0 
65.0 
68.2 

1*2.2 

1*9.0 
56.7 
61.3 
60.8 

39.5 

1*6.5 
52.5 
55.1* 
57.3 

2/ 

i.i* 

1.6 
3.0 
2.1* 

3/ 

3/ 

1.9 
2.0 
1.1 

82.1 

87.3 
93.5 
91.5 
92.3 

82.8 

85.9 
88.7 
91.2 
92.3 

Family  income 
Upper 

Upper  middle 
Lower  middle 
Lower 

66.3 

60.9 
51*.  5 
U6.3 

66.1 
61.3 
53.0 
1*8.7 

58.8 
55.5 

52.0 
1*6.8 

57.8 
50. 1* 
1*8.2 
1*5.5 

2.0 
1.9 
1.1* 
1.1* 

1.5 

1 

92.1 
91.5 
88.3 
83.9 

92.0 
90.8 
87.3 
83.2 

Size  of  family 
1  and  2  members 
3  members 
1*  and  5  members 
6  and  over 

60.1 
56.8 
58.5 
1*1*.  2 

60.1* 
5U.U 

59.2 
1*7.0 

55.1 
53.  U 
55.2 
1*1.9 

53.0 
1*9.5 
50.6 
1*3.9 

2.0 

2.2 

1.3 

3/ 

1.2 

1.3 

1.1 

3/ 

86.9 
89.5 
91.3 
85-0 

88.2 
87.6 
89.9 
85.2 

Presence  of  children 
No  children 
Under  6  years 
6-12  years 
13-20  year3 

2/ 

60.3 
52.5 
51*.  l 
51*.  0 

60.6 
51.1 
51*.  2 
52.9 

57.2 
1*7.2 
1*9.5 
50.7 

5U.0 
1*3.5 
1*6.3 
1*9.0 

2.1 
1.6 
1.3 
1.1* 

1.3 

1 

87.9 

89. 1* 
90.7 
88.8 

88. 1* 
87. 1* 
88.1 
88.5 

Occupation  of  family  head 
Executive,   professional 
Clerical,  sales,  service 
Craftsman,   laborer 
Farmer 
Unclassified 

72.5 
61.3 
53.7 
1*1.5 
57.8 

68.1* 
62.5 
51*.  9 
1*1.6 
55.9 

66.7 
58.7 
1*8.0 
1*1.5 
57.2 

61.1* 
57.5 
1*6.8 
38.6 
1*6.5 

l*.o 

2.2 

1:9 

2.1 

1.5 

1 

93.9 
89.ll 

89.1* 
82.8 
86.9 

92.0 
91.0 
88.5 
81.6 
85.2 

Education  of  family  head 
Gramnar  school 
Some  high  school 
Some  college 

1*9.1* 
58.7 
72.8 

50.7 
58.5 
73.  1* 

U7.6 
51*.  5 
65.2 

1*6.2 
51.3 
60.7 

1.1* 

l*.7 

2.0 

86.0 
90.5 
93.3 

86.1 
89.2 
92.9 

Age  of  housewife 
Under  35  years 
35-UU  years 
1*5  years  and  over 

1*9.2 
56.5 
60.1 

1*7.1* 
57.1* 
60.1 

1*2.9 
52.3 
57.8 

39. 1* 
50.5 
53.8 

3/ 

1.8 
1.8 

3/ 

1.1 
1.1 

87.1 
90.2 
88.8 

8l*.U 
89.6 
88.8 

1/     Includes  purchases  of  Texas  oranges  and  those  which  were  not  identified  as  to   origin. 

2/     Classifications  in  this  section  are  not  mutually  exclusive,   therefore  some   families  are   included  in  two 
or  more  groups. 

3/     Too  few  purchases   reported  for  analysis. 


Source*     National  Consumer  Panel   of  Market  Research  Corporation  of  America. 


-29- 


Table  12.- 


Fresh  citrus  fruit:     Average   number  of  purchases  per  buying  family  by  family  characteristics 
and  place  of  residence,  October  l9l*9-Karch  1950  and  October  j.y5i -March  i952 


Item 

i 
1 

t 
a 

California-Arizona 
oranges 

i 

i     Florida 

oranges          : 

All  oranges  l/ 

Tangerine 

191*9-50  | 

1951-52 

J  19U9-50 

;  1951-52     ; 

19U9-50 

j  1951-52 

19U9-50 

!  1951-52 

- 

-  -  -    Number 



United  States 

5.5 

5.5 

6.3 

6.2 

9.U 

9.0 

3.1 

2.9 

Geographic  region 
Northeast 
North  Central 
South 

Mountain  and  Southwest 
Pacific 

5.U 
5.6 
2.6 
5.2 
7.U 

5.1 
5.8 
2.9 
5.0 
7.1 

8.1 
U.9 
6.1 
1.9 

1.8 

8.1 
U.8 
6.U 
3.5 
1.7 

11.9 
8.7 
7.7 
7.7 

3.3 

11.3 
8.6 
7.9 
7.0 
8.0 

3.8 
2.6 
2.U 
2.0 
1.9 

3.7 
2.5 
2.1 
2.0 

2.0 

Size  of  community 
Farm 

City  (Population) 
Under  10,000 
10,000-99,999 
100,000-U99,999 
500,000  and  over 

3.6 

U.7 
5.3 
5.5 
6.8 

U.3 

5.0 

5.2 
5.U 
6.5 

U.3 

5.7 
6.2 
6.6 
7.8 

U.U 

5.2 
6.6 
6.7 
7.6 

6.0 

8.1 
9.1i 

10.1* 
12.3 

6.5 

7.8 

8.6 

9.6 

U.U 

2.3 

2.1* 
2.9 
2.6 
3.8 

1.8 

2.3 
2.6 
2.5 
3.7 

Family  income 
Upper 

Upper  middxe 
Lower  middle 
lower 

5.9 

5.8 
5.U 
U.9 

6.1 
5.8 
5.2 

5.0 

6.5 
6.5 
7.0 
5.1 

6.5 
6.U 
6.2 
5.8 

9.7 

9.6 

10.1 

8.0 

9.5 
9.5 
9.1 

8.0 

3.1 
3.0 

3.U 

2.8 

2.8 
2.9 
3.0 
2.7 

Size  of  family 
1  and  2  members 
3  members 
U  and  5  members 
6  and  over 

5.1 
5.0 
5.9 

6.1 

5.5 
5.3 
5.7 

5.8 

6.6 
6.6 

6.1 
5.8 

5.9 
6.3 
6.6 

6.0 

8.9 

9.1 

10.0 

9.1 

8.U 
8.6 
9.8 

9.1* 

2.2 

3.0 
3.3 

3-8 

2.U 
2.6 
3.3 

2.8 

Presence  of  children 
No  children 
Under  6  years 
6-12  years 
13-20  years 

1/ 

5.3 
5.6 
5.7 
5.7 

5.1* 
5.5 
5.3 
5.9 

6.6 
6.1* 
6.2 
5.7 

6.2 
5.9 
6.3 

6.1 

9.3 

9.8 
9.5 
8.8 

8.7 
9.5 
9.3 

9.0 

2.7 
3.0 
3.3 
3.5 

2.5 
3.0 
3.2 

3.0 

Occupation  of  family  head 
Executive,  professional 
Clerical,  sales,  service 
Craftsman,   laborer 
Farmer 
Unclassified 

5.8 
5-7 
5.9 
3-7 

U.U 

5.9 
5.U 
6.0 
U.3 
li.8 

8.0 
7.7 
5.7 
U.O 
5.1 

6.5 
6.6 
6.U 
U.2 

7.0 

11.0 

10.9 

9.U 

5.9 

7.8 

9.9 
9.2 

9.5 

6.1* 
8.7 

2.9 
3.3 
3.3 
2.1* 
2.1 

2.6 
3.1 
3.1 
1.7 
2.7 

Education  of  family 
Grammar  school 
Some  high  school 
Some  college 

lead 

5.14 

5.5 
5.9 

5.1* 
5.U 

6.2 

5.5 
6.3 

8.1 

5.8 
6.0 
7.8 

8.5 

9.6 

11.1 

8.1* 

9.0 

10.8 

3.0 
3.1 
3.1 

2.8 
3.1 
2.7 

Age  of  housewife 
Under  35  years 
35-UU  years 
1*5  years  and  over 

5.5 
5.7 

5.U 

5.1 
5.6 
5.7 

5.3 
6.3 

6.7 

5.6 
6.3 

6.U 

8.8 
9.7 

9.1* 

8.2 
9.7 
8.9 

3.2 
3.1* 
2.8 

2.9 
3.2 
2.6 

Continued 


Source:   National  Consumer  Panel  of  Market  Research  Corporation  of  America. 
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Table  1?.-  Fresh  citrus    fruit:      Average   number  of  purchases  p«-r  buying  family  by  family  characteristics 
and  place   of  residence  .October  19U9-March  1950  and  October  195l -March   1952  -  ContinUi  l 


Item 

i 
i 

All 
grapefruit 

i 

: 
Lemons                 : 

Limes 

:       All  fresl 

t  citrus 

i 

1910-50 

'  1951-52 

: 

\  19U9-50 

:   1951-5?      : 

: 

-   -   -   -   Number 

19U9-50 

;  1951-52 

:  ivUv-50    : 

:                           : 

1951-5? 

United  States 

6.7 

6.8 

U.3 

U.l 

l.U 

1.6 

16.6 

16.? 

Geographic  region 
Northeast 
North    Central 
South 

Mountain  and  Southwest 
Pacific 

7.7 
6.3 
6.3 
5.9 
6.1 

8.0 
6.1i 

6.5 

5.8 
5.9 

U.6 
3.7 
U.5 
U.3 
U.3 

U.5 
3.5 

U.3 
U.U 
U.l 

l.U 
1.1 
1.5 
1.2 
2.0 

1.3 
1.1 
2.U 
2.3 

1.0 

21.2 
15.U 
13.7 
13. U 
iU.9 

20.8 
15.2 

lU.o 

12.U 
13.9 

Siae   of  community 

Farm 

City  (Population) 
Under  10,000 
10,000-99,999 
100,000-U99,999 
500,000  and  over 

U.5 
6.0 

6.  a 

7.8 
8.0 

U.8 

5.U 
6.5 
7.5 
8.3 

3.8 

3.5 
3.8 
lull 

5.3 

3.9 

3.5 
3.7 
3.8 
5.0 

2/ 

1.5 
1.5 

1.2 
1.5 

2/ 

1.2 

1.8 

10.3 

13.8 
16.3 
19.1 
22.7 

10.7 

12.8 
15.6 
17.7 
21.6 

Family  income 
Upper 

Upper  middle 
Lower  middle 
Lower 

7.1 
6.8 
6.6 
6.0 

7.5 

6.5 
7.1 
6.1 

U.3 
U.5 
U.2 
U.i 

U.O 
U.o 
U.l 
U.U 

1.5 
1.5 

1.2 

1.5 

1.2 

i 

18.1 
17.5 
17.1 
13.7 

17.7 
16.7 
16.3 
13.9 

Size  of  family 
1  and  2  members 
3  members 
U  and  5  members 
6  and  over 

7.1* 
6.5 
6.5 
5.3 

7.7 
6.3 
6.1* 
6.6 

U.8 
U.3 
U.o 
3.7 

U.5 
U.1 
3.8 
U.2 

l.U 

l.U 

1.5 

3/ 

1.6 

l.U 

1.7 

3/ 

16.8 
16.1 
17. U 
1U.8 

16.1 
15.3 
17.0 
15.9 

Presence   of  children 
No  children 
Under  6  years 
6-12  years 
13-20  years 

u 

7.6 
6.0 
5.9 
5.7 

7.7 
5.9 
5.9 
6.0 

U.9 
3.U 
3.7 
U.0 

U.5 
3.5 
3.6 
U.O 

1.U 
1.5 
1.5 
1.7 

1.5 
3/ 

17.7 

15.8 
15.8 
15.5 

16.6 
15.6 
15.8 
15.5 

Occupation  of  family  head 
Executive,  professional 
Clerical,  sales,   service 
Craftsman,   laborer 
Farmer 
Unclassified 

7.9 
7.5 
6.3 

U.5 
5.7 

7.9 
7.6 
6.1 
U.9 
7.0 

U.2 
U.8 
U.2 
3.7 
U.2 

3.8 
U.8 
3.8 
U.0 
U.3 

1.6 
1.U 

1.3 

1.8 
1.8 

i 

20.6 
19.6 
16.1 
10.1 
1U.2 

18.7 
17.7 
16.1 
10.8 
15.U 

Education  of  family  head 
Grammar  school 
Seme  high  school 
Some  college 

6.0 
6.6 
8.0 

6.0 
6.7 

8.6 

U.3 
U.2 
U.5 

U.l 
U.o 
U.U 

3/ 

1.6 

1.3 

1 

1U.6 
16.9 
20.9 

1U.6 
16.? 
20.6 

Age  of  housewife 
Under  35  years 
35-UU  years 
U5  years  and  over 

5.7 
6.1 
7.3 

5.U 
6.5 

7.U 

3.3 
3.9 
U.8 

2.8 
3.8 
U.6 

1.3 

3/ 
2.3 
1.3 

1U.1 
16.6 
17.6 

13.2 
16.9 

16.7 

1/     Includes  purchases   of  Texas   oranges  and  those  which  were  not  identified  as  to  origin. 

2/     Classifications   in  this   section  are  not  mutually  exclusive,   therefore   some   families  are   included  in  two 
or  more   groups. 

3/     Too  few  purchases  reported  for  analysis. 


Source:      National  Consumer   Panel   of  Market  Kesearch  Corporation  of  America. 


Table  13.. 
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Fresh  citrus  fruit:     Average  volume  of  purchases  per  buying  family,  by  family  characteristics 
and  place  of  residence,   October  19l*9-March  1950  ari  October  1951-March  1952 


Item 

Cal  if  or  nia-Ari  zona 
oranges 

Florida 

oranges        ' 

All  oranges  1/ 

Tangerines 

191*9-50     j 

1951-52 

19li9-50 

1951-52   ; 

19U9-50 

*   1951-52 

19U9-50 

;  1951-52 

-  -  Dozens 



United  States 

5.38 

5.21 

7.26 

7.17 

9.97 

9.33 

2.90 

2.58 

Geographic  region 
Northeast 
North  Central 
South 

Mountain  and  Southwest 
Pacific 

1*.30 
5.25 
2.66 
5.07 

9.15 

U.3U 
5.13 
2.63 
U.61 
8.59 

8.99 
5.59 
7.U6 
2.3U 
2.3U 

9.00 
5.92 
7.50 
3.77 
1.61 

12.17 
8.8U 
8.99 
8.U9 
9.97 

11.29 
8.68 
8.70 
6.55 
9.57 

3.35 
2.62 
2.62 
2.05 
2.02 

3.19 
2.UU 
1.99 
1.55 
■u53 

Size  of  community 
Farm 

City  (Population) 
Under  10,000 
10,000-99,999 
100,000-1*99,999 
500,000  and  over 

3.90 

U.87 
5.10 
U.97 
6.53 

U.65 

U.77 

U.59 
1*.93 
6.07 

5.78 

6.514 
7.-U8 

7.5U 
8.38 

5.78 

6.20 
7.70 
7.56 
8.21 

7.U0 

8.62 

10.22 
11.13 
12.28 

7.73 

8.09 

8.72 

9.82 

11.25 

2.97 

2.U7 

2.90 
2.31 
3.29 

1.98 

2.26 

2.U0 
2.33 
3.08 

Family  income 
Upper 

Upper  middle 
Lower  middle 
Lower 

6.1*3 

5.61 
U.81 
U.55 

5.95 

5.57 
a.  71 

U.U8 

8.0U 
7.36 
7.77 
5.69 

7.80 
7.U8 
7.03 
6.31 

11.25 

10.15 

10.21 

8.13 

10.  lU 
9.86 
9.33 
7.86 

2.88 
2.73 
3.26 
2.68 

2.55 
2.73 
2.57 

2.U0 

Size  of  family 
1  and  2  members 
3  members 
1*  and  5  members 
6  and  over 

U.3U 
U.57 
6.03 
7.50 

U.U7 

U.55 
5.65 
7.19 

6.65 

7.U8 
7.19 
8.5U 

6.05 
6.76 
7.9U 
8.72 

8.16 

9.30 

10. 96 

12.28 

7.58 

8.25 

IO.63 

12.  U9 

1.99 
2.56 
3.1U 
U.30 

1.73 

2.21* 
2.99 
3.57 

Presence   of  children  2/ 
No  children 
Under  6  years 
6-12  years 
13-20  years 

2*.  63 
6.05 
6.20 
5.91 

U.U8 

6.21 
5.63 
6.05 

6.87 
7.86 
7.79 
7.20 

6.53 
7.57 
7.93 
7.U8 

8.93 
11.1*3 

11.11 
10.09 

8.06 
11.16 
IO.63 
10.15 

2.36 

2.79 
3.38 
3.66 

l.°l* 
2.86 
3.12 
3.16 

Occupation  of  family  head 
Executive,   professional 
Clerical,    sales,  service 
Craftsman,   laborer 
Farmer 
Unclassified 

6.01* 
5.26 
5.77 
U.02 
U.08 

5.50 
U.55 
5.73 
U.91 
U.U9 

9.21 
8.09 
6.67 
5.U9 
5.82 

7.28 
7.35 
7.56 
5.29 
7.U2 

12.20 

10.83 

9.92 

7.29 

7.80 

10.17 
8.89 
9.96 
7.75 
8.52 

2.59 
2.83 
3.19 
3.05 
2.06 

2.22 
2.27 
3.05 
1.90 
2.1*0 

Education  of  family  head 
Grammar  school 
Some  high  school 
Some  c  olle  ge 

5.20 
5.U1 
5.72 

5.05 
5.13 
5.8o 

6.51 
7.05 
9.13 

6.63 

7.00 
8.90 

19.02 
10.08 
11.97 

8.65 

9.36 

11.13 

2.97 

2.90 
2.78 

2.67 
2.67 
2.18 

Age   of  housewife 
Under  35  years 
35-U1*  years 
U5  years  and  over 

5.80 
5.81 
U.98 

5.35 

5.  ho 
5.07 

6.59 
7.50 
7.35 

6.70 
7.78 
6.95 

10.03 

10.68 

9.52 

9.03 

10.03 

8.72 

2.88 
3.28 
2.62 

2.59 
3.00 
2.25 

Continued 


Source:  National.  Consumer  Panel  of  Market  Research  Corporation  of  America. 
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Table  13.-  Fresh  citrus   fruit!     Average  volume   of  purchases  per  buying  family,  by   family  charact^rl  itloa 
and  place  of  residence,  October  19l*^-March  IV;  J  and  October  195l-M»rch   i952  -  Co 


[tea 


All 
grapefruit 


19U9-50    :   1951-52 


Llici 


:     All   fresh  citrus 


Lemons  < 

i^  _  J 

191*9-50  '  1951-52     '  19U9-50  :  l95i-52     !     iyl*9-50  :     1951-52 

:  ;  :  :  : 


Dozens   - 


United  States 


2.26 


2.1*8 


1.81*  1.85  .76 


.75 


12.81  12.21 


Geographic  region 

Northeast  2.16  2.53 

North  Central  2.1*1  2.69 

South  2.03  2.22 

Mountain  and  Southwest  2.51*  2.17 

Pacific  2.15  2.19 


1.73 

1.72 

.5i 

.51 

1.31* 

1.29 

.63 

.57 

2.1*2 

2. u 

.95 

1.18 

2.17 

2.13 

.72 

.98 

2.07 

2.30 

1.12 

.50 

15.62 
11.56 
11.56 
10.81* 
±2.3U 


lit.  91 
11.52 
J.1.25 
8.65 
11.78 


Size   of  community 

Farm 

City  (Population) 
Under  10,000 
10,000-99,999 
100,000-1*99,999 
500,000  and  over 


Family  income 
Upper 

Upper  middle 
Lower  middle 
Lower 


Size  of  family 
1  and  2  members 
3  members 
1*  and  5  members 
6  and  over 


Presence  of  children  2/ 
No  children 
Under  6  years 
6-12  years 
13-20  years 


Occupation  of  family  head 
Executive,  professional 
Clerical,  sales,    service 
Craftsman,   laborer 
Farmer 
Unclassified 


Education  of  family  head 
Grammar  school 
Some  high  school 
Some  college 

Age  of  housewife 
Under  35  years 
35-1*1*  years 
1*5  years  and  over 


?.03 


2.36 


2.10 


2.21 


2.17 
2.03 
2.60 
2.1*2 

2.12 

2.1*1* 
?.56 
2.72 

2.1*6 
2.20 
2.32 
1.98 

2.76 
2.1*3 
2.51* 
2.09 

2.31* 
2.12 
2.31 
2.11* 

2.51* 
2.29 
2.1*6 
2.73 

2.1*6 
2.09 
2.15 
2.08 

2.63 
2.26 
2.23 
2.1*3 

2.58 
2.36 
2.11 
2.13 
1.95 

2.66 
2.66 
2.26 
2.1*1* 
2.1*6 

2.08 
2.13 
2.75 

2.33 
2.37 

2.93 

1.89 
2.18 
2.1*2 

1.85 
2.1*0 
2.67 

1 

.57 

l.toO 

1 

53 

1.60 

1 

98 

1.83 

? 

.02 

1.96 

1 
1. 

11 

1.72 
1.80 

1 

.8? 

1.81* 

1 

89 

2.06 

2 

.11* 

1.9U 

1 

,80 

1.82 

1.62 

1.66 

1 

90 

2.20 

2 

16 

2.08 

l 

1*3 

x.62 

l 

58 

1.52 

1 

69 

1.81 

1 

.69 

1.1*8 

1.95 

2.03 

l 

78 

1.72 

? 

08 

2.20 

i 

,80 

2.18 

1.97 

1.98 

1 

71 

1.73 

1 

,80 

1.75 

1 

37 

1.17 

1 

60 

1.55 

2. 

10 

2.11* 

.81 
.1*9 
.77 
.79 


.67 
.88 
.70 
.79 


.76 

.77 

.61 

3/ 


.71* 
.71 
.76 
.99 


.81 
.73 

I 


.71 


M 

.71 


1/ 

.87 
.69 


.60 


.71* 

.81 

.69 

3/ 


.68 
3/ 


.88 
.78 

i 


i 


3/ 
.98 
.61, 


9.50 


9.86 


10.87 
12.75 
ll*.l*3 
16.22 

10. 01* 
11.51* 
13.05 
15.18 

11*.  1*9 
13.17 
13.1? 
10.31 

13.32 
12.96 
12.31* 
10.  OS 

10.83 
11.91* 

11*.  01* 

15. 1*5 

10.12 
10.98 
13.85 
15.97 

11.91 
13.88 
13.96 
13.23 

10.90 
11*.  01 
13.66 

i3.25 

15.69 

13.91* 

12.  71 

9.1*1* 

10.12 

13.22 
11.98 
13.03 
9.90 
11.02 

11.57 
12.88 
15.57 

11.39 
12.19 
ll*.l*6 

12.01 
13.69 
12.59 

11.05 
13. 71* 
i.1.71* 

1/     Includes  purchases   of  Texas  oranges  and  those  which  were  not  identified  as   to   origin. 

2/     Classifications   in  this  section  are  not  mutually  exclusive,  therefore      soma  families  are   included  in  two 
or  more   groups. 

3_/     Too  few  purchases  reported  for  analysis. 


Source:      National  Consumer  Panel  of  Marie  t  Research  Corporation  of  America. 
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Table  lit.-  Fresh  citrus  fruit:     Average  prices  paid  by  household  consumers,  by  fanily  characteristics  and 
place   of  residence,   October  19U9-March  1950  and  October  1951-March  195? 


1 

Item                          : 

California-Arizona 
oranges 

:         Florida 

oranges 

All  oranges  1/ 

Tangerines 

: 

19U9-50  ; 

1951-52 

;  191*9-50    ; 

1951-52 

191*9-50 

;    1951-52 

191*9-50     \ 

1951-52 



Cents  per 

dozen  -  -  ■ 

United  States 

1*2.9 

U6.7 

37.2 

3U.1 

39.3 

39.6 

31.1 

3U.5 

Geographic  region 
Northeast 
North  Central 
South 

Mountain  and  Southwest 
Pacific 

1*1*.  7 
Ui.8 
1*1. 0 
1*6.5 
36.2 

52.3 

1*9.8 
1*1*.  o 
1*8.3 
36.li 

38.8 
36.8 
3U.3 
35.3 
38.1* 

35.6 

33.7 
31.6 
35.8 
1*1*.  5 

l*o.5 
1*1.0 
35.5 
39.2 
36.1* 

1*1.0 
1*2.0 
33.0 
1*3.8 
36.7 

31.8 

3l.l 
29.0 
31*.  6 
27.0 

35.5 

33.1* 
31.9 
38.1* 
37.0 

Size  of  community 

Farm 

City  (Population) 
Under  10,000 
10,000-99,999 
100,000-U99,999 
500,000  and  over 

U2.8 

1*6.0 
1*3.6 
Jd..9 
1|1.3 

U3.1 

1*8.5 
1*7.9 
1*6.7 
1*6.6 

36.U 

37.5 
36.8 
36.1 
37.7 

3l*.0 

31*.  5 
35.2 
32.7 
31*.  3 

33.1 

1*1.0 
39.3 
37.5 
39.2 

37.7 

1*0.5 
1*0.  h 
37.9 
1*0.3 

30.7 

32.9 
32.9 
31.9 
29.9 

32.8 

3U.1 
3U.  6 
35.1* 
3U.6 

Family  income 
Upper 

Upper  middle 
Lower  middle 
Lower 

1*3.2 

1*3.5 
1*3.2 
Ul.l 

U7.7 
1*5.9 
1*7.0 
1*6.0 

37.3 

37.6 
37.1 
36.1* 

31*.  1* 

31*. 0 

3U.1 
33.8 

39.8 
39.7 
39.2 
38.1 

1*0.8 
39. 1* 
39.2 
38.7 

32.2 
31.1* 
31.1 
29.1 

35.9 
31*.  8 
33.6 
33.3 

Size  of  family 
1  and  2  members 
3  members 
1*  and  5  members 
6  and  over 

1*3.6 

1*1*.  1* 
1*2.3 
bX.S 

U8.9 
U7.7 
U6.3 
U2.6 

38.6 
36.9 
37.1 
35.1 

35.3 
33.7 
33.6 
33.9 

1*0.7 
39.2 
39.2 
37.6 

la.  7 

39.1 
39.0 
37.8 

31.5 

32.1* 
31.2 
29.1 

35.9 
35.6 
31*.  5 
31.5 

Presence  of  children  2/ 
No  children 
Under  6  years 
6-12  years 
13-20  years 

1*3.7 

1*0.8 

ia.ii 

Uul 

U8.9 
U3.6 
1*3.7 
1*6.8 

38.1 
36.7 
36.2 
36.5 

35.2 
33.3 
33.3 
33.5 

l*o.U 
37.9 
38.3 
39.1* 

1*1.2 

38.0 
37.8 
39.0 

32.1* 
30.8 
30.2 
30.0 

35.8 

3U.3 
33.8 
33.0 

Occupation  of  family  head 
Executive,  professional 
Clerical,  sales, service 
Craftsman,  laborer 
Farmer 
Unclassified 

1*1.1 

WuS 

1*3.2 
1*2.8 
1*0.9 

1*6.8 
1*9.7 
1*6.5 
1*2.5 
1*5.1* 

37.0 
37.3 
37.2 
36.1 
38.5 

3l*.U 
3U.0 
33.6 
35.1 
31*.  7 

38.1* 
39.6 
39.9 
38.2 
39.1* 

1*0.0 
1*0.  U 
39.5 
37.8 
39.2 

31.7 

32.6 
30.3 
30.6 
31.6 

36.2 

36.8 
33.3 
32.6 
3l*.9 

Education  of  family  head 
Grammar  school 
Some  high  school 
Some  college 

1*1*.0 
1*2.1* 

la.  5 

1*7.1* 
1*6.0 
1*6.5 

37.0 
37.1* 
37.0 

31*.  2 
33.7 

31*.  5 

39.8 
39.3 
38.5 

39.7 
39.2 
39.7 

31.1 
31.3 
30.9 

33.8 
35.1 
35.2 

Age  of  housewife 
Under  35  years 
35-1*1*  years 
U5  years   and  over 

U0.9 

1*2.  U 
1*1*. 0 

1*3.6 
1*6.2 

1*8.0 

36.6 
36.8 
37.6 

33.1* 
32.8 
35.1 

38.0 
38.9 
1*0.1 

38.1 
38.3 
1*0.8 

31.3 
30.1* 
31.8 

31*.  7 
33.2 
35.7 

Continued 


Source:     National  Consumer  Panel  of  Market  Research  Corporation  of  America. 
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Table  U*.-  Fresh    citrus  fruit:     Average   prices  paid  by  household   consumers  by  family  characteristics   Ud 
place  of  residence,   October  19l*9-March  1950  and  October  i95l-March  1952  -  Continued 


Item 

All 
:          grapefruit 

Lemons 

Lines 

All  fresh  citrus 

]  191*9-50          l" 51-52 

19u9-50    :      195l-5i' 

: 

191*9-50     '     1951-52 

19U9-50   :     1951-52 

-  Cents  per  dozen 


United  States 


99.3 


3.2 


50.8 


1*6.2 


38.8 


38.2 


1*6.1* 


1*6. 1 


Geographic  region 

Northeast  112.2 

North  Central  91.3 

South  102.7 

Mountain  and  Southwest  95. h 

Pacific  85.8 


95.5 

52.6 

149.2 

57.1 

82.6 

63.O 

56.1 

1*7.8 

86.6 

1*3.7 

39.3 

28.3 

97.0 

1*7.0 

llU.3 

28.9 

82.0 

Uli.9 

1*1.1 

33.  k 

5U.2 

1*7.2 

1*7.5 

1*2.9 

U8.8 

1*8.8 

26.9 

1*2.0 

39.3 

1*3.9 

U7.9 

50.3 

35.0 

U2.9 

1*2.7 

Size  of  community 

Farm 

City  (Population) 
Under  10,000 
10,000-99,999 
100,000-1*99,999 
500,000  and  over 


Family  income 
Upper 

Upper  middle 
Lower  middle 
Lower 


Size  of  family 
1  and  2  members 
3  members 
1*  and  5  members 
6  and  over 


Presence  of  children  2/ 
No  children 
Under  6  years 
6-12  years 
13-20  years 

Occupation  of  family  head 
Executive,  professional 
Clerical,  sales,  service 
Craftsman,  laborer 
Farmer 
Unclassified 


Education  of  family  head 
Grammar  school 
Some  high  school 
Some  college 


Age  of  housewife 
Under  35  years 
35-1*1*  years 
1*5  years  and  over 


90.1 

97.2 

100.6 
105.0 
101.7 


n03.8 
99.9 
95.3 
95.8 


99.8 

100.1* 

99.7 

92.0 


99.6 
97.8 
98.0 
98.1* 


10U.8 
98.5 
99.2 
89.1 
98.8 


96.8 

99.5 

102.2 


97.8 
99.0 
99.8 


83.1* 


1*7.7 


1*1*.  5 


3/ 


y 


1*1*.  5 


1*3.6 


87.2 
87. 1* 
92.6 
88.1* 

52.3 
53.9 
50.6 
50. 1* 

l*5.o 
1*7.6 
1*6.0 
1*7.5 

1*1*.  0 

1*5.9 
2U.li 

1*1.3 

89.9 
87.7 
87.2 
87.1 

52.3 
52.6 
50.2 
1*7.5 

1*8.8 
1*5.0 
1*6.5 

1*1*.  1* 

1*7.3 
37.1 
3U.3 
3^.2 

91.0 
86.6 
86. 1* 
87.2 

50.5 
50.3 
5i.6 
1*9.3 

1*7.3 
U5.1* 
1*6.1 
l*l*.9 

35.0 

38. 1* 

1*6.5 

3/ 

90.5 
81*.  9 
86.7 
85.0 

50.0 
52.1 
52.2 
50.8 

1*6.0 
1*1*.  8 
1*7.1 
1*5.6 

37. 1* 
1*5.2 
36.8 
35.3 

92.5 
90.2 
85.2 
83.O 
87.6 

52.0 
1*9.6 

5i.9 
1*7.7 
52.2 

1*8.0 
1*7.1 

1*6.5 
1*3.7 
l*l*.o 

1*1.9 
31.5 

37.1 

86.0 
87.3 
92.8 

50.2 
51.2 
51.3 

1*5.2 
1*6.5 
1*8.5 

397u 
39.5 

87.1 

86.0 
89.3 

52.3 
50.1* 
50.6 

1*7.1 
1*5.8 
1*6.3 

3/ 
39.9 
36.1 

36.1* 
28.5 
1*3.9 

1*8.2 
1*6.3 
1*6.7 
1*6.0 

1*6.2 

1*7.3 
1*6.0 
1*6.7 

1*9.5 

i 

1*8.0 
1*6.9 
U5.5 
1*1*.  6 

1*8.1* 
1*5.5 
1*5.3 
1*1*.  8 

33.7 

3U.1* 

1*6.7 

3/ 

50.1* 
1*6.6 
U5.7 
1*1.1* 

50.5 
U5.6 
1*1*.6 
1*2.1* 

38.8 

i 

1*9.1* 
1*3. 1* 
1*3.8 
1*1*.  9 

1*9.6 
1*2.5 
1*2.9 
UU.0 

38.1* 
1*2.3 

i 

1*7.5 

1*6.8 
1*5.8 
1*1*.  5 
1*8.1 

1*8.2 
1*8.5 
1*1*.  3 
1*3.9 
1*6.5 

i 

32.1 

1*5.9 
1*6.0 
1*7.8 

1*5.3 
1*5.6 
1*8.6 

36.6 
1*2.2 

1*3.5 

1*1*.  8 
1*8.5 

1*2.8 
1*3.6 

1*8.6 

1/     Includes  purchases  of  Texas  oranges  and  those  which  were  not  identified  as  to  origin. 

2/     Classifications   in  this  section  are  not  mutually  exclusive,   therefore   some  f Millies  are   included  in  two 
or  more   groups. 

3/     Too  few  purchases  reported  for  analysis. 


Source:     National  Consumer  Panel  of  Mar  let  Research  Corporation  of  America. 
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Tab!*   15.-  Fresh  citrus  fruit:     Volume  of  purchases  per  1,000  families,   by  family  characteristics  and  place 
of  residence,   October  19l*9-March  1950  and  October  1951 -March  1952  l/ 


Item 

Calif  or  nia-Arizona 
oranges 

:        Florida 

oranges 

All  oranges   2/ 

Tangeri 

nee 

19U9-50     ; 

1951-52 

;  191*9-50 

1951-52 

191*9-50 

!  1951-52 

191*9-50     ; 

1951-52 

•  -  -  Dozen: 

i   _  _  _  _ 

United  States 

2,899 

2,711* 

3,500 

3,556 

8,203 

7,568 

903 

851* 

Geographic  region 
Northeast 
North  Central 
South 

Mountain  and  Southwest 
Pacific 

2,901 
3, 1*27 
550 
2,l*8i 
6,779 

2,1*61 
3,237 
1*63 
2,217 
6,589 

6,010 

2,6i9 

1*,186 

1*1*2 

169 

5,652 
2,913 

1*,522 

1,1*21 

103 

10,508 
7,1*63 
6,859 
6,557 
8,076 

y, 1*1*5 
7,239 
6,737 

1*,938 
7,735 

1,615 
861 
51*6 
231* 
290 

1,557 
803 
557 
220 
303 

Size  of  community 

Farm 

City  (Population) 
Under  10,000 
10,000-99,999 
100,000-1*99,999 
500,000  and  over 

1,391 

2,319 
2,91*3 
3,002 
U.506 

1,811* 

2,099 
2,552 
2,623 
3,970 

2,230 

2,837 
l*,2l*l* 
3,975 

1*,551* 

2,676 

2,716 
3,673 
1*,362 
l*,368 

5,51*5 

6,890 

8,905 

9,599 

10,603 

5,936 

6,201 
7,126 
8,322 
9,61*2 

509 

662 

891 

736 

1,1*93 

381* 

606 

791* 

885 

1,383 

Family  income 
Upper 

Upper  middle 
Lower  middle 
Lower 

3,703 

3,107 
2,602 
2,208 

3,272 
3,069 
2,529 
2,003 

1*,070 
3,662 
3,821* 
2,1*76 

3,978 
3,770 
3,663 
2,81*0 

9,611 
8,710 
8,289 
6,265 

8,1*91 

8,389 
7,587 
5,862 

1,01*0 
91*7 

1,060 
576 

936 
975 
91*3 
561* 

Size   of  family 
1  and  2  members 
3  members 
1*  and  5  members 
6  and  over 

2,270 
2,1*08 
3,1*80 
3,595 

2,2U8 
2,189 
3,181 
3,71*6 

2,959 
3,625 
3,791* 

3,662 

2,850 
3,299 
1*,208 

1*,19U 

6,376 
7,686 
9,363 

10,076 

5,938 

6,680 

8,927 

10,179 

i*3U 

810 

1,200 

1,308 

1*17 

780 

1,220 

1,17b 

Presence  of  children 
No  children 
Under  6  years 
6-12  years 
13-20  years 

3/ 

2,1*57 
3,379 
3,1*66 

3,089 

2,222 
3,1*59 
3,170 
3,J.0l* 

3,231 
3,967 

3,851 
3,1*29 

3,l5U 
3,997 
3,989 

3,81*5 

7,107 
9,671* 
9,1*79 

8,1*91* 

6,l*o8 
9,21*1* 
8,861* 

8,366 

619 

1,23? 
1,257 

502 

1,138 
1,251* 

1,179 

Occupation  of  family  head 
Executive,  professional 
Clerical,  sales,   service 
Craftsman,  laborer 

Farmer 
Unclassified 

3,751* 
2,861* 
3,320 
1,1*58 
2,127 

3,086 
2,1*71 
3,215 
1,861 
2,071* 

5,055 

1*,102 
3,21*1* 
2,107 
2,637 

3,91*6 
3,675 
3,780 
2,1*55 
3,31*6 

10,735 
8,903 
8,262 
5,530 
6,168 

8,555 
7,337 

8,271* 
5,81*6 
6,1*38 

969 
95i 
1,101* 
535 
1*50 

861 

721* 

1,208 

367 

557 

Education  of  family  head 
Grammar  school 
Some  high  school 
Some  college 

2,558 
3,055 
3,1*81 

2,1*1*1* 
2,81*2 
3,236 

2,959 
3,1*09 
5,037 

3,163 
3,521 
1*,788 

7,155 

8,1*81 

10,360 

6,905 
7,61*7 
9,389 

822 
991 

951* 

801 
91*5 
813 

Age  of  housewife 
Under  35  years 
35-UIt  years 
1*5  years  and  over 

3,002 
3,155 
2,710 

2,761 
2,91*3 
2,586 

3,053 
3,766 
3,520 

2,995 

l*,2l*8 
3,371 

8,051 
9,056 
7,768 

7,057 
8,912 
7,025 

891 

1,218 

726 

925 

1,227 
637 

Continued 


Source:     National  Consumer  Panel  of  Market  Research  Corporation  of  America. 


Table   IS.-   Freuh   citrus   fruit:     Volune   of  purchases   per  1,000   families,   by    f«  i-»c« 

of  residence,    October  lyb9-Murci  nd  October  1951-Mai  J  -  Continued 


Item 


All 
tprapefruit 


19149-50  '  1951-52 
: 


Lemons 


^imrij 


1909-50  '  1951-52  :  19U9-50  :  1951-52 

: 


All   fresu   citrus 
Tyl^o"7  1951^52 


-   -  Dozens 


United  States 


1,285 


1.U19 


980 


932 


13 


il,380        I0,78i 


Geographic  region 
Northeast 
North  Central 
South 

Mountain  and  Southwest 
Pacific 


Siae  of  oommunity 

Farm 

City  (Population) 
Under  10,000 
10,000-99,999 
100,000-099,999 
500,000  and  over 


Family  income 
Upper 

Upper  middle 
Lower  middle 
Lower 


Size  of  family 
1  and  2  members 
3  members 
0  and  5  members 
6  and  over 

Presence  of  children  3/ 
No  children 
Under  6  years 
6-12  years 
13-20  years 

Occupation  of  family  head 
Executive,   professional 
Clerical,  sales,  service 
Craftsman,   laborer 
Farmer 
Unclassified 


Education  of  family  head 
Grammar  school 
Some  high  school 
Some   college 


Age   of  housewife 
Under  35  y»ars 
35-00  years 
05  years  and  over 


1,370 
1,518 
818 
1,290 
1,278 

1,607 

1,700 

979 

901 

1.272 

972 

650 

1,275 

1,207 

1.205 

925 

583 

1,219 

1,159 

1,230 

8 

7 

17 

12 

32 

861 

970 

885 

873 

y 

1,152 
1,250 
1,628 
1,622 

1,068 
1,060 
1,660 
1,855 

771 

865 

1,210 
1,230 

700 

800 
1,010 
i,i23 

ii 

8 
23 

19 

1,631 

1,302 

1,263 

917 

1,820 

1,090 
1,306 
1,018 

1,050 

1,030 

960 

882 

990 
907 
887 
937 

13 
16 
10 
11 

1,008 

1,200 

1,350 

907 

1,530 
1,206 
1,056 
1,283 

"l,l80 
960 
893 
796 

1,028 
901 
80o 
966 

15 

17 

8 

V 

1,08? 
1,099 
1,162 
1,123 

1,590 
1,155 
1,209 

1,285 

1,238 
6714 
781 
859 

1,123 
705 
700 
887 

15 

12 

9 

10 

1,871 
1,009 
1,135 
885 
i,128 

1,819 
1,662 
1,201 
1,015 
1,375 

1,130 

1,106 

853 

862 

1,031 

909 
1,167 

805 

809 

i,0l0 

32 
16 

10 

1,027 
i,252 
1,999 

1,181 

1,386 
2,151 

936 

931 

1,176 

915 

887 
1,062 

V 
11 

30 

929 

1,230 
1,055 

877 
1,378 
1,605 

588 

837 

1,210 

061 

783 

1,151 

10 
13 

ill 

13 
3 


V 

V 
12 

17 


i 


9 
11 

8 
V 


t 


18 
12 


10,073 

13,578 

10,099 

10,333 

9,515 

9,506 

9,300 

7,231 

10,881 

10,503 

¥ 


18 


V 
ii 

7 


7,803 


8,160 


9,086 
11,919 
13,200 
10,967 

8,620 
10,236 
11,902 

10,0x1 

13,305 

12,005 

11,582 

8,651 

12,250 

11, 708 

10,773 
8,387 

9,013 

10,6"! 
12,810 
13,138 

8,926 

9,6i8 

12,051 

13,606 

10,061 
12,009 
12,663 

11,707 

9,636 
12,205 
12,030 
i..,726 

10,737 

12,065 

11, 360 

7,810 

8,791 

12,162 

lo,yo2 

11,532 

8,078 

9,389 

9,905 
11,666 
10,523 

9,807 
10,873 
13,033 

10,068 
12,355 
11,176 

9,326 
12,311 
10,025 

1/     These   figures   represent  the  a-    .age  volume  of  purchases  per  1,000,   based  upon  all  families   including  those 
which  did  not  make  any  purchases  during  the  6  -  month  periods. 

2/     Includes  purchases  of  Texas  oranges  and  those  which  were  not  identified  as  to  origin. 

3/     Classifications  in  this  section  are  not  mutually  exclusive,  therefore  some  families  are  included  in  two 
or  more  grcups. 

h/    Too  few  purchases  reported  for  analysis. 


Source:     National  Consumer  Panel  of  Marie t  Research  Corporation  of  America. 
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Table  16.-  Dried  frulti  Percentage  of  all  families  buying,  by  family  characteristics  and  place 
of  residence,  October  1949-Uarch  1950  and  October  1951-March  1952 


Item 


Prunes 


Apricots 


Peaches 


1949-50  j  1951-52    1949-50  '  1951-52    191*9-50  [      1951-52 


Percent  - 


United  States 


40.9 


44.6 


14.9 


12.8 


7.6 


6.e 


Geographic  region 
Northeast 
North  Central 
South 

Mountain  and  Southwest 
Pacific 


45.6 

1*5.1 

16.9 

11.9 

l*.0 

3.5 

1*3.3 

1*6.1; 

16.1; 

14.3 

3.1* 

l*.o 

31.U 

39.1 

9.1 

6.5 

16.5 

15.3 

Uo.o 

45.9 

21.7 

21.1 

12.5 

12.6 

40.1 

47.4 

9.2 

7.0 

3.7 

2.6 

Size  of  connminity 
Fara 

City  (Population) 
Under  10,000 
10,000-99,999 
100,000-1*99,999 
500,000  and  over 


Family  income 
Upper 

Upper  middle 
Loner  middle 
Lower 


Size  of  family 
1  and  2  members 
3  members 
1*  and  5  members 
6  and  over 

Presence  of  children  1/ 
No  children 
Under  6  years 
6-12  years 
13-20  years 

Occupation  of  family  head 
Executive,  professional 
Clerical,  sales,  service 
Craftsman,  laborer 
Farmer 
Unclassified 


Education  of  family  head 
Grammar  school 
Some  high  school 
Some  college 

Age  of  housewife 
Under  35  years 
35-UU  years 
1*5  years  and  over 


30.4 


37.1 


9.1; 


9.5 


7.7 


6.8 


37.8 
li8.li 

1*0.9 
1*7.? 

43.3 
46.5 
47.6 
48.2 

14.8 
16.7 
19.2 
16.5 

11.7 
10.2 
16.6 
14.9 

8.9 

6.5 

12.6 

5.1 

9.9 
6.7 
8.2 
3.5 

46.4 

42.3 
39.4 
35.6 

46.5 
1*6.9 
43.0 
42.2 

21.6 
14.4 

12. e 

10.9 

18.0 

11.4 

12.4 

9.3 

8.5 

8.0 
7.3 
6.7 

6.9 

6.0 
7.4 
7.1 

40.2 
1*0.9 
1*3.0 
35.9 

45.1 
45.7 
45.2 
39.3 

14.2 
15.8 
15.5 
12.9 

11.7 

13.6 
13.2 
13.1 

7.1 
7.8 
7.7 
8.3 

6.4 

8.3 
5.8 

8.e 

42.4 
41.0 
39.7 
38.0 

45.7 
41.3 
43.8 
43.0 

16.9 
10.4 
12.8 
15.8 

12.8 
11.7 
11.0 
14.5 

8.2 
7.1 
7.8 
7.2 

7.2 
5.4 
6.0 
7.7 

47.6 

44.4 
39.0 
31.1 
44.7 

50.9 
45.8 
42.9 
37.4 
46.2 

21.3 
15.5 
14.0 
10.1 
13.8 

18.5 
14.3 
11.2 
9.4 
10.3 

7.2 
8.4 
7.7 
7.3 
6.6 

6.1 
7.2 
7.1 
6.4 
7.0 

39.0 
40.3 
46.7 

42.9 
43.9 
51.3 

13.6 
15.1 
17. e 

11.3 
12.9 
16.8 

7.6 
7.4 
8.0 

8.1 
5.3 
6.3 

35.2 
41.3    • 
42.8 

37.4 
43.9 
47.3 

10.3 
13.5 
17.5 

10.3 
11.8 
ll*.l 

7.0 
7.5 
7.9 

6.6 
5.3 

7.7 

Continued 


Source:  National  Consumer  Panel  of  Market  Research  Corporation  of  America 
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Table  16.-  Dried   frulti     Percentage  of  all  families  buying,   by  family  characteristics  and  place 
of  residence,   October  19U9-March  1950  ana  October  1951-March  1952  -  Continued 

i                                               Dates                                               i 
ItMi  i~DoSeltIc~t~Ii.^o7te7'i  TotaT~27~  ~~i  MUed  fruits 

|     1951-522/j     1951-523/]     19U9-50     \     1951-52     j     191*9-50     \     1951-52 

- Percent  -  -  -  - 


United  States 


18.3 


22.8 


25.9 


39.2 


5.U 


U.9 


Geographic  region 
Northeast 
North  Central 
South 

Mountain  and  Southwest 
Pacific 


15.8 

19.2 

7.0 

22.3 

26.3 
20.6 

27.1 
29.8 
1U.6 

37.1 
U5.3 
2U.7 

9.U 
5.6 
l.U 

8.9 
5.U 
1.5 

19.5 
1*3.0 

28.3 
12.5 

25.6 
3U.6 

U3.1 
50.9 

3.3 
3.2 

2.5 
1.7 

Sise  of  community 

Farm 

City  (Population) 
Under  10,000 
10,000-99,999 
100,000-1*99,999 
500,000  and  over 


Family  income 
Upper 

Upper  middle 
Lower  middle 
Lower 


Sise  of  family 
1  and  2  members 
3  members 
U  and  5  members 
6  and  over 


Presence  of  children  1/ 
No  children 
Under  6  years 
6-12  years 
13-20  years 


Occupation  of  family  head 
Executive,   professional 
Clerical,   sales,   service 
Craftsman,   laborer 
Farmer 
Unclassified 


Education  of  family  head 
Grammar  school 
Some  high  school 
Some  college 


Age  of  housewife 
Under  35  years 
35-UU  years 
1*5  years  and  over 


11.1 


21.1 


20.2 


32.5 


3.1 


2.8 


13.1 
22.2 
23.7 
22.8 

23.6 
25.0 
26.0 
20.3 

22.1* 
31*.  3 

28.8 
28.1* 

35.8 
1*6.1 
1*5.0 
1*0.1 

3.1 
5.2 
5.2 
9.6 

3.0 
3.7 
3.1 
9.6 

23.9 

19.1 
16.7 
13.7 

27.8 
21*.  3 
22.5 
16.6 

29.3 
25.9 
27.1 
21.3 

1.7.6 
1*1.  U 
38.2 
29.7 

6.3 
6.0 
l*.8 
U.5 

5.1* 
5.0 
5.3 
l».l 

20.3 
17.2 
18.8 
13.1 

22.9 
23.9 
23.3 

18.5 

30.1* 
23.U 
26.9 
16.1* 

1*0.8 
39.2 
1*0.3 
31.1 

5.6 
5.2 
6.1 
3.2 

U.9 
1*.9 
5.1 
1*.6 

20.2 

15.0 
15.9 
17.1 

23.5 

22.3 
21.5 
21.8 

30.1* 
20.1* 
22.6 
2U.3 

1*1.5 
3l*.9 
35.9 
37.1* 

6.6 
5.0 
3.3 
5.3 

U.9 
5.3 
U.7 
5.0 

23.6 
19.1* 
17.1 
11.1 
20.2 

30.1* 
22.5 

a. 5 

21.9 
17.1* 

33.6 
27.5 
23.1 
19.1 
31.3 

1*9.1 
39.9 
36.8 
33.6 
37.1 

5.6 
6.3 
5.9 
3.1 

1*.7 

6.1 
6.U 
5.6 
1.9 
2.3 

16.5 

17.8 
2U.6 

19.5 
21*. 2 
29.3 

22.9 
26.5 
32.1* 

35.9 
39.1* 
1*8.1* 

5.1 

5.1* 
6.0 

U.8 
5.0 
5.3 

15.0 
15.9 

20.6 

17.2 
22.3 
21*.  7 

17.3 
2U.U 
30.1 

28.8 
37.1 
1*3.5 

5.1 
U.7 
6.0 

U.U 
5.8 
U.7 

1/  Classifications  in  this  section  are  not  mutually  exclusive,  therefore  some  families  are  included  in  two  or  more 

groups. 

2/  Includes  dates  unidentified  as  to  origin. 

3/     Family  characteristics  data  not  available  for  October  19U9-March  1950. 


Sourcei  National  Consumer  Panel  of  Market  Research  Corporation  of  America 
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Table  17.-  Dried  fruit i 


Average  number  of  purchases  per  buying  family,  by  family  characteristics  and  place  of 
residence,  October  19U9-March  1950  and  October  1951-March  1952 


Item 


Prunes 


Apricots 


Peaches 


\    19U9-50  |  1951-52  |  19U9-50  j  1951-52  j  19U9-50  j  1951-52 


-  Number  -  -  - 


United  States 


2.7 


2.7 


2.0 


1.3 


2.0 


1.7 


Geographic  region 
Northeast 
North  Central 
South 

Mountain  and  Southwest 
Pacific 


3.0 

2.7 

2.1 

2.0 

2.0 

1.7 

2.5 

2.U 

1.9 

1.8 

l.U 

1.3 

2.7 

3.0 

2.0 

1.9 

1.9 

1.3 

2.8 

2.7 

2.0 

1.6 

2.6 

1.9 

2.U 

2.6 

1.2 

1.3 

2.2 

1.9 

Size  of  community 

Faro 

City  (Population) 
Under  10,000 
10,000-99,999 
100,00O-U99,999 
500,000  and  over 


Family  income 
Upper 

Upper  middle 
Lower  middle 
Lower 


Size  of  family 
1  and  2  members 
3  members 
h   and  5  members 
6  and  over 

Presence  of  children  1/ 
No  children 
Under  6  years 
6-12  years 
13»20  years 

Occupation  of  family  head 
Executive,  professional 
Clerical,  sales,  service 
Craftsman,  laborer 
Farmer 
Unclassified 


Education  of  family  head 
Grammar  school 
Some  high  school 
Some  college 


2.3 


2.U 


1.5 


1.6 


2.2 


1.6 


Age  of  housewife 
Under  35  years 
35-hk  years 
U5  years  and  over 


2.6 
3.0 
2.6 
2.9 

2.6 
2.9 
2.7 

2.7 

1.8 
2.0 
2.3 

2.1 

1.8 
2.3 
2.1 

1.6 

1.7 
1.8 
2.U 
1.9 

1.7 
1.9 
1.6 

1.8 

2.6 
2.6 
2.8 
2.9 

2.8 
2.5 
2.7 
2.7 

2.1 
1.8 
2.0 
1.8 

1.8 
1.9 
1.9 
1.3 

1.6 
1.3 
2.2 
2.U 

1.6 
1.3 
1.6 
1.9 

2.9 
2.6 
2.7 
2.5 

2.6 
2.6 
2.7 
2.7 

1.8 
2.0 
1.9 
2.3 

1.7 
1.7 
2.0 
1.9 

2.0 
2.1 
1.9 
2.0 

2.0 
1.6 
1.6 
1.5 

3.0 
2.U 
2.U 
2.6 

2.8 
2.3 
2.U 
2.7 

1.9 
2.1 
1.9 
2.1 

1.7 
2.0 
1.9 
1.9 

2.1 
1.7 
2.0 
2.0 

1.9 
1.6 
1.5 
1.5 

2.7 
2.9 
2.3 
2.1 

3.0 

2.7 
2.7 
2.7 
2.3 
2.7 

2.1 
2.0 
2.1 

1.5 

1.5 

1.8 
2.0 
1.8 
1.7 
1.6 

1.8 
2.1 
1.9 
2.3 

1.8 

1.8 
1.7 
1.6 
1.7 
1.9 

2.8 
2.6 
2.8 

2.6 
2.5 
3.0 

1.9 
2.0 
2.0 

1.9 
1.7 
1.9 

1.8 
2.2 
2.2 

1.7 
1.7 
2.0 

2.2 
2.5 
3.0 

2.2 
2.U 
2.9 

1.6 
1.9 
2.1 

1.7 
1.9 
1.8 

1.8 
1.9 
2.1 

1.9 
1.6 
1.7 

Continued 


Source i  National  Consumer  Panel  of  Market  Research  Corporation  of  America 


-  ho 


Table   17.- 


Pried  fruiti      Average  number  of  purchaees  per  buying  family,    by  family  characteristics  and  place  of 
residence,   October  19l*9-March  1950  and  October  1951-March  1952  -  Continued 


i  Dates  i 

x~ 5o5e!tTc~i~In£o7tia"i                     To"taT~27              i                Mlx,d  fr^lt8 
Item  ,  ". , , , , 

,     1951-523/,     1951-523/,       191*9-50  ,     1951-52     ,       191*9-50  ,       1951-52 
-  -  -  -  Number  -  -  -  - 


United  States 


2.0 


1.8 


2.2 


2.3 


1.7 


1.5 


Geographic  region 
Northeast 
North  Central 
South 

Mountain  and  Southwest 
Pacific 


2.0 

1.9 

2.3 

2.U 

1.9 

1.6 

1.7 

1.7 

2.2 

2.1 

1.6 

1.5 

1.2 

1.9 

1.7 

2.1 

1.9 

1.1 

2.0 

1.6 

2.0 

2.2 

1.6 

1.1 

2.6 

l.U 

2.5 

2.7 

1.2 

1.0 

Sise  of  community 

Farm 

City  (Population) 
Under  10,000 
10,000-99,999 
100,000-U99,999 
500,000  and  over 


Family  income 
Upper 

Upper  middle 
Lower  middle 
Lower 


Size  of  family 
1  and  2  members 
3  members 
1*  and  5  members 
6  and  over 


Presence  of  children  1/ 
No  children 
Under  6  years 
6-12  years 
13-20  years 


Occupation  of  family  head 
Executive,  professional 
Clerical,  sales,  service 
Craftsman,  laborer 
Farmer 
Unclassified 


Education  of  family  head 
Grammar  school 
Some  high  school 
Some  i.  allege 


Age  of  housewife 
Under  35  years 
35-UU  years 
U5  years  ar.d  over 


1.5 


1.6 


1.9 


2.0 


1.6 


1.3 


1.7 

1.7 

2.0 

2.1 

1.5 

1.5 

2.0 

1.9 

2.2 

2.3 

2.3 

1.6 

1.7 

2.3 

2.1 

2.5 

2.0 

1.1 

2.5 

1.6 

2.5 

2.5 

1.6 

1.6 

1.9 

1.9 

2.U 

2.3 

1.7 

1.6 

2.2 

1.8 

2.3 

2.U 

1.3 

1.1* 

1.7 

1.9 

2.1 

2.2 

2.2 

1.5 

2.1 

1.8 

1.9 

2.3 

1.8 

1.5 

2.2 

1.8 

2.3 

2.U 

l.U 

1.6 

1.8 

1.8 

2.1 

2.1 

1.5 

1.3 

1.9 

1.8 

2.2 

2.3 

2.0 

1.6 

2.3 

1.9 

2.1 

2.U 

1.7 

l.U 

2.0 

1.9 

2.3 

2.3 

1.5 

1.5 

2.0 

1.8 

2.1 

2.3 

2.2 

1.5 

1.9 

1.7 

2.0 

2.2 

2.0 

1.6 

1.9 

1.8 

2.1 

2.3 

2.1 

l.U 

2.1 

1.9 

2.U 

2.1* 

1.7 

1.7 

2.2 

1.7 

2.3 

2.U 

1.5 

1.6 

1.9 

1.9 

2.1 

2.3 

1.7 

l.U 

1.6 

1.6 

2.0 

2.0 

1.7 

1.U 

2.0 

2.0 

2.0 

2.3 

2.3 

1.1 

1.9 

1.7 

2.1 

2.3 

1.8 

l.U 

1.9 

1.7 

2.3 

2.2 

1.6 

1.5 

2.2 

2.1 

2.3 

2.6 

1.8 

i.e 

2.U 

1.6 

2.3 

2.5 

1.5 

1.5 

1.7 

1.7 

2.0 

2.0 

2.2 

1.6 

2.0 

1.9 

2.2 

2.U 

1.6 

1.5 

1/  Classifications  in  this  section  are  not  mutually  exclusive,  therefore  some  families  are  included  in  tv.  or  more 

groups. 

2/  Includes  dates  unidentified  as  to  origin. 

5/  Family  characteristics  data  not  available  for  October  19U9-March  1950. 


Sources  National  Consumer  Panel  of  Market  Research  Corporation  of  America 
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Table  18.-  Dried  fruit:     Average  volume  of  purchases  per  buying  family,  by  family  characteristics 
and  place  of  residence,  October  19U9-March  1950  and  October  1951-March  1952 


Item 


Prunes 


Apricote 


Peaches 


!     191*9-50    |    1951-52     j     19U9-50    !     1951-52     j     19U9-50     \    1951-52 


Pounds 


United  States 


U.O 


3.8 


1.8 


l.U 


1.9 


1.5 


Geographic  region 
Northeast 
North  Central 
South 

Mountain  and  Southwest 
Pacific 


U.3 

3.9 

1.8 

1.6 

2.0 

l.U 

3.7 

3.U 

1.7 

1.5 

1.3 

1.1 

3.8 

U.O 

1.9 

1.5 

1.9 

1.6 

3.9 

U.O 

2.0 

1.3 

2.U 

1.6 

U.3 

U.U 

1.2 

1.0 

2.2 

1.7 

Size  of  community 

Farm 

City  (Population) 
Under  10,000 
10,000-99,999 
100,0OO-U99,999 
500,000  and  over 


Family  income 
Upper 

Upper  middle 
Lower  middle 
Lower 


Size  of  family 
1  and  2  members 
3  members 
U  and  5  members 
6  and  over 


Presence  of  children  1/ 
No  children 
Under  6  years 
6-12  years 
13-20  years 


Occupation  of  family  head 
Executive,  professional 
Clerical,  sales,  service 
Craftsman,  laborer 
Farmer 
Unclassified 


Education  of  family  head 
Grammar  school 
Some  high  school 
Some  college 


Age  of  housewife 
Under  35  years 
35-UU  years 
U5  years  and  over 


3.6 


3.8 


1.6 


1.3 


2.U 


1.6 


U.o 

3.8 

1.6 

l.U 

1.7 

1.6 

U.U 

3.9 

1.8 

1.8 

1.8 

1.6 

3.6 

3.8 

2.3 

1.6 

2.2 

1.3 

U.l 

3.8 

1.7 

1.3 

1.7 

l.U 

3.9 

U.l 

1.9 

l.U 

1.6 

1.2 

3.8 

3.5 

1.6 

1.5 

1.8 

1.5 

U.l 

3.8 

1.9 

1.5 

2.1 

l.U 

U.2 

3.8 

1.6 

l.U 

2.U 

1.8 

U.3 

3.7 

1.7 

l.U 

1.8 

1.6 

3.6 

3.6 

1.9 

1.3 

2.1 

1.6 

U.o 

3.9 

1.6 

1.5 

1.9 

1.3 

3.8 

U.3 

2.1 

1.6 

2.0 

1.6 

U.U 

U.O 

1.7 

l.U 

1.9 

1.6 

3.U 

3.U 

1.7 

1.5 

1.6 

l.U 

3.6 

3.6 

1.7 

l.U 

2.1 

1.5 

3.9 

3.9 

1.9 

1.5 

1.9 

l.U 

3.9 

3.7 

1.7 

l.U 

1.7 

l.U 

U.l 

3.8 

1.6 

1.6 

2.0 

l.U 

U.o 

3.8 

2.0 

l.U 

1.8 

1.5 

3.U 

3.7 

1.5 

l.U 

2.5 

1.U 

U.7 

U.O 

1.5 

l.U 

1.7 

1.8 

U.l 

3.8 

1.8 

1.5 

1.7 

1.5 

3.7 

3.7 

1.8 

1.3 

2.2 

l.U 

U.2 

U.1 

1.7 

1.5 

2.1 

1.6 

3.2 

3.1 

1.5 

1.2 

1.8 

1.5 

3.6 

3.5 

1.6 

1.5 

1.9 

l.U 

U.U 

U.l 

1.8 

1.5 

2.0 

1.6 

Continued 


Sourcet  National  Consumer  Panel  of  Uarket  Research  Corporation  of  America 


-  U2  - 

Table  18.-  Dried  fruitj      Average  volume  of  purchases   per  buying   family,   by  family   characteristics  and  place 
of  residence,   October  19U9-Uarch  1950  and  October  1951-Uarch  195?  -  Continued 


Item 


Da  tea 

jrtecTi 


i     Dc^stlc^~lmp^rtear~l  __  T5taT"?7~  "~|  _^!^  fraita  _ 

|     1951-522^     1951-52  2^J     19U9-50     ]     1951-52     ',     19U9-50     J     1951-52 


-   -  -  Pounds  -  -   - 


United  States 


2.U 


1.2 


2.1 


2.3 


1.9 


l.U 


Geographic  region 
1orthea3t 
North  Central 
South 

Mountain  and  Southwest 
Pacific 


1.9 

1.3 

1.9 

2.1 

2.2 

1.6 

1.3 

1.2 

1.9 

2.0 

1.6 

1.3 

1.1 

1.3 

1.1 

1.5 

2.5 

.9 

2.2 

1.3 

1.9 

2.1 

1.6 

1.2 

u.u 

.9 

U.3 

lull 

1.44 

.8 

Size  of  community 
Farm 

City  (Population) 
Under  10,000 
10,000-99,999 
100,000-U99,999 
500,000  and  over 


Family  income 
Upper 

Upper  middle 
Lower  middle 
Lower 


Size  of  family 
1  and  2  members 

3  members 

U  and  5  members 

6  and  over 


Presence  of  children  1/ 
No  children 
Under  6  years 
6-12  years 
13-20  years 


Occupation  of  family  head 
Executive,  professional 
Clerical,  sales,  service 
Craftsman,  laborer 
Farmer 
Unclassified 


Education  of  family  head 
Grammar  school 
Some  high  school 
Some  college 


Age  of  housewife 
Under  35  years 
35— UU  years 
U5  years  and  over 


1.6 


1.2 


1.9 


1.9 


1.7 


1.2 


1.9 

1.2 

1.3 

2.0 

1.6 

l.U 

2.6 

1.3 

2.1 

2.3 

2.U 

l.U 

2.U 

1.5 

2.2 

2.6 

1.9 

.9 

3.0 

1.1 

2.5 

2.6 

2.0 

1.5 

2.7 

1.3 

2.2 

2.U 

2.0 

1.6 

2.7 

1.2 

2.2 

2.U 

1.3 

1.2 

2.0 

1.2 

2.1 

2.1 

2.2 

l.U 

2.2 

1.2 

1.9 

2.2 

2.3 

1.3 

2.7 

1.2 

2.3 

2.U 

l.U 

l.U 

2.0 

1.2 

2.0 

2.0 

1.6 

l.l 

2.U 

1.3 

2.0 

2.U 

2.U 

1.7 

2.7 

l.U 

2.5 

2.U 

2.9 

1.2 

2.5 

1.2 

2.2 

2.3 

1.5 

1.3 

2.5 

1.3 

2.3 

2.5 

2.3 

1.2 

2.2 

1.2 

2.1 

2.2 

2.8 

1.5 

2.2 

l.U 

1.9 

2.3 

2.3 

1.5 

2.3 

1.3 

2.3 

2.5 

2.0 

1.7 

2.6 

1.1 

1.9 

2.U 

1.6 

1.5 

2.3 

1.2 

2.2 

2.3 

2.0 

1.2 

1.6 

1.2 

2.0 

1.9 

1.9 

1.2 

2.5 

1.2 

2.0 

2.3 

2.7 

1.0 

2.1 

1.2 

2.1 

2.2 

2.0 

1.2 

2.44 

1.2 

2.0 

2.2 

1.9 

1.6 

3.1 

l.U 

2.2 

2.3 

1.8 

1.5 

3.3 

1.1 

2.U 

2.9 

1.5 

1.3 

2.0 

1.2 

1.9 

2.0 

2.9 

l.U 

2.U 

1.3 

2.2 

2.3 

1.6 

l.U 

1/  Classifications  in  this  section  are  not  mutually  exclusive,  therefore  some  families  are  included  in  two  or  more 

groups . 

2/  Includes  dates  unidentified  as  to  origin. 

3/  Family  characteristics  data  not  available  for  October  19U9-March  1950. 


Source t  National  Consumer  Panel  of  Market  Research  Corporation  of  America 


1*3 


Table  19.-  Dried  fruiti 


Average  price  paid  by  household  consumers,  by  family  characteristics  and  place  of 
residence,  October  19l*9-i!arch  1950  and  October  1951-March  1952 


Item 


Prunes 


Apricots 


Peaches 


|  191*9-50  )  1951-52    191*9-50    1951-52  j  191*9-50    1951-52 


United  States 


22.9 


-  -  -  -  Cents  per  pound  -  - 
25.1*       1*8.9       60.7 


32.6 


1*2.8 


Geographic  region 
Northeast 
North  Central 
South 

Mountain  and  Southwest 
Pacific 


22.1 

25.1 

50.7 

60.8 

33.7 

1*2.1 

2l*.l 

25.8 

1*9.8 

60.6 

35.1* 

1*5.1* 

23.3 

26.  1* 

U7.7 

61.8 

31.7 

1*1.5 

2l*.0 

25.9 

1*3.6 

59.  U 

31*.  0 

1*5.5 

20.2 

23.1 

52.1 

63.6 

27.8 

1*0.5 

Size  of  community 

Farm 

City  (Population) 
Under  10,000 
10,000-99,999 
100,000-1*99,999 
500,000  and  over 

Family  income 
Upper 

Upper  middle 
Lower  middle 
Lower 


Size  of  family 
1  and  2  members 
3  members 
1*  and  5  members 
6  and  over 

Presence  of  children  1/ 
No  children 
Under  6  years 
6-12  years 
13-20  years 

Occupation  of  family  head 
Executive,  professional 
Clerical,  sales,  service 
Craftsman,  laborer 
Farmer 
Unclassified 

iiducation  of  family  head 
Grammar  school 
Some  high  school 
Soul's  college 

Age  of  housewife 
Under  35  years 
35-1*1*  years 
1*5  years  and  over 


23-1 


25.5 


Ut.9 


58.8 


31.5 


1*3.5 


23.3 
23.U 

23.8 
22.0 

25.7 
25.7 
25.5 
21*.  9 

1*9.7 
1*9.6 
1*6.6 
50.7 

61.7 
61.8 
60.8 
60.3 

33.8 
33.9 
32.3 
31.9 

1*3.0 
1*2.8 
1*1.7 
1.2.7 

23.0 
23.2 
22.6 
22.7 

25.6 
25.2 
25.3 
25.1* 

50.0 
1*7.8 
1*9.1* 
1*7.1 

61.8 
62.2 
58.7 
59.7 

32.5 
32.2 
32.7 
33.2 

1*1*.6 
1*1*. 2 
1*1.3 
1*1.9 

23.0 
23.1* 
22.5 
22.8 

25.8 
25.1 
25.2 
25.1 

1*8.5 

1*8.2 
1*9.3 
1*9.9 

58.9 
61.8 
61.3 
61.3 

32.9 
33.3 
31.6 
33.8 

U3.U 
1*1.7 
1*3.1 

1*3.1 

23.0 
22.5 
22.7 
23.0 

25.6 
2i*.6 
2l*.9 
25.1* 

1*8.3 
50*9 
1*9.1 
U9.0 

59.5 
60.7 
61.2 
61.6 

32.6 
33.3 
32.1 
32.7 

1*3.6 
1*1.0 
1*0.1 
1*3.8 

23.7 
22.7 
22.7 
22.9 
22.2 

25.9 
25.3 
25.0 
25.  U 
25.6 

1*9.7 
50.0 
1*9.0 
1*6.0 
1*6.1 

62.7 
59.5 
60.1 
59.9 
61.5 

31.9 
32.1* 
33.3 
32.1 
33.3 

1*3.9 
1*0.1* 
1*3.1 
1*5.0 
1*2.6 

22.3 
22.8 
23.2 

25.6 

25.0 

25.1* 

1*8.9 
1*8.9 
1*8.9 

59.3 
61.5 
61.1* 

33.3 
32.2 
32.2 

1*2.3 
1*1*. 2 
1*1.0 

22.6 
22.7 
23.0 

25.U 

21*. 9 
25.6 

1*8.3 
50.3 
1*8.1* 

61.7 

61.2 
60.3 

32.1* 
33.7 
32.2 

1*3.1 
1*2.5 
1*2.9 

Source i  National  Consumer  Panel  of  Market  Research  Corporation  of  America 


Continued 


-  liU  - 

Table  19.-  Dried  fruiti      Average  price  paid  by  househoLd  consumers,   by  family  characteristics  and  place  of 
residence,   October  19l*9-Maroh  1950  and  October  1951-March  1952  -  Continued 


Item 


i Dates 

i   Domestic  t      Imported  I total  2/ 

j     1951-52 1/\     1951-52  3/j     191*9-50     J     1951-52 


Ulxed  lruita 


191*9-50 


1951-52 


United  States 


29.8 


-  -  -  -  Cents  per  pound  - 
1*5.2       3U.2       33.9 


32.3 


1*0.6 


Geographic  region 
Northeast 
North  Central 
South 

Mountain  and  Southwest 
Paclflo 


31.1 

1*2.7 

33.6 

3l*.0 

30.9 

39.2 

31.5 

1*3.2 

36.U 

3U.1 

3U.7 

1*2.1* 

35.8 

51.0 

1*7.1* 

1*5.8 

33.8 

1*0.8 

3U.3 

U7.1 

1*0.0 

38.8 

31.9 

U3.6 

26.9 

1*5.8 

27.0 

27.9 

35.0 

1*2.7 

Size  of  community 

Farm 

City  (Population) 
Under  10,000 
10,000-99,999 
100,000-1*99,999 
500,000  and  over 


Family  income 
Upper 

Upper  middle 
Lower  middle 
Lower 

Sis*  of  family 
1  and  2  members 
3  members 
1*  and  5  members 
6  and  over 


Presence  of  children  1/ 
No  children 
Under  6  years 
6-12  years 
13-20  years 


Occupation  of  family  head 
Executive,   professional 
Clerical,   sales,   service 
Craftsman,  laborer 
Farmer 
Unclassified 


Education  of  family  head 
Grammar  school 
Some  high  school 
Some  college 


Age  of  housewife 
Under  35  years 
35-U*  years 
1*5  years  and  over 


31.3 


1*1*.2 


35.8 


3U.8 


35.3 


l*l*.7 


33.2 
30.1 
29.8 
28.3 

1*6.7 

1*5.8 
1*5.9 
1*3.5 

37.3 
35.0 
36.5 
30.1* 

36.3 
31*.  3 
31*.  7 
31.1* 

35.3 
36.0 
32.3 
29.7 

1*2.0 

1*3.0 
39.7 
39.U 

28.9 
29.9 
31.0 
30.0 

1*5.9 
1*5.9 
1*6.5 
1*1.5 

33.9 
35.2 
33.7 
3U.0 

31*.l 
33.8 
3U.8 
32.5 

31.6 

35.1 
32.8 
30.5 

1*0.9 
1*2.1* 
39.6 
39.8 

30.2 
31.1 
28.6 
29.9 

1*6.2 
1*7.0 
1*3.9 
U3.U 

33.2 

3U.7 
35.5 
31.8 

3U.2 
36.0 
32.5 
3U.0 

36.6 
35.3 
30.U 
28.0 

1*1.5 
U3.6 
39.5 
36.6 

30.3 
28.7 
28.3 
30.3 

1*6.6 
1*2.8 
1*3.6 
1*2.6 

33.9 
33.6 
31*.  2 
35.6 

3U.7 
33.0 
32.8 
33.1 

36.1 
31.0 
28. U 
27.9 

1*1.6 
1*2.5 
37.3 
39.6 

30.1* 
29.3 
29.5 
33.5 
28.9 

1*5.2 
W*.5 
1*5.8 
1*3.5 
1*7.2 

3U.3 
35.6 
33.0 
35.5 
33.9 

3U.  7 
32.9 
3l*.l 
3U.1* 
33.2 

32.1* 
3l*.6 
30.0 
35.6 
3U.1 

1*2.8 
39.1 
38.8 
1*1*.5 
1*7.8 

31.3 
29.6 
28.0 

1*5.0 
1*5.0 
1*6.0 

3l*.l* 
31*. 1 
3U.1 

3U.1 
3U.0 
33.3 

31.5 
32.0 
31*.  7 

1*0.2 
1*1.0 
1*0.9 

29.1* 
29.8 
30.0 

1*7.2 
1*3.2 
1*5.8 

31*.5 
35.U 
33.6 

33.2 

33.8 
3l*.l 

33.7 
29.1 
31*.U 

1*1.1 
37.8 
1*2.3 

1/  Classifications  in  this  section  are  not  mutually  exclusive,  therefore  some  families  are  included  in  two  or  rcore 

groups. 

2/  Includes  dates  unidentified  as  to  origin. 

5/  Family  characteristics  data  not  available  for  October  19l*9-March  1950. 


Source t  National  Consumer  Panel  of  Market  Research  Corporation  of  America 


-U5- 


Table  20.-  Dried  fruit i 


Volume  of  purchases  per  1,000  families,   by  family  characteristics  and  place  of 
residence,  October  19l*9-March  1950  and  October  1951-March  1952 


Item 


Prunes 


191*9-50  1951-52     !     191*9-50 


Apricots 

\     1951-52 
Pounds  -  -  -  - 


191*9-50 


Peaches 
a 


1951-52 


United  States 


1,629 


1,699 


260 


186 


11*7 


102 


Geographic  region 
Northeast 
North  Central 
South 

Mountain  and  Southwest 
Pacific 


1,970 

1,751* 

297 

231* 

80 

50 

1,581* 

1,582 

271* 

212 

U* 

U* 

1,208 

l,5Wi 

170 

96 

352 

21*9 

1,51.5 

1,822 

1*1*1 

27U 

301* 

200 

1,718 

2,086 

1U* 

69 

81* 

1*5 

Size  of  conmunity 
Farm 

City  (Population) 
Under  10,000 
10,000-99,999 
100,000-1499,999 
500,000  and  over 


Family  income 
Upper 

Upper  middle 
Lower  middle 
Lower 


Siae  of  family 
1  and  2  members 
3  members 
1*  and  5  members 
6  and  over 

Presence  of  children  1/ 
No  children 
Under  6  years 
6-12  years 
13-20  years 

Occupation  of  family  head 
Executive,  professional 
Clerical,  sales,  service 
Craftsman,  laborer 
Farmer 
Unclassified 


Education  of  family  head 
Grammar  school 
Some  high  school 
Some  college 

Age  of  housewife 
Under  35  years 
35-UU  years 
1*5  years  and  over 


1,083 


1,1*10 


150 


121* 


188 


110 


1,517 
2,111* 
1,1*91 
1,91*8 

1,658 
1,832 
1,795 
1,808 

235 
292 

1*1*0 
287 

170 
178 
270 
195 

150 

115 

277 

86 

151* 

105 

106 

1*9 

1,823 
1,591 
1,601* 
1,501 

1,911 

1,656 
1,631* 
1,595 

1*01 
228 
238 
177 

257 

168 
186 
131 

132 

11*8 
150 
159 

86 

91 

107 

125 

1,735 
1,1*51* 
1,71*0 
1,370 

1,678 
1,636 
1,767 
1,686 

236 
296 
253 
269 

161* 
182 
203 

206 

128 
160 
11*9 
166 

105 

129 

71* 

137 

1,856 
1,1*15 
1,1*1*1* 
1,1*68 

1,828 
1,1*08 
1,559 
1,69U 

291 
178 
211* 
291* 

177 
178 
158 
220 

157 

117 
163 
131* 

111* 
78 
89 

111 

1,865 
1,316 
1,555 
1,01*0 
2,081 

1,838 
1,759 
1,61*3 
1,369 

1,830 

369 

255 
271* 
11*9 
207 

266 
225 
160 
128 
11*1 

123 

172 
137 
181 
111* 

82 
101* 
106 

92 
127 

1,596 
1,1*92 
1,956 

1,622 
1,607 
2,111* 

239 
266 
301* 

172 
169 
257 

130 
160 
169 

122 

75 

101 

1,12*5 

1,502 
1,889 

1,163 
1,51*5 
1,91*9 

151* 
222 
323 

125 
175 
210 

121* 
11*0 
161 

98 

72 

119 

Continued 


Sourcei  National  Consumer  Panel  of  Market  Research  Corporation  of  America 


-  1*6  - 

Table  20. -  Dried  frulti     Volume  of  purchases  per  1,000  families,    by  family   characteristics  and  place  of 
residence,  October  19l*9-Uarch  1V5o  and  October  1951-March  1952  -  Continued 

l                                              Dates                                               i 
t^Bo5I»tTc3t2IT'>K£tert~  ~  To-taT~27~  ~> "lf!!!  I^lL  _ 

)  1951-523/j  1951-523/j  191*9-50  J  1951-52  J  191*9-50  j  1951-52 

-  -  -  -  Pounds  -  -  -  - 


United  States 


1*1*8 


282 


51*9 


902 


105 


68 


Geographic  region 
N  ortheast 
North  Central 
South 

Mountain  and  Southwest 
Pacific 


297 

281 

521 

783 

208 

139 

338 

311 

566 

901 

89 

72 

7U 

276 

165 

378 

35 

lit 

1*38 

376 

1*87 

896 

51* 

30 

1,909 

117 

1.U98 

2,21*0 

1*3 

13 

Sise  of  community 

Farm 

City  (Population) 
Under  10,000 
10,000-99,999 
100,000-1*99,999 
500,000  and  over 

Family  income 
Upper 

Upper  middle 
Lower  middle 
Lower 


Size  of  family 
1  and  2  members 
3  members 
1*  and  5  members 
6  and  over 

Presence  of  children  1/ 
No  children 
Under  6  years 
6-12  years 
13-20  years 


Occupation  of  family  head 
Executive,   professional 
Clerical,   sales,   service 
Craftsman,   laborer 
Farmer 
Unclassified 


Education  of  family  head 
Grammar  school 
Some  high  school 
Some  college 


Age  of  housewife 
Under  35  years 
35-1*1*  years 
1*5  years  and  over 


173 


256 


385 


621 


52 


32 


21*1* 

278 

1*02 

705 

1*9 

1*1 

568 

328 

73U 

1,069 

125 

50 

569 

395 

623 

1,170 

101 

29 

682 

216 

699 

1,030 

191 

11*8 

652 

361 

659 

1,11*7 

126 

87 

511* 

291* 

562 

1,006 

80 

59 

331 

270 

581 

791 

108 

75 

298 

200 

1*00 

665 

105 

55 

550 

271* 

691 

975 

77 

67 

31*9 

280 

1*63 

761* 

82 

51* 

Ul*5 

296 

539 

971 

11*6 

85 

31*7 

259 

1*06 

71*3 

91* 

51* 

501 

291 

659 

95U 

99 

63 

381 

290 

1*75 

859 

116 

66 

31*8 

261* 

1*69 

790 

91* 

70 

378 

291* 

1*65 

875 

11*7 

76 

668 

395 

776 

1,228 

110 

105 

506 

257 

529 

91*6 

99 

96 

389 

269 

512 

831 

121 

69 

177 

267 

387 

652 

60 

22 

1*97 

211* 

626 

81*6 

125 

23 

3U7 

231* 

1*81* 

786 

101* 

60 

1*32 

283 

5U* 

851 

101* 

78 

773 

1*16 

725 

1,3U6 

110 

78 

1*92 

196 

1*12 

827 

77 

59 

315 

265 

1*58 

723 

136 

82 

505 

316 

655 

1,018 

98 

66 

1/     Classifications  in  this  section  are  not  mutually  exclusive,   therefore  some  families  are  included  in  two  or  more 

groups. 

2/  Includes  dates  unidentified  as  to  origin. 

3/  Family  characteristics  data  not  available  for  October  19l*9-March  1950. 

Sources  National  Consumer  Panel  of  Market  Research  Corporation  of  America 
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